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Over the past yaar MODERN WOMAN has increased by 33,629 
copies! The audited net sale of 240,023 is the largest ichieved ! 
A record number of advertisement pages has been sold 955! No 
wonder this gay, lively monthly is in such demand as an russ ment 
medium. If you wish to make <ure of specific dates for 19 uu Should 


notify your requirements now. 
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AUDITED NET SALE (JAN — JUNE 1955) 


Bis ART MANDER, 
al 4 RTISEMENT DIRECTOR, 
( RGE NEWNES LIMITED 
WER HOUSE, SOUTHAMPTON 
REET. LONDON, W.C.2 
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They pack them tighter in America— 


or do they ° 


Circulations are impressive things. But they become 
even more interesting if you look beyond them to a 
revealing little figure calied ‘‘circulation-density.’’ The 
results can be very surprising. 

For example, many British advertisers regard the 
U.S.A. as the home of mammoth-circulation magazines. 
There, ‘‘Life’’ 


weekly circulation of al! 


magazin 1as the biggest national 
5,600,000. Measured against 
the total population of the United States, it is bought by 
34 Americans out of every thousand. Now take our 
own Radio Times; not only is the circulation greater— 
8,832,579* . . . but on the same basis it is bought by no 
fewer than 174 people in every thousand. 

This means that the circulation-density of the Radio 
Times is more than five times as great as that of the 
most-bought weekly magazine in the U.S.A. 

A British businessman advertising his goods or ser- 
vices in the Radio Times is getting his advertisement 


seen by a 
than anyon 
in the worl 
year indepen 
that the Rad 
of readers of 
proportion « 
It goes int 
and is read 
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will come wher 
backbone of ev: 


°A 


proportion of his potential market 
advertising in any other magazine 


t the story does not end here. Each 


readership surveys continue to show 


mes has not only the highest number 
British publication but also a greater 


“rs in the higher income groups. 
ly four out of every seven homes 
very other man and woman in the 

but several times a day for at 


ider, too, that the Radio Times 
h of the authority of its parent the 


prising that it is the most sought-after 


n in Great Britain. Unfortunately, 
) Times is still limited. But the time 
this unique publication can be the 
national campaign. 
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RADIO TIMES 


LARGEST SALE OF ANY WEEKLY MAGAZINE IN THE WORLD 


A BBC PUBLICATION. ALL ENQUIRIES TO: TOM HENN, HEAD OF ADVERTISEMENT DEPT., BBC PUBLICATIONS, 35 MARYLEBONE HIGH STREET, LONDON, W.1 


—— —_ De . 3 * 
(x) re), * 
(Nes eek) 4S) 1D OE ‘J & 
\/\ — Ee [hice , , 1 (Pe a 
by | \ of ~*~ / \ | ~ Se (ready &, = 
F I =) »- ANCE : Wits \ -Z es fy 
{ we sy Ss a & r i Si sme: 4 . Fa 
Uf ¢é = AF ive NG os Ss =) ae f 
: | ds, | ¥ ‘< be ad. = 2\ el ¢ 
As ee ee By 3 \y 2 ee > eh. “ 
| OO —CSSCSC‘(‘(‘SCiS ’ 
iis 


ADVERTISER'S WEERLY 


- Vol. 169 No, 2,204 


B | cate, | | Advertiser's | | Belfast 
om Weekly ~ 


THE HOME « THE HOME 
NEWSPAPER NEWSPAPER 


THROUGHOUT The Journal of British Advertising & Marketing THROUGHOUT 


* . 
Pin i + 180 Fleet Street, E.C.4 Phone: Chancery 8844 4 ~ 
: . rn 5 52/6 A Year Post Free . Geitiiees 2 A : 


FRIDAY, SEPTEMBER 23 


- 


me =6olthree CPV men join Hobson in new agency: 


Big clients named DPSPA plan for research institution 
‘FRESH APPROACH TO THE PURPOSE The Displzy Producers and visery and information centre, 
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, . ‘ * . . , ‘ H 
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be k JHP te ae the necessary finance for nod 
e known as —were announced this week. DPSPA 5 hat © Pro- ministering the scheme are at 
John Hobson, who leaves the formula product as the posed orgs mwoold pro- present being worked out and 
é board of Colman, Prentis & Varley texture of a 1, or the scent of vide such s at! facili- full details will be announced 
Ltd. next Friday, is to be chair- a soap ort ne of a car ties as a arch ratory in due course,” says the state- 
- an of the company, which starts It is no ger enough to sell and work at alad- ment. 
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ns His co-directors are John Met- company 1 ! ntegral part of 
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‘RECORD YEAR’ 


FOR RANK 
AD FIRMS 


There were 1,276 1 
cinema admissions in 1954 
pared with 4,136,000 TV lic 
valid, a table im the annua 
port of Odeon Theatres, Ltd 
reveals 

Referring to Theatre Public 
Lad., and J. Arthur Rank Sc 
Services Ltd... Mr. Rank 


that under the managing 


' i G 1 Hold 
mpanies have had a 
“ar 
An activ tere 
taken in the making of 
television, and a 
t had been formed 
lips’ continued t 
¢ 3 in this count 
nd tl first le mack 
( ‘ 
‘ 
ir. Rank J i 
| | 
d ol 
i J ,« “ 
™ him I 
when a Bg u 
y It affects att 
deal when a ; 
¢ added 
t tendered 
evis 
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k ) ) tne c 
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n H. Davis, deputy cha 
and inaging director 
grou said “We believe 
‘hat peopk Wili Want cine 
uinment over the years. | 
a | r ph OSOT 
ised n th fact that pe 
i be ef i j 
mass 


IPA president at 
week-end course 


The largest-ever number 
plications for an_ Instit 
Practitione } Adve 


week-end ourse has | 
ceived fo 


starts at St 


the ninth cou . 
Peter's Hall, Oxt 


to-day (Friday) 

Ihe IPA are organ 
extra syndicate, making a 
i] On the Sunday, IPA 


dent Lt.-Col. Alan M. Wilk 
will visit the various syndicate 


‘Standard’ gir! 


Following the Evening Si: 
dards six fashion contests 
holiday resorts, another < 
petition was organised to find the 
Holiday Girl” of 1955. | 
Standard readers were 
select from the six 
contestants the girl they ¢c 
sidered the best, and most suit 
idly dressed, for a day by the 
sea Winner was Muss § Joar 
Kitchen, of Clacton 2 
people watched the contests 


asaxcd 


successfu 


Over 20.000 


C. Riiedi G.A 


AS FIRST PRESIDL 


First president of the International Screen Publi 
Charles Riiedi (Central-Film of Switzerland). He 
-he first general meeting of ISPA held in London las: 


Vice-Presidemt’ is J. Henry 
perno (J. Arthur Rank Screen 
services, Great Britain) 
The elections took place during 
formal session in the board 
om of Pinewood Studios last 
Friday, when representatives of 
six founder members 
signed the Articles of Associa 


also 


ton 

The session came at the end 
of a crowded three-day pro 
gramme 


John Davis, managing director 


f the J. Arthur Rank Organisa 
yn, and Mrs. Davis entertained 
delegates and their wives to 


nner at the Dorchester the pre- 
us evening 
Proposing the health of the 


iests, Mr. Davis stressed the 


portance of quality and high 
tertainment value in screen 
ivertising 

In reply, Mr. Riiedi said: “The 


ignificent way in which you 
e built up the international 
ture film must set the pattern 
r our activities in the advertis 
» field 

Other events in the delegates’ 
gramme included a press re- 


ed by Screen 


¢ animation department, C iaud 


Jan Derks and 


Pinewood, LSPA delegates inspec: 


tfudiences Lid. Left 


ception a 

Screen Aud 
Pinewood S$ 
showings of 


with Lion 
secretary 
Delegates 
were M \ 
Publicité), J | 
Cine Publicité 
(Cefima-Film |} 
Holdsworth (J 
Screen Services 


P Labroud 


Ruedi. Mr. P 


Objects of ISPA 


in Organisation 
of advertising 

mhidition facilit 
services throug 


The Assoc 
members t it 
opport nity ? 


overseas 


‘ me anima 
are 
co ae 
i Mrs. Derk 
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elect officers 


erno 
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\-sociation is 

\.cted during 
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given by 

a tour of 

nd special 

nal adver 


admin 
ve months 
London, 
is general 


conference 
ngue Cine 
(Belgique 
an Derks 
G A 

ir Rank 
London), 
té Jean 
Ir Paul 
Switzer- 
Publicité 
and M 
ed as host 
to provide 
exchange 
usive ex 
television 


as recenity 
rd, head 
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1954 sereen ad 
Festival entries 


doubled 


The large number of entries for 
this year’s Internationa! Advertis 
ing Film Festival has indicated 
“the popularity and selling power 
of modern screen advertising al! 


over the world.” said Ernest 
Pearl, president of the Inter 
national Screen Advertising Ser- 


vices, before he left this week for 
Monte Carlo with Bruno Kiwi 
honorary secretary of ISAS. to 
finalise plans for the Festival 
which opens on Monday 

The Festival is being held 
under the patronage of Prince 
Rainier II] of Monaco, who wil! 
present the screen advertising 
“Oscar” for the best film or 
filmlet of any type shown at the 
Festival 


Other awards will be made f 
the best films in each of seven 
categories. Prizes will be pre 


sented at a dinner and bal! which 
ends the Festival next Saturday 

Eighty producers in 17 coun- 
tries have entered 386 advertising 
films and filmlets for exhibition 
at the Festival—-more than twice 
as many as were shown at last 
vear’s Festival in Venice 


400 delegates 


Nearly 400 delegates will be in 


Monte Carlo for next week's 
Festival 
The films will be shown 


morning and afternoon sessions 
from Tuesday to Saturday. The 
prize-winning films will have a 
special programme to themselves 
on Saturday 

They will be selected by a ten 
Nation jury 

The Festival will open with a 


“welcome to delegates” cocktail 
party, given by ISAS, and the 
social programme will also in 
clude an official réception 


arranged by the Monaco Tourist 
and Information Department 
One reception for delegates is to 
be televised 

Special arrangements for the 
entertainment of delegates’ wive 
include a tour of Prince Rainier’s 
palace, a tour of the Cote d'Azur 
and sight-seeing visits in Monte 
Carlo 


‘Sits vac —by 


a chairman 
Proof of the 


readership that 


can be won by a _ chairman's 
address when suitably presented 
with illustrations has been pro 
vided by an advertisement of the 
annual statement by John Old 
ham, chairman of Oldham 


Batteries, nw is claimed 

His reference io the difficulty 
obtaining qualified personne! 
for service overseas has met with 
many inquiries from suitable 
people, both civilians and serving 
officers shortly due to tt 
Forces 


ot 


leave 
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‘Increased costs’ responsible for rise in 


. e+ + eee 


nationals’ prices “Advertiser’s Weekly” Christmas Competition 
‘PICTORIAL’ RATES ARE GOING UP PRIZES FOR COPY 
Chronicle,” the “Dally Herald,” andthe “Dally Mirror”. AND CARTOONS 


increased their price from 14d. to 24. The “Daily Worker” 


has announced that its price will go up from 2d. to 24d. on Are you a budding Giles ? 
October 10. If you ‘oncy your hand at cartooning you can conjure 
° » 2 " » ec "Tin » 
At the same time, another prices will remain unchanged - = : om s from such phrases as “Client Rela- 
nember the Mirror group—the Bernard Alton, secretary of tions” . Consumer Reaction” and perhaps win a 
Sunday Pictorial has an- the Newspaper Proprietors Asso prize i eht-heorted competition for contributions to 
ysunced that from the New Year ‘lation states that os ny 4i te Annu hristvas Number of “Advertiser's Weekly.” 
ts rates will go by ; roxi- creases are I ters tor the indi- <a ‘ s 
tt +) cates ein "tten vidual pape concerned The Prize ; £S 5s., and £3 3s. are offered for first 
nately 124 per cent—e.g., } s.c NPA is mot comseraed fa the second » d ences judged best in each section. 
rom £47 6s. to £53 4s. 3d.: half- changes oPY 2—ART WORK 
ss page sone, rom £1,820 10s. to Reason g for the increases A piec: py for a mew The most amusing illustra- 
£2.048 was the rise in the cost of raw detergent ico in the style tion of one of the following 
The Times, Daily Telegraph materials, production, distribu- of one of 0 2: phrases: 
Daily Express and Daily Mail on and ries The News Damon Client relations 
F have announced that their selling C/ronicle s | that in the last Haslam Consumer reaction 
four years s ( the last price in Samuel! | Facility visit 
. ; —, ts wv bill had risen by Gertrud: n Class A readership 
: Sainsbury s renee & vent Rudyar ting Random sampling 
es if A On , ucs the Daily f sieold A guin id for each piece of copy or illustration 
carried on Tront page in bok published he winners 
= ? > r r > > , ° . . ‘ . ss 
se service ype an af icement that “the The cou : be judged by the Editor, whose decision 
- penny-ha'p y a :. xpress will be fin 
weicome | . - Tr . . < . 
promotion — ¥ renders ENTRI! | |) REACH THIS OFFICE NOT LATER 
j j ases THAN ; POBER 31. 
lo promote the opening of Previous incre They ddressed to The Editor, “Advertiser’ 
a new self-service shop in These are the most widespread w rd , Sterest, Lenton. E.C4 nd - ooh 
Lewisham, J. Sainsbury's have increases the prices of “Ch ‘str n.” Joti i — a 
published a four-page self- London n xapers since May, a 
service paper which gives full 1951. In t month the Daily —s . seco 
details of the new branch. Telegraph went up from 14d. to NJ - M 
This is stated to be the first 2d. and t following from Id ISBA ( iporence plans discussed 
time ever that Sainsbury's to lid Daily Mail, Daily , » aa ISBA ss } ‘ 
have carried out this type of Express ¢ Chonicle Dail) Spec al ~ f say t vat ndicat 
promotion. The paper was Herald, Daily Graphic, Daily es ‘wees : a ale 
distributed with last week's = Wirror, Duly Worker. Evening cs fos bent pracrnen Mae 
issues of the “Lewisham Standard ening News, and BeesrOme >a p> pre rot ; 
Saseua. Sena” eat tate The Star the In iety o medium w ' 
copies were distributed by There w it the same time a nena . Oe! a eee ae 
‘ rsd clobe 
hand. general increase in the prices of 6 say Sir Robert Frase 
Sunday m ‘spapers > } 
. . , Convenors USINEess authorities wh 
Spreading the ads In February, 1952, the price of cmlate ‘gether ing are exp 
Se : The Tin was increased from the pri ind the deal wil 
Scarborough publicity com id. to 4d. In April, 1952, the nene f will be questions, One 
ttee has decided that instead Da Graph went up to 2d i a. il with will arous 
;. f concentrating the resort's press nd that rice has been main ue “f : e. d cussion be audier 
i“ advertising in January, Februar tained s the paper changed ee ne ISBA 
; ind March, to spread t ver hands r > cember, 1982 and , 
= Anr Mav. and June later became the Daily Sketch 
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JESSE SCOTT STARTS 
TV’s ‘STAT REVIEW’ 


To-day (Friday) a number of subscribers have received a 
new service—an analysis of advertising expenditure on com- 
mercial television—which Jesse Scott, chairman and manag- 
ing director of the Legion Publishing Co., Ltd., publishers of 
the “Statistical Review of Press Advertising,” has launched 
at the request of the Incorporated Society of British Adver- 
isers and the Institute of Practitioners in Advertising. 

It comprises three s f 

(A) A daily log of « 
TV sdvertising show 


Mail shot ties 


ind } 
’ tT ‘ +} os / x ry” T 
= ju up Ww ith I \ 
net The Parnall all-electric wash 
B) A monthly na : machine will ippear n the 
TV ady  S nmercial TV shopping guide 
sxpenditur - . , / Home—with Joy Shelton ) 
Teh r ' " ) pr ow (Saturday) A Parnall 
‘ : ; eee ilers and Electricity Board 
’ Spben ye > 7 rooms within the reception 
, ( “s AS ee I i have been advised of the 
cor Ex, me gramme by personalised giant 
. feet Berg wblished grams 
; All Parnall dealers and show 
: © \ mms outside the reception area 
: R . being told that as the pro 
mme cannot be received in 
- sania ' j ireas local press advertising 
B) ‘ery been increased 
naval ; Ejnal follow-through to this 
4 numt irt of the campaign will be 
" riotion ) in. by 30 in. coloured show 
eee vacsived d to remind viewers of the 
a aaa teper gramme and invite them into 
re : na¢ e shops or showrooms to see a 
coming in F nonstration 
mmercial TV. Mr. S Agents are W. H. Gollings & 
5 ms t \ ciates Ltd 
new hun 
: hae a 
on ae oe S Presburys make 
Revi which h say ‘ e 
@ independent analys commercials 
Tas « ; Commercial TV spots for four 
, unt lb tisers are being made by 
Medis cans wh Presbury Film Productions. Just 
cremed sbsidiarv of the Leg npleted ire cour 40-second 
Publishing Co., Ltd hims for Regent Petrol (¢ J 


(Advertising) 
fuces a new jingle, and ne 
completion are a 90-second 
Dunlop Tube- 


Boost for display 
As they bel Y 


eve that “con ction spot for 


cial television will inaugurat Tyres (C. F. Higham Ltd.) 
expanding era for displa f 1 four 1S-second animated sut 
point of sale advert for OK Sauce (T. B. Browne 
Trapinex Ltd. have produ i Ltd.) 

a direct mail shot i i Starting production this week 
brochure, giving § reasons n 15-second live action spo 
point-of-sale, counter and wind Waterman's Pen (Cecil D 

displays are necessar N vy Advertising Ltd.) 


CPV show 3-minute 


Organised by Voice & V f Board, 
Ltd. and presented by M n | wing but were not available 
Broun, TV controller of ¢ ! lwo of the Shel! films 
Prentis & Varley Ltd., a showings sented These ran for three 
of commercial TV fi ites and the commentary was 


Shell spots 


were scheduled for the 


at the British Council Theatre ken and written by John Bet 
Hanover Street, last week nan The films feature visits 
Films for Westclox. Cadb iry s places of beauty and 


drinking chocolate, Sunkap. Pen Britain, 
guin biscuits, Sunfresh, and She to be 
were Other films for Fairfield Church and 
Norvic Shoes, Kolynos Th Museum A ser of 26 of th 
Mirror, the North Thames 


f 
Gas films are being made by 
Board, and the Milk Marketin 


and among the first 
televised are those for 
shown 
es 4 ese 


Random 
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Fowler M. B ar Green, near Stoke-on-Trent 1 
the MK Vil h was presented t tim as the f prize in the 
rect ale ” for the Johnsor wr | Deer 
ty { wr re was faKken “st a er I I Ta r na ” 
n's Wax Products, of West Drayton, M 
had ha ur at the garage of Kidsgrove M sl 
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‘Entertainment first’ spots may 
be resented by viewers 
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Company Ltd. have completed their first series 

research sessions, staged over the past three 
tmpire Society cinema, where the reactions of 
have been recorded. 


‘No competition 
with press ads’ 


Commercial TV, “far fron 
competin with 
will form constructive adjunct 
to it,” said J. D. Bisdee, chairman 
of D. & W. Gibbs Ltd. tt 
it i preview of yesterday s 


(Thursday) first TV cor 
he 


press advertisir 


mmercial 

The spot was for Gibbs-SR 

t OtNpaste, igents lor wh ch are 
Young & Rubicam Ltd 


her D 
plans for 


& W 
commerce 
wo ind one-minute 
Sunsilk, made by 


American TV con rns 
CBC and ABC ire do 
to-coast features n the launchir 
commercial TV in this un 
try, and each will be usin 


Gibbs spot on the 


10 pages in first 
“TV Times’ 
First 


ssue of TJ} Time 

appea ed on Tuesda It carried 
full details of the commercial TV 
progra es from esterda 
(Thursday) u next Saturda 

The first issu was of 40 pages 
and was s ipp ib 34 adver 
tisers [Ww announced 
t c sp A second 
Cc ] “ ised on tne 
tront cove 

The p prie rs ¢ named as 

. ‘ Ps 
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FIRST WEEK’S 
ADVERTISERS 


Spots for the following adver- 
tisers are among those planned 
for commercial TV showings be- 
tween yesterday (Thursday) and 
next Thursday : 

Thursday, September 22 

Ekco, Brillo, Kraft, Brown and 
Polson, Batchelors soups, Rem 
ington shaver, Woman, Crompton 
lamps, Gibbs - SR, Watneys 
National Benzole, Coty, Crosse & 
Blackwell 

Friday, September 23 


Start - rite shoes, Brylcreem, 
Amami wave set, Penguin bis 
cuits, Sunfresh, Shell, Milk 


Marketing Board, Capstan, Wall's 
ice-cream, Currys, Kleenex, 
British Trawlers’ Federation 
Saturday, September 24 
Adrenalin, British Nylon Spin 
ners. Rufflette, Pepsi-Cola, Mars, 
Rise Shaving Cream, Vacuum Oil, 
furray Mints, Ribena, Clark’s 
shoes, Nestlés, Kelloggs, Cadbury, 
Daz, Dishmaster, Revlon, Whit- 
bread, Butter Information Coun 


cil, Guinness, Norvic, Knight's 
Castile, Omo, Stork, Mazda, 
Richard Hudnut, Ever Ready, 


Sunday Dispatch, Ovaltine, Pye, 
Vick, Walls, Wilkinson Sword, 
Biro, Dunhill, Hall's wines 
Breeze, Alka-Seltzer, Bev, Bourn 
Vita, Handyman, Linda Leigh, 
Black and Decker, Leather Insti 
tute, Serocalcin 
Sunday, September 25 
Godfrey Phillips, Dunlop, 
Hoover, Revlon, Rowntree, Pro 
cea, Castrol, Bengers, Mansion 
Pol sh, New's ( hronicle, Tide, 
Parker Pens, Morris, Batchelors, 
Gillette, Surf, Max Factor, Heinz, 
Aspro, Daz, Sharps, Milk Mar- 
keting Board, Dettol, Cintique. 
Butter Information Council, Sun- 
Kap Cadbury Persil, Nestlés 
Chappie, Addis 
Churchmar ry's, Kolynos 
Trico-Folberth,. Lyle & Scott 
Monday, September 26 
Smedieys. Silvikrin, Co-opera 
tive Building Society 
Tuesday, September 27 
Vantona towels, Ribena, Vick 
Cow and Gate, TV Mirror, The 
Star 
Wednesday, September 28 
Black and Decker, Brylcreem 
TV Mirror, Lyons’ tea, Woman's 
Own, CWS 


Thursday, September 29 


Geo. Salter spring balances 
( per, McDougal! and Robert 
n, Cadburys drinking chocolate 


Surt Sunsilk. Brit sh Ir iwlers’ 


Benzole films 


I edia Lid a subsidiary of 
London Press Exchange Ltd 


were shown at LPE’s offices on 


Rates changed for 
TV ad magazines 


LONGER MIDLAND PEAK 


TIME 


Advertisement rates for the Associated Broadcasting Co., 
Ltd., were announced last Monday and are now in operation. 


They are substantially the same as those 


list published in March. 


Most imp int difference is 
that it has found necessa 
to increase t st for each add 
tional minute part of a minute 
of the adv sing magazines 
Previously ncrease was 10 
per cent pe nute of the basic 
two-minute f The new maga 
zine rates are 

London (S rday and Sunday) 

two min or less, A time 
£600: B £350 Three 
minutes, A £810; B time, 
£473. etc Niention (up to 10 
seconds vi and up to 15 
words), A £250; B time 
£150. Ider tion (up to 10 


A time, £125; B 


seconds v 
time, £75 

Midlands / nday to I riday 
inclusive) minutes or less 
A time, { B time, £175 
Three minut A time, £405; B 
time, £236 Mention, A time, 
£130: Btime. £80. Identification. 
A time, £¢ B time, £40 

Patrick Henry, sales director, 
said this w that with a view to 
helping t small advertiser 
Saturday e spots of seven 


seconds each hour may be bought 


singly, att lowing rates 

London )a.m., £80; 3 p.m 
£80; 4 p £80; 5 p.m., £80 
6 p.m., £80, 7 p.m., £135; 8 p.m 
izee: 9 m., £225 10 p.m 
£135 

Midland 12 noon, £40; 
3 p.m., £40; 4 p.m., £40; 5 p.m., 
£40; 6 7 £40; 7 p.m., £70 
8 p.m., £113; 9 p.m., £113; 10 
p.m., £70 

The Midlands AA transmission 
time has en lengthened from & 
io 9 p.n 8 to 9.30 p.m 

Mr. He emphasised that al 
contracts made under the pr 
vious pr onal rate card hold 
good until their expiry Nearly 
300 products are being advertised 
at these rat 


‘Choose the pose’ 
contest 


Commercials for Mazda lamps 
re to appear on TV every Satur 
day night when viewers Ww ll be 
invited to select a new “dancing 
girl” trad ark Plans for th 
re pet were announced at a 
special preview this week Of the 
seven ballerina poses from which 
the public can choose 

I e will be £1,000 for both 
th winner and the retailer who 

s the mp containing the 
\ z set 1 form 

A can gn tying up with tl 

mpe nw i! use xter 
\ dvertising » the national 
la London evenings, Sundays 
ind th vin press Agents 


. > 
m ihe prov isional 


ie ne 
. . . 
Live shopping 
. 

guide planned 

Advertisi: Features Ltd. 
are plannin live troosmis- 
sion of ¢ day. Noveme- 
ber 20 vabeth \llan 
shopping lhe pro- 
gramme wil! chow nober 
of prod: Suita tt for 
Christmas 

The b und tting, 
instead of ' th the 
other Elisa) All pro- 
grammes, 7 r of 
tiny stalls tilar » the 
annual fet Paris i age 
charities. 

Mrs. Rer the 
director in ' the 
programme k: 
“We have ¢ pro- 
gramme he« of 
advertisers . ra 
programm » a 
particular 

o-oo © e 7 7. 
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Ralph A. Hart 
Pa ive Internati mai tieft) Peine 


greeted by W. T. Miller, manag 


president, Colgate 


director, Colgate Palmolive 
Britain, on his arrival at London 


4irpor 


More press ads 
follow more TV 


Although Colgate - Palmolive 
have more than doubled their 
IV advertising expenditure in the 
USA during the past few years 
the have also mnecreased the 
volume of their press advertising 
says Ralph A. Hart, president of 
Palmolive International 
who has arrived in this counts 

Other leading companies re 
ported a similar pattern of adver 
tising expenditure, he said 

“In the United States we have 
lived with sponsored IV for quite 
a time, vet we st have a lot to 
learn Britain was first in the 
ficld with TV, and y« 
of the finest technicians in the 
world 

“The alternative 
will stimulate new ideas from 
which we, in the United States 
can profit.” 


uu have some 


programme 


Signals receiy ed 
in Bristol 


Good reception of the Indepen 


dent Television Aut! first 
full-power signa m Tuesday of 
last week were reported fron 
many places well outside the 
official reception ncluding 


Bristol Sidmouth Csuernse 
Cambridge. Folkestone, Margate 
and Worthing 

An ITA spokesman de 
them as “freak recep 
majority of whict id at this 
tage not be “guaranteed.” 


A-R transmit full-power programme 


Late last Friday night Asso- 
ciated-Rediffusion Lid screened 
the first full-power test trans- 
mission with a “Programme 
Parade” from their Wembley 
studio. 

An announcer stated that it 
was the first actual full-power 
(60 kw) transmission from the 
Crovdon aerial, and was de- 
signed to test the main output 
from A-R’s various sources. 

A number of A-R personnel 
were introduced, and at 
11.29 p.m. a show from the 
Granville Theatre was screened, 


followed by a commercial for 
“TV Times.” 

This was followed by trailers 
for a number of A-R_ pro 
grammes. Close-down was at 
12.10 a.m. 


Whistling them up 


I K. Cole Ltd. sent whistles 
to their dealers th week to 
draw attention to last night's TV 
spot in which their advertising 
figure the Ekco “Guard, 


appeared. Ads in the London 
evenings linked up 
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ut 


News Abo 


Tony Wilson, who joined Young 


Sydney Wynne  « Rubicam Lid. in syne. has » 


united a contact executive with 
= agency H “ previous|y 
lo join CPI ount executive with Auld & T 
y Lid. and advertising advis 
Bata Developm m Lid He . 
ae ee, , incil member of the Publicits Sudacy W's T. Wilson G. R 
‘ b of Londor 
Organisation f * * * 
i iving to ; Af SO vea Monotype Wm. R. Creed, who recer 
Colman, Prentis & \ Brian MacCabe, managing d Coseecation | lcock will Graham Farish Ltd.. has been ap 
forn newspay of Foot Cone & Belding Lid wr 3 egy m director pointed group adv ng lager 
pec d ins ist returned from a two wecks as . - . Friday to Leight Baldw Cox & ¢ 
aving urnali ay t to the USA. during which h Wit *M S n the (Wh Ss » Lid Ww l ghto 
he Rank grouy nded a board meeting of Foot pet oll ADT ¢e be Baldw Cox & C Lid. h 
pre ind put ne & Belding Inc. (of which | mad L Matsor es director responsibilities will include tl pro 
he gas imdustry is director) mgcihcr with dire and genera om .we. &. motion of Passap. th Swiss-made 
pub stion M4 from Chicago, New York. Los Paulson hecon ctor. and precision hand-knitting machin 
Supply H ; geles and Sar Franci co M 4. G. Chelmick cretary In his new company. Mr. Creed 
Incorporated Ad Cabe also v ed the American _ compa ¢ appoint w be working with Don Snelling, 
Association s of ix chents of FCB ments take eff ) ber 1 formerly an account executiy with 
No - ss ’ don * . * Digby Wills Ltd... who is n . sales 
ppointed by th * * * ao pron yn manager of S 
’ * meriy en 
. * ° Albert Milhado, managing direc BB eos on pwns sikee Befo ning Grah Farish Ltd 
Col. Archie Camptell of Albert Milhado & Co.. Ltd & Ce Ltd. h ippornted Mr. Creed was advertising manag 
gned fron } es London Airport to-day (Ff senerel os - Chappic Whiteleys, the Bayswater sto 
Esquire’ s dv ) for Copenhagen to attend th Lid * * * 
The dir { / sh Exhibition the He wil From mid-October. Miss Patricia 
wish him w t his colleague, Ralph Mor- "a amaiaeta wOooee4 Hill will be giving up her work a 
ndeavours,”” say irgo, returning from a business . ‘ 4 ssistant editor of } ie to take up 
this week Maleoim ti to Finland, in Copenhagen. and Ne Ww ap} . (ne nt ; rap a S Seaainns as fabric editor 
hee promoted leave on October 4 to visit Ger : of th ogue group of magazine 
idvertisemer ny, Belgium and Holland Hi for Geo Abel Miss P. Pakenham-Walsh wil! b 
ind w _ commer pes to be back in London on George Abe ning the king Miss Hill's place 
mmediately. M ber 19 general manay: ff Asso- * * * 
with the B * * * ciated Newspa . He is H. F. Knox. circulation manag 
ee ee au Patrick Moxey, assistant editor of succeeded as ; ‘ of the of Odha ns Pr ss Ltd.. is to mak 
was ass to lliffe technical monthly Bri “Daily Sketch” Harms- » business tour of South Africa. H 
Col. Ca ow tics, has joined Bakel Lid. a worth, Lord R re’s son. nile far Cane Towa of the end of 
announce his futur s Officer, Mr. Moxey was a Mr. Abel has | ‘ith Asso- ae nee ini expec » be aw 
* e - time a subeditor on th ciated Newspaper since 1950. sbout two months 
Smiths’ Ady mical Age and joined ritis He started in chanical * * * 
ippointed Geoffrey Ry ics in 19S1, becoming assistar department in | he is a , 7 ‘ 
xp manager. H or last vea In addition ¢ qualified engin nds then Andrew Heiskell, publish o 
g their ov is son with the technical and daily became assistant cral man- Life. will be in London fr n= aa 
urket y M ss. he will include among his ager of the ‘\ “Daily day to Friday a peemuer 2) Ww 
ha toured th At ¥ duties the editing of the illus ‘ Mail” until he ned to following a holiday in Spain 
mi most Europea d quarterly Bakelite Progress London as ma of = the @ More News About People 
“ Daily Sketch —page $4 
Mr. Harmsw sho is W, 
has been worki various OBITUARY 
departments of As. d News ee 
papers for some He was 
until recently \ir deputy W . How lett 
on the “Daily Si Ww — as . 
4<<<<<<- ~ ' - 
>»... << n of P t D . k 4 4 » sing 
Guy Usher | d from Agency. Ltd... was k d last wees 
the board ft *ress and when his Dain r car ¢ hed 
wil concer son the t H ¢ 
Hea k P ishers of An ex on h 
VU Sites and he ft Paul EF. D ck b 
4n ‘ Herbert years ago and formed his own « 
Publishing ( shers of pany. William E. Howlett d Ass 
Instrumer ni d Imstru cates 
ment Revie H ector of H had ved in B 
both comp { fiv vears d was found 
* e ‘ nhe vice-presid d f 
chairman of Be ith P 
Michael White pomted city Club 
py chief of Lid. the 
aia Dees : — : ’ ° 
mee hal rf ipcom HL. G. Goodwin, sur. 
i or F. A. Rushman, Tie Manufacturers iss ui ind dw adv j started Hi ¥ G. Goodwin sen Ive 
J. F. Gould, « woof M a R. J. L. Lloyd, ist price winner iv his « cr in ady 4 copy g manag fH aS 
he Tie Week Consume W. F. McAlister, Haig-Mc Alister “ with Erw Lid. in d assoc lied recer 
Lid md W. G. Woolmer, Outfitter.” examine the signature O46 Befor edia he fler an urgent op t He w 
na cheque for £530 w n presented Mr. Lloyd. TI was copy chief A gh ey om ned Link 
ee ion ww preacle eld at the D hester wee Ww “ & S Ho Publicatior IB 


COVER THRIVING COVENTRY 
with ‘*The Coventry Evening Telegraph"’ 


ABC Net Sales any to June, 1955) * 100,276 
London Office. 80, FLEET STREET, EC 4 
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Here’s to the future 


They came rushing in with the news that thev’d 
decided to get engaged. ‘ This calls for a drink,” said 
his father. So here they are in the local, 
drinking to the future. 


When they start to buy the home will they 
choose your products ? 


Like more than 4,750,000 other people they both 
buy the Daily Mirror every day. They belong to 
the vast family of readers which has been proved by 
the independent I.1.P.A. survey to have colossal 
mass purchasing power. 


39°, with a T.V. set in their house read the a . 
Daily Mirror. So do 27°, with a car in their garage ; Y M | RROR 
25°, with a refrigerator in their kitchen and 25°, 
with a washing machine in their kitchen. The 


Daily Mirror is the world’s greatest mass market medium. 


biegvest dails 


sale on earth 
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World campaign for double BIF 


EARLS OCOURT 


WOVEM OLR 
at 


= 


a 
SHOW . 2 


This poster 

the Cycle an VW 

It is being d ‘ 
exfditor an 
throughou } 

used are yellow, bia 


and red 


180 stands 
Cycle Show 


The Cycle and M 


Show—at Earls ( 
Saturday to Saturda 
12 to 19 this yea “ : 
stands featuring | , a 
cycles, scooters, j 


and three-wheeled 
with examples 
and accessories a 


them 

Breakdown of ex) 
their sect ons, pr vided 
Show's organisers, tt 


Cycle and Motor Cy« 
facturers and Traders t 
bicycles 20, motorc 

sidecars cycle 
scooters: 5S, three-wheeled 
4, components and acc 

100 


ry 


4 number of designs have be 
@ national leather furniture d 
Ltd. as part of their public re! 
Producers. The contest is spons 
the manufacturers of dressed hide 
The judges were Ueft t 
and Garden’) 
(Heal's Lid.), Michael Middleton 

furniture designers Ernes 


right): J 


is launcned 


SPECIAL DRIVE FOR DOLLAR BLYERS: 
CHAIRMAN ON AMERICAN VISIT 


A world-wide publicity drive to attract overseas buyers— 
with special attention being paid to the dollar countries— 
to next year’s double-date British Industries | air started this 
week. The first of 120,000 letters of invitation are now being 
sent to Australia and New Zealand, the Far | asi. Africa and 
South America. 


The remainder of the letters 


16 till the end cond Fair. 
which have been prepared in nine Airlines, s companies, 
inguages——will be sent over the travel agencie insurance 
“xt two months to buyers in companies an ers of com- 

other 100 countries merce abroad ) CcO-operat- 
Each letter will be accom- ing as usual laying BIF 
inied by a folder of advance publicity mate ind British 
formation about what goods information and trade 


Il be on show at the Fairs, commissioners 
uch will be held at Earls Court ing in its distr 
mm February 22 to March 2 In addition, 
d at Olympia and Castle Brom 


1s are help- 


and picture 


service for ipers and 


ch, Birmingham, simultane journals both sritain and 
isly from April 23 to May 4 abroad is being ed by BIF 
The overseas buyers will later Ltd 

ceive two follow-up letters, the The efforts act buyers 
st with invitation cards and the from the dollar ies will be 
ond with an eight-page colour stepped up b s of extra 
ochure giving details of facili- advertising a: mail run 
s at the Fairs and how to get from the BIF « New York 


Roger Braban (F ditoria 


Ra e and Joseph Lawrence 


the exhibition halls 

About 75,000 home buyers will 
ceive their invitations and 
formation folders in November 
Due to the introduction of the 


and Toronto 

A special dri 
co-operation wit 
Manufacturers’ 


be made in 
British Toy 
ciation to 


interest US an adian toy 

‘bruary-March Fair, this year’s buyers in the | Toy Fair, 

iblicity programme is under’ which is being : part of the 
way three months earlier than February-March 

ist year, said a BIF spokesman The launching the North 

s week. American pub campaigns 

It includes, he said, the use of will coincide w sit to the 


00,000 poster stamps, 500,000 US and Canada 


Sir Ernest 

ders of information in nine Goodale, chair BIF Ltd., 
guages, 30,000 showcards in next month. H s to meet 
languages for more than 400 leading America essmen in 

ies and towns, 90,000 posters, four major cities a six-day 
d more than 1,000 press adver- visit, and will! the o Canada 
ements in nearly 40 countnes. for talks in nto and 


The BIF slogan is expected to 
be stamped on 300 million letters 
d parcels posted after January 


Montreal 


Clothing show 


Over a_ hut manufac- 
turers are taking an exhi 
bition and sty of men's 
and boy's c g he bene- 
fit of the Outt nvention 
at the Winter G is, East- 


Thursday 


next week 


Lesie Mander- 
plicity, on 
Clothing 
| y and 
the Shirt, Collar a lie Manu- 
facturers’ Federat 


Handkerchief shot 


A copy of Men Only in a 

tted by students and designers for wrapper coloured to resemble the 

conceived by Editorial Services fabric of a man’s jacket. and with 

sign for the Dressed Hide Leather a pocket-slit holding an actual 
intly by “House and Garden” and 


: handkerchief, is being sent as a 
sdging the entries took two days epee. 


srsonalised direct 
Perry (advertising manager House + nce alised ry 0s mas _ Shot to 
Services Ltd.), Christopher Heal Vertisers and agents throughout 
tor House and Garden’), and the country, by Guy Pemberton, 


advertisement manager 
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F. T. Day 
Ltd., invests W. A. S. Camp, Dudley 


Samuel Jones & Co 


Turner & Vincent Ltd., as chairman 

of BDMAA for 1955/56, at the 

Association's annual meeting held 
at the Criterion Restaurant. 


BDMAA to press 
for more help 


from Government 


The British Direct Mail Adver- 
tising Association is to aim at 
closer contact with other organ- 
isations in advertising ; and it is 
to make a “determined effort” to 
gain more Government recogni- 
tion. 

These statements were made at 
the Association's annual general 
meeting last week at the Criterion 
Restaurant 

William Camp, new chairman 
of the BDMAA, told members 
that they would all benefit from 
the release of certain facts and 
figures by the Government. “We 
would like, for instance, a com- 
plete list of all the car owners in 
this country.” 

“This coming year we shal! 
exert pressure on the Government 
to release official lists they have 
been hanging onto,” he an- 
nounced. “In the United States, 
full co-operation is given to direct 
mail organisations by the Post 
Office authorities.” 

Another aim of the Association 
was closer co-operation with the 
Advertising Association, the Insti- 
tute of Practitioners in Advertis 
ing, printing organisations, publi 
city clubs and all other bodies 
who might have an interest in 
direct mail, said Mr. Camp 

It was announced by the retir 
ing chairman of the Association 
F. T. Day, that a special sub 
committee was being formed to 
conduct research into all aspects 
of direct mail for the benefit of 
the Association 

In summing-up his year in 
office, Mr. Day paid tribute to 
Sir Frederick Rowland, the Asso 
ciation’s president, whom, he said 
was at 80 years of age “a very 
able man and a tower of 
strength.” 

Tribute was also paid to Leslie 
Hardern for his part in organising 
some of the Association's 
luncheon and _ tea-time talks 
which had proved a great success 
Of particular note, said Mr. Day. 
was the lecture illustrated by 
slides which had been presented 
by Glovers Advertising Ltd 
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‘The English * they use 


Since the war th 
a series of outstandiny 
that indeed ti. 


—_ 
on 
/ 

7 Yip 


Sank 


Y, 
 - 


to ask, ‘are they human?’ 


anisation has made 


1 comedies proving to the world 


\ 


-an—da nation possessing 
shortcomings 


peculiar to themselves. 


Jester gets & cw look 


SEEING THE FUNNY SIDE 


British fads, frailties and institutions have, 
vided the Rank Organisation with material { 
quite unlike those produced anywhere cls 
been the source of a distinctively fresh appr 
type of screen entertainment—with thenx 
the antics of medical students to those of 
enthusiasts. 

Some have thought that subjects so typica 
would not find a welcome overseas. But resour 
the world over for such films as GENEVIEV! 

THE HOUSE, shows that these bright and origina! 
ere record-breakers wherever they are shown 


v MOTLEY MADE TO MEASURE 


The latest in a brilliant line of comedies whi 
PASSPORT TO PIMLICO and KIND HEARTS AND COR 
starring Jack Hawkins in his first comedy rol 


} 


in the milder forms of British eccentricity, and lik 
$ was specially written for the screen : in | 
who wrote the script for GENEVIEVE. 
In its search for ingenious themes and its us 
Organisation has given a refreshing new look t 


an amusing slice of the British way of life to be relishe 


in an ever-growing market throughout the world 


Ealing Studios’ 
TOUCH AND Go, 
finds its humour 
tank Organisation 
by William Rose, 


colour, the Rank 
1 film comedy 


i both at home and 


THE RANK ORGANISATION LIMITED 
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‘Trade is restricted by 
says Claudgen chief | 


1948 


WORKINGS OF 


\CT ‘DEPLORABLE’ 


The attitude of some architects and the “deplorable” effects 
of the town planning regu!ations were condemned last week 
by S. D. Moyse, managing director of Claude-General Neon 
Lights Ltd., at a luncheon ‘ollowing a press visit to a new 


extension of the firm’s Wem)! 


He said that althor 
garded the future of 
signs with great conh 
of the clouds on the h 
sisted of the attitude 
percentage of the 
prof 

One class of 
that his buildir 


arcr 
believe 
despite its commerce 
will mever have to dis 
thing quite so vulga 
name of the man wr 
shop and the goods | 
sell,” he | 


an integral homoger 
of the whole conce 


Einson-Freemar 
lithographic 
displays 


Sole licensees for the 
tion of all Einson-! 


graphic subjects in 
Kingdom are Messrs 
Lid., of Weert, Holland 
sole agents in the United K 
dom for Messrs. Smeets 
Chilton and S. A. Clu 
managing director of T! 
ville Press Ltd. wh 
handle exclusively the | 
Freeman lithographic 
here, including all lith 
motion displays. Mr. Ct 
senior agent, has repre 


Smeets in this country for th 
30 years. He was joined : 
years ago by Mr. Clutterbuck as 
joint sole agent 

We regret any misunderstand 
ing which may have arisen as a 
result of any conclusion being 
drawn from our report of Sep 
ember 16 that this arrangemen 
has been superseded or affected 


e % 
Old Ben’ concert 
The lith “Old Ben” Sunda) 
concert will take place at the 
London Coliseum on Sunday, 
October 23. Tickets are obtain 
able from the secretary, News- 
vendors’ Benevolent Institution, 
Memorial Hall Buildings, Fa: 
ringdon Street, London, EC4 


» works, 


“If architects would make an 
variable practice of making full 
ovision for the required neon 
signs in their original designs, 
ignmakers would be able to do 
vuch better jobs than they are 
ften able to do to-day.” 
The workings of the advertise- 
ents regulations made under the 
»wn and Country Planning Act 
1948, in so far as signs on 
ders’ premises — shops, 
ctories, etc.—were concerned, 
Ir. Moyse described as “deplor- 
le,” 
“The trader should have com- 
ete, or nearly complete, liberty 
action in regard to illuminated 
zns on his own premises, pro 
ding he does not project his 
Ivertisement unduly over the 
iblic way 
“The present system of control 
not only adding thousands of 
yunds monthly to the costs of 
gnmakers’ production, local 
id national government, but is 
many cases restricting trade by 
eventing shop owners and the 
ke from advertising on their 
wn premises as they would like 
) advertise,” he said. 


Lead over US 


Commenting on Claudgen's 
ld weather electrode as evi- 
nee of their technical advance, 

r. Moyse revealed that a lead 

a American firm had recently 
een granted a licence to operate 
inder the patent covering the 
electrode. 

Claudgen, which was now 25 
years old, employed about 800 
people, he said. 

Before the luncheon, the press 
party were taken over the new 
extension, which provides 18,000 
sq. ft. of extra floor space, 


.ccommodating new technical 
ffices, general offices, and 
aboratories. 


It contains what is believed to 
ve the longest continuous strip 
of interior fluorescent lighting 
tubes in Britain—300 ft. in length 

which lights the whole of the 
first floor corridor. 

The visitors saw demonstra- 
tions of the various stages of de- 
sign and manufacture of the neon 
tubes. ~ 


(See Mainly Personal, page 43.) 


Some of the n of 
visited the ex! 

Conference ai A 
the exhibition a 


the “Evening Citizen” 
ld in conjunction with the Gas Sales and Service 
y travelled from Glasgow in 18 coaches, and toured 
wards watched a mannequin parade and a variet) 
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sign regulations’ 


Housewives Club who 


show. 


BFMP Db’ 
Last chasce of 
salesm.iiship 
Course 


SION 


This autumn: |: ish Federa- 
tion of Master crs’ training 
course in printing smanship is 
to be the last fo: ve time. 

It was begu 1¢ BFMP 
two years ago a since been 
taken by 1,00 nts. The 
course is run in ction with 
Harold Whitehe Partners 
Ltd 

This announce was made 
last week by Jot ey, chair- 
man of the BFM} esmanship 
committee 

It did not mea said, that 
the scheme was dropped 
altogether. He ex 1 that the 
BFPMP would er it in 
another two or t! ars’ time 
when new ideas ild have 
emerged 

The course of six 
training handtx sent to 
students at the one a 
month; a “sa ase” is 
attempted by the st and sent 
for marking 

The student, ped, then 
joins a discus group, 
arranged on a sis where 
a sufficient nur students 
enrol from one are 

After six  discu ns, the 
student can take an examination, 
and certificates ssued to 
those satisfying the examiners 

The fee for the al course, 


which starts on October 15, is 
five guineas, and enro|ments are 
limited to 300 


This Irish linen tea-cloth was pre- 
sented to the wives of delegates to 


the Gas Sales and Service Con- 
ference at Ayr by Stoves Lid 
makers of Newhome cookers. 


Biggest-ever 
* * J >. 
Minibition 

The sixth in the series of annua! 
Minibitions which are held in 
conjunction with the National 
Conferences of the Purchasing 
Officers’ Association will be the 
largest so far. One hundred and 
twenty-seven stands have been 
taken by exhibitors. 

Opening day of the three-day 
Minibition is next Thursday, 
when a panel of independent 
judges will decide the three best 
displays. 

Exhibits wil] be judged on both 
their educational nature and the 
attractiveness of their layout 
The winners last year were British 
Insulated Callender’s Cables Lid 


ABC. Figures 
Jan. to June 1955 


CAMBRIDGESHIRE TIMES GROUP 
67,42 


Copies 
Weekly 


London Representative: W. H. WALMSLEY 


69 Fleet Stree, £.C4 


Nerthers Represemative: ARNOLD ELLIS 
4 Cromtord House, Maachester, 4 


Head Office: TIMES BUILDINGS, MARCH 


Tel. March 2368/9 
Tel. Fleet Street 9353 


Tel Binckiriar: 6907 
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Manulecturers and users alike look to 


This is the 
only journal son cotetinadaa tere 
in the world 


il experience with all types of 


and transmission systems is 


- d, together with operating and 
dealing 
solely with 


‘DIESEL 


ee 


al data relative to this and 


‘4s 


forms of traction. Thus an 


ig international market is 


vusly served by a journal with 


le prestige. 


Lv Ay TRACTION 


Published monthly by 
‘ |OTHILL PRESS LTD 


.YTHILL ST., LONDON, S.W.1 
s ephone: Whitehall 9233 (12 lines) 

and that is 

its name .. 


r , ; : >. _ ik : 
oe . i es Ke 3 
a — | ~ 
- “7 * 4 4 J 
: ' 
x, 2 ear 
| —_ =. 
& 5 
Aacie 
z A$ a ; 
| r ; . : 
fe: : a ; = 
b. . & ; 
| ‘ly, ; 7 
: a : 4 : 
; “— » 
. ag ae ° , , 
r RSE p 2 .aAe. 6.0.4 64 6 6 6:0 ~ 'LWAY TRA “al 
; hoe te ‘wr A RACTION : 
: ae’. pe | J 
,. : ngs sha ; ‘= al me ons i / 7 
| -.. in. — _i 
Fiaspateat i N S <a : = oa // 
S $ 2 | aS / ; 
WR fie ae pit? -— pen ee 7 


ADVERTISER'S WEEKLY 


OMMEN 


WELCOME! 


This week-end, over a million 
viewers will be watching on 
400,000 screens the first TI 
advertisements in Britain. 

if the amount of careful plan 
ning and creative thought 
which has gone into prepara 
tions for the new medium is 
any guide, there need be no 
fear of public reaction. Com 
mercial television will be 
comed by a growing audienc: 

And, in due course, it wil! | 
recognised by other me 
owners as an impetus t 
ing from which all will 
fit in the long run. 


LETHARGY 


An experienced advertising 
making an on-the-spot 
of marketing § activities ‘n 
Europe, writes : 

“British exporters seem t& 
forgotten the valuable ‘ 
dinavian market. They s 
scarcely any salesmen 
whilst British adverticin; 
reaching an all-time low 
quantity.” 

This allegation of export mavk 
ing lethargy is backed up by » 
description of roads filled wit 
German = cars and = hoteis 
packed with German = and 
Japanese salesmen 

The story from Canada 
similar. Sales of British goods 
are declining there, says the 
“Financial Post,’ when 
should be a receptive mar 


Marketing madness 


The Canadian business week!y 
states: “British goods, lik« 
those of any other country, in- 
cluding Canada, must be sold 
They just can't be dumped at 
Halifax, Montreal, or Van- 
couver and move into con- 
sumption themselves.” 

Why is there not more vigorous 
activity by our exporters in 
these natural markets for our 
wares? The only conclusion 
to be drawn is that too many 
manufacturers are prepared to 
live on home market fat. 

From the long-term point of 
view that is marketing mad- 
ness. 

Vigorous selling overseas is the 
key to continuing industria! 
prosperity. The manufacturer 
who fails to fight for export 
sales with every publicity 
weapon at his disposal is 
jeopardising his own future. 


A Se ae 


METALWOR K 


14 


Talking Points 
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Were those early summer sales 
so wise after all? 


\ QUESTION raised in this 
+% column some months ago 
1s now been taken up by 
National Children’s Wear 
\ssociation 
Are sales being held at the 
ht time of year? 
Trade Topics, a bulletin circu- 
d by the Association, states 
The prolonged summer 
‘ather of the past month has 
n welcomed by retailers, and 
s¢ not enjoying holidays found 
ness good. Shelves have been 
red of summer merchandise 
Buyers have had to search for 
k, and had repeats been avail 


there is no doubt sales 
uld have been greater 
What about those early 


mer sales? Is it wise to re- 
e¢ summer stock at the begin- 
g of July?” 

seems that some sections of 
clothing trade were not pre- 
ed for the summer buying 
ee. Like the lager men, whose 


plies were down when the 
perature—and demand for 
d beer—was up 


Weather forecasts 


Now school outfitters have a 
blem. They are worried about 
slow start of the “back to 
ol” trade 
ine suggestion is that children 
e been away at the seaside 
rer than usual. More likely 
lanation is that, thanks to the 
weather, they have started the 
( stmas term in their summer 
ead of winter uniforms 
It just shows what an effect the 
ither can have on marketing 
ups the next stop will be the 
ppointment of weather fore 
sters to advertising agency 
taffs 
Believe it or not, this was 
igeested a few years ago after 
> Bartlett Brothers had outlined 
the “Weekly” a scheme to plan 
impaigns to break in suitable 
eather conditions. 


MORE REFLECTIONS 
ITVHEY'VE - pinched - our - idea 


correspondence 1s arriving in 

1 regular flow following recent 
eferences in this column to like- 
sses in slogans and illustrations 
Morris, general sales 
manager of Truvox Ltd., says 
that about six months ago they 
started using the slogan “It's 
Child’s Play” in advertisements 


LKSGCREENPEXHI 


MERCURY DISPLAYS 7 


for their indust floor treat- 
ment machines 

“Now,” he say » note that 
two other non ers are 
using the slog a similar 
manner.” 

The idea, w with their 
agents, Aust Adver- 
tising pped for 
some 

Mr secretary 
as saying I iow long 
it will be bef ¢ pinches 
this new idea.” 

The old ad at ‘there's 
nothing new u sun comes 
in here. Some k suspici- 
ously alike, but ficult to 
believe that much 
conscious plag where the 
result must be ble as a 
display ad 

NOTHIN: #CW 
Q* course ng men 

JF must alwa ving good 
ideas 

Edward Hur Hanwell, 
recalls that six he put 
up a Suggestior z London 
agency for a t poster of 
unusual design advertise 
hosiery. It was ' down. 

Now he sees lar idea 
being used—f lifferent 
product 

But, of course st un- 
likely that the m designed 
the poster ever f Mr 
Hunt's idea 

The truth is ; ly that 


TO-MOuROWS TOPICS 


@ The introduction 


i new pro- 
duct will lead to a rp inten- 
sification of the margarine 
“war.” 

@ Widespread leve ent of 
“mass produc vyomen's 
hairdressing sa lead to 
new-style, loca ertising 


on an extensive 


®@ Advertising for wovilen goods 


will have a fresh angle follow- 
ing the discovery of a new 
anti-shrink treatment 

@ Leeds butchers propose 
o the National | ition of 
Meat Traders a adver 
tising Campaign meat 


sales 
® Local authorities in Scotland 
will consider a suggestion that 


BITIONS e 


everything has been thought of 
before—even if it was in 
America! 


WASHING UP 
EVER mention another pro- 
duct in your ads or other 
promotion material. That's what 
they used to say—but manners 
are changing 

Wedgwood, the pottery people, 
have put out a little leaflet de- 
signed to educate the public in 
the proper care of their 
tableware. And they are proud 
of the fact that they have not 
hesitated to specify branded pro- 
ducts fecommended for use ; and 
that they have not hesitated to 
omit others, however well known, 
which did not measure up to their 
tests 

Daz, Dreft, Fab, Laundene, 
Omo, Oxydol, Quix, Spel, Ster 
gene, Surf, Tide and Goddard's 
silver plate powder are among the 
honourable mentions. 

Alan Eden-Green, director of 
public relations, says: “We shall 
be glad to co-operate with any 
firms pfoducing washing-up pre 
parations rovided they are 
satisfactory } ate our point of 
view.” 


UNDERCURRENT 
S° the electricity big boys stop 
advertising And Gerald 
Nabarro, MP, is, no doubt, a 
happy man. 
Will the result be a falling off 
of demand for equipment? 
Nothing of the kind 
general publicity will be made up 
by specific advertising for heaters 
irons and the like 


Loss of 


they should use advertising to 
attract new industries to ther 
districts. 


@ Two new British made motor 
scooters are expected to be in- 
troduced at the Cycle and 
Motor Cycle Show 


@ There will be a new series of 
attacks on advertising during 
the next session of Parliament. 
Opponents of commercial TV 
are planning to assail it as be- 
ing “inflationary and a danger 
to the economy by creating 
new desires and demands.” 


@ Big campaigns are planned to 
publicise the wider use of 
stretchable fabrics in clothing 
and furnishings 
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A MEDICAL CAMPAIGN IN ITSELF 


BRITISH 
MEDICAL Q) JOUR \ 


RURAL OF Tih © 


SATURDAY SEFPTEMGER + 1¥5s 


78.000 


copies weekly 


é 100° coverage of the med ession 
2 \ “*MUST”’ for all pharm ceut idvertisers 
e An ideal media for NATION \OVERTISERS 


who appeal to higher incom: 


a £136 a page ordinary position £176 special position 


C. W. Francis, Advertisement Director, B.M.A. House, | avistock Sq., London, W.C.1 
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Ad Man’s Booksheli BS 


World-wide survey concludes ad | 


art is better than ever betore 


HIS is the Silver Jub'ee This year’s edition of “Modern Publicity” is now lable and it good examples from South Africa 
issue of this iny contains strong advice to British advertisin, | -— ‘s. and some of the South American ; . 
P 1’ > Ai ; countries, showing a lively appre- . 
annua and the ¢ ago. I do not subscribe to such In anticipati his 1955-56  cjation of the qualities of adver- ; 
well to point out th 2 view. On examination it is Jubilee issue, ° fercer went ising art, which consist not 
Publicity as a ye ften found to be nothing more back over the of all the merely of good illustration, but 
sprang from a spec lan a comparison of the high predecessors ar id his con- depend as well upon the accom- { 
of the Studio, unde ghts of the past with the aver- viction confirm advertising panying text, the layout and the 
Posters and their D ge—or perhaps even the worst— art is becoming expert. quality of paper and print.” 
Sidney R. Jones, “w if to-day. “Much of it redit to the Speaking of Great Britain he 
still as one of the o “Advertising art is steadily —e x: ose respon says that “there is abundant ev 
rchitectural artist becoming more professional in = = sible for its cr itis be- dence of a growing realisation of 
sar ve aT the best sense of that term and = coming more | ind readily the essentials of advertising art 
In looking back - is used with a larger apprecia- understandable i© prospect and its technical requirements 
Frank Merce n I tion of its values. Colour is ‘0 whom it isa d; the pro- and of healthy zeal among its 
headed “Prospect more scientifically understood = portion of pur ract desigo ysers and exponents, but it still 
ledges that it seen and there is an assurance in is smaller; being used seems desirable to remind artists 
for the older generatior advertising art to-day which with more un ng and to’ of the growing use of the pre 
for the good old day bespeaks years of learning and 4 greater ext mour €Vi- cision photograph, the diagram 
the standards of toc experience. If we compare the dently is equ iluable in or almost heraldic symbol and 
taing = art anf best advertising art of to-day arousing intere vorld over, the value of good lettering.” 
criticism = this with that of the nostalgic good = for which to~ should be Later on, in his review of the 
often hears how old days, it will be found that profoundly th There is resent world siteation im art and 
things were done a it stands up well by compari- stil! hope for | id while it id rood ~ Merce eee 
son and the number of good can be encouras augh at its th ‘ ei gtr a sage 
*Modern Public ee - . . - e neglect of colour in this 
~ cn. Seatie ? advertising artists is much troubles and the ilous. eountey. “Am : 
ere ud ~ Apart ‘fon the rela 
ss greater now than it was then. tively few outstanding printers, 
More th» ver we in this country appear to have 
: me a less comprehensive understand 
Reviewing t! speci- ing of the subtlety of colour and 
mens sent in fr over the colour values than do many of 
world for this dition, he our overseas competitors To 
first observes here was 


us it would seem there are pre 
more of it tha ind then conceived ideas as to what is 
that it was e He has_ blue, green, red or yellow, and 
gone out of h mention there are too many specimens 
the intense enc erest and where the whole effect is ruined 
enthusiasm of t nese, and because someone was either blind 


a much larger : tation of or apathetic regarding colour 
French work. gradations. 

“All advertisi: riists owe 
much to French iip in the Britain not alone 
period between t! wars, and 
it is good to sec * French élan 


“There are too many drab 
re-asserting _itse!! 


rticularly specimens, where the ink appears 
impressive is the 


e of ex- to have had a touch of the tar 


quisite printing com ce from the brush; too many where bright 
doyen of imag expert ness has been the only considera 
printers, Draeger Fr: and the tion, irrespective of the revulsion 
distinguished house of lolmer.In felt by many eyes hurt through 
the selection of p he 


¢ choice shrieking discord. Fortunately, 
of the best sep > printing we are not at present alone in this 
process, in qua ether of defect, but the evidence suggests 
photography for production, the need for improvement 
typography. disp ¢ under- He warns also of the danger of 
ee ie es, and making showcards and displav 
nn oe y are Un- material so excessively compl 
surpassed 


cated that the putting together 

In the cases of Switzerland, and the building up process be- 

| Denmark, Hol Finland, comes all too much of an endur- 

Italy, the United States and ance test. Finally, he has a word 

Canada Mr. Mercer observes that to say about mobiles, “which 

they have again pr d many appear to be increasingly in 

; beautiful specimens line print- triguing the advertiser. The 

SOUTH EASTERN ; ting, which ase tcp sented in exoitement of something new is 

most of the sections wearing off. In the beginning 

GAZETTE “Sweden, too, holds her place the mere fact of mobility was 

ery and we have a larger representa- sufficient to ensure favourable 

eT ne = tion from Spain Portugal, attention. Mobility is now he 
as Mead Office: MAIDST 338 60, FLEET ST Fi€et Screet 7500 > 


Austria and Hungary. | am par- coming commonplace and quality 


ticularly pleased to welcome is reasserting its importance.” 
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270,000 NEW READERS !N TWELVE MONTHS 


The Empire News is the only popular 
national Sunday to have :°<; cased 
its readership in 1955 co 0: ed 


with 1954.” 


It has also increased its ::. et sale 


by over 100,000 copies ov. ve last 


eighteen months. 


SURVEYS 1954/5 


MEDIA TOPIC Wo. |! 

In the North of England (North-West Region piu ~ews, theretore, offers particularly 
North-East & North) the aggregate readership of that 61% of its readership 6 
national Sunday papers other than the Empir hese less strongly covered but 

News is markedly weaker than in the remainder marketing regions. It is read by 

of England and Wales. Both the 1.1.P.A. and f adults in the North-West and 

Hulton Surveys confirm this fact and show that for ) East & North (1.1.P.A. Survey) 

every 100 readers of the other national papers j r information please contact Jack Everett, 
in the rest of the country there are only betweer { ment Manager, Empire News, Kemslev House, 
85 and 89 in the North f yc) Terminus 1234 


111,000 EXTRA COPIES IN EIGHTEEN MONTHS 
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Review of Advertising ah RPV Ses 
SRR baae ard 


\Vibration 
very picture should — Keepsietighe 


tell a story 


fies! | must 1 By COPYTASTER 
baker's dozen 
tisers or their ag 


proots of new ad | you will only make a marginal 
rT campaig a iin by injecting into it some wild 
on holiday it wv tention-getting gimmick ] 
very kind but) yuld, of course, be the first to 
it was also ratl gree that a marginal gain of even 
for several t vO per cent is a very wide 
ments made me f irgin indeed in a newspaper end 0 enemy ek wh tet Myon id Oh of ts ha 
: th three, four, or even five Tes QE % Lenem ter coapionrty diimames Ciftese Game tenes Sxiges 
hundreds 
words that | Ilion net sales ses itty cits 8 Genes Sepiflnees Ge at Lenses 
ords that nave 
tt * But the question you should This advertise matiecned ty il emcee, A spect GEN Lemar Nun oo aime mate 
— sare ask yourself is whether your made Copy: nen or oP 8 Ne Oe ae 
ears and faller marginal gain is not completely stop look ao oe a — permeate KN to 10 my lb mae 
ground obliterated by a gimmick that) = (isfen and he | 6 Kah LESTER ANTi-VIBRATION 
One campaigr removes the sincerity from the "0 Wer of ee ee no 
reminded me of } advertisement or attracts the could fave a a Aon a 
- et ¢ ante oustts neti oe a tn nem hn Cat tin eh 
have said bef t wrong kind of readers and le unmove » > grmnanttigns <2 ae 
say too often at deters potential customers. 
. ve) ay that only after muc ‘ : : 
~~ ot — . ch water heater justifiable The only certainty is that the 
’ Because newspa; rayer and fasting should you ,. 7. . : , , ’ 
B. because it sugeg the boiler writing of such copy calls for 
much smaller | ose a picture that serves no. . ’ P) : 
is clean and ea inage; but special gifts. Its readers, of 
| war, an advertisen ther purpose than to catch the t , . . 
i : . to show a la ure of a course, should cal] for danger 
able size for any t e. Either directly or by asso- ? : , ; — 
horse's head w on saying money 
kind of commodit ition your picture should Tate a hot > straieht - * * 
bad indeed before i irther the story you have to tell 4,4, she horse Le ‘eu W ‘SM Ltd. of Batt 
quite a lot of att it should show the product or = jut ill, “o> S MOTORS Lic., OF Dain, 
rather. before it fails « advantages to be gained from Got this ts ex ait tees strive for attention with an adver 
attention from gq c in a new and favourable light i h cones ae ‘ aia nt tisement saying: At last vb 
ne ( e muc < y. ) , , rs. 
readers, To show two people in evening ih.) | am ask a _— £100 motor-car and very much 
If you have a g ess—or even fancy dress—in a - more. During the next two weeks 
ment with an int , chen with a special type of or while the supply lasts, for £100 


YOU MIGHT ir lat an en we will sell you a fine car, guar- 

gineer’s nut wot example anteed, with tax paid to the end 

AT LAST i % par excellence oduct so of the year and insured for twelve 

| dull that almos gimmick, months, with petrol and oil for 

SEE Ce Ti fh. eet however irrelev d be not 1,000 miles and also give you a 

only excusable ‘tial. cheque for £10 towards your 
. aia ‘ Easter holiday 

The £100 Forced : In small type at the bottom is 

You might } gined it, ‘the pay-off The above adver 

Motor Ca r once upon a | 10t when ‘fisement appeared in this news- 

a you have seer . paper on March 13, 1929. Ware's 


dvertise 


ment for the GKN vibration Motors still famed for value and 
AND VERY MUCH MORE nut service in 1955.” 
Even I, the clumsiest ham- Such originality and enterprise 
D ; . merer of thumbs and stripper “Te SO rare | the retail motor 
£100 of threads in Britain was (‘ade that criticism would be 
. forced by this brilliant design churlish, and in any case I have 
GUARANTEED to stop and look and listen, © Criticism to suggest 
and no users « such nuts ~ 
TAX PAID could conceivably have passed Good all round 
OF by on the other cick 
INSURED |. + gpivsnetian + vm on Gat Among his friends and neigh- 
: ie sede aaa 2 we as bours in a small city this joke in 
PETROL & OIL = \ 9% = Re onny ues 8 eflected the Jocal newspaper can do the 
' HEQUE of) In the opinion of at least a flash two of the . ~e er tne 


advertiser nothin 


, . g but 
é r Copytaster this artist’s brilliance nthusiasm . good, 
F chn although it might have been even 
WARE'S staring advertise. Technical copyeriters claim that funnier on All, Fools’ Day. If 
eT Al oois / 
do the engineers almost sw with de-  < Fo 4 
h 

\TM 


ment can s - , 
‘ : you lived in Bath would you yt 
advertiser nothing light at sentences such as . Bath would , ne 


Be a 


, feel that this must be a very g 

hut good He Unique internal laminations give “ - — . - ave good 
he - the Lester Nut firm to deal with 
wonders, however, the Lester Nut a high degree of - 

cowpea on the , whether a more elasticity which ensures 100 per , \ y " , 
TR FAMED FOR WALUE appropriate date cent thread engagement when the Win THE = id ne “Let Smed- 
WS NN seers es: could «not have nut is fully tightened and a fasten. '€¥'S do the donkey work” there 
Stanoead 6 Temase BateuTGEs OR BATH Om<Rewer Se ond Brand Be heen chosen on ing that will hold throughout the is a picture of a donkey shelling 

ext Ouest ee ae which to run it. life of the bolt @ Continued on page 20 
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ed by RESULTS, The TATLER is 


es 


ably one of the greatest sales makers of 
our time. Of course, no publication can be «/! 

things to all advertisers but this we cu say with 
no fear of contradiction: that for selective sei! 1g of high 


quality merchandise The TATLER fics no equal. 


In 1956, be sure to schedule 


There’s no better medium to SELL high quality merchandise 


* Colour space should be booked now—there is a production limit! 
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Review of Advertising coms 


peas She has an apron and 
wears a ribbon in her | (o 


Smedleys 


do the 
donkey work! 


— >>> Z 
. 1 


¥ 


et) 
. 
» >, 
> a. 


{edie y? hig " 


This adverti 


donke \ hell 
high award f ¢ 
the idea that 


Get 


into 


nane), and while nobody will 
ive the advertisement any awards 


r beauty, typography or literary 
li, I have an idea that it will 
| @ great many tins of peas 
There is a big and eager audi- 
e for this kind of artless un 
phisticated humour, and very 
w advertisers are trying to 
ich it. Market researchers and 


‘atisticians tell us about the B 


id C markets, but they only 
iow how much money people 
ve. A woman's taste in read- 
zg and humour does not turn a 
mersault the moment her man 


foes On to overtime or his union 
ets him a bigger pay envelope 
* * 


* 

A KINDLY paint manufacturer 
Northumberland sends me this 
r cream advertisement from 
e Saturday Evening Post, and 
think I must share it with you 
rtly because the Red Indian in 
¢ picture strikes me as a 
mmick that does just—but only 
st—come off. 

The headline is a joy of course, 
d the copy has delighted me 
jere are the first four para 
aphs: 

“Your hair wears an air of 
freshness when you treat it to 
the Tonic that Grooms Grease 
lessly as it Dooms Dandruff 

“When she pets the pelt on 
your pate does your hair wear 
an air of freshness a just- 
harbered air that says that your 
scalp is clean, that your hair 


‘their homes— 
| and stay there 


There are few casual sales in the ‘ 


The majority are delivered into the d 
stay there for the week—to be rm ill 
the members of the family. Use th 


for your advertising 


All A.B.C. members 
All Flat Rates 
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The headline 
}oy concl 
Copytaster 
also believes 


“| KNEW)" SAID THE SIOUX, “THAT 
SQUAWS WOULD GO FOR HIS SCALP” 


cer Sere weer: om afr of Wreshmess when 


the intrusion of wo weet # te the Dente the? Grneme 

Red Indian i ae 

gimmick that co “= ma - 5 
off He is « . he 
menting on <¢ ; = 


first quoted 
Talking Points 
September 9 


is clear of t ulder-snow this, maybe, and one asks whether 
gals diagnose lruff ? the facetious style of the first two 
Or are rease poll paragraphs will not irritate more 
who change nly when people than it entices 
its ripe w dity and But it is alive and vivid and 
alive with d you know it was written by a 
If vou be ndruff and real person instead of being born 
dirt are first that oily in unholy wedlock between a copy 
hair tonics ctly for formula and an electronic com 
zooters, douse with Jeris, puter. Like the hair tonic, it con 
ng grease tains no oil, grease or wax but 
less antisept Poni is conservatively fragranced the 
There are lay n taste in inimitable Jeris way, and I love it 


America’s lare 


David L. Clackson 


80 FLEET STRE! T, LONDON, E.C.4 
Telephone : FLEect Street 2626 


BURY TIMES GROUP 


BIRKENHEAD NEWS GROUP 
BOURNEMOUTH TIMES SERIES 


CAERNARYVON HERALD SERIES 
CHESTER CHRONICLE SERIES 


A.B.C. Net Sales in excess of 480,000 


Representing 
COVENTRY STANDARD 
CUMBERLAND & 

WESTMORLAND HERALD 
MIDDLETON GUARDIAN 
ROCHDALE OBSERVER SERIES 


RUGBY ADVERTISER 
WELLINGTON JOURNAL & 
SHREWSBURY NEWS 
WHITEHAVEN NEW'S SERIES 
WINDSOR SLOUGH & ETON 
EXPRESS 
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é An Important 
Announcement 


A NEW SERVICE FOR 
ADVERTISERS, AD* ti TISING 
AGENTS AND PUSS 'SHERS 


An Analysis of Advertising ©; »diture 
on COMMERCIAL TE! SECON 


' . ’ 


A! the request of the Institute of Practitione: ising and of the 

Incorporated Society of British Advertisers | . ¢ has been made 
available. With the co-operation of the I.T.A. | Contractors, we 
offer the following 


| A DAILY LOG OF COMMERCIAL VERTISING 

* showing time of broadcast, name of product -, duration of 
advertising commercial. In addition, subseribc: > ‘ is service will 
receive without charge our monthly service B a 


Subscription fee—360 guineas per annum, payable at the + uneas per month, 


A MONTHLY ANALYSIS OF ALL 1) ADVERTISING 
showing expenditure on time by each advertisc:, », station, by pro- 
duct or service ; duration and time of anno: ment; name of 
advertising agent, etc., etc. 


Subscription fee—120 guineas per annum, payable at the rat: ) guineas per month, 


iil A “STATISTICAL REVIEW OF TV AD\iRTISING EX- 
* PENDITURE ” probably published annually at a smal! subscription. 


Please address your enquiry or subscription | 
Jesse Scott, Chairman and Managing Director 


fi MEDIA RECORDS LIMITED 


Wholly-owned subsidiary of Legion Publishing Company Limited 


FIELD HOUSE. BREAMS BUILDINGS. LONDON, E.C.4. 
TELEPHONE: HOLBORN 8977 


2. lL, OO 
; ee 
. 4 | 
4 
; Pi 2 ’ 
. ee 
ar 
LS Sl 4 
7 
<2 al 
Ee TS <P ce a a 
5 es 
a 
re 
: iy 
ra. =? 
| Il. | 
4 + 
ee h 
¥ 
| ee . 
4 
4 
| Po 
2 
oh 
re 
¢ 
ee eee eee 


1955 


SEPTEMBER 23 


> 
= 
u 
- 
2 
y 
a 
- 
. 
+ 
a 
~ 
zy 
C 
= 


. fe ae ae oo a 6 
, le A Aad ** wi 4 a. VA 2 cone 
ie sono fs 0 OR ne eee 
wat: | - > 4 a ee oe | 
es + Zs oe a € 4 A ~ = i Oe ak ae 
if - i: is <q “4 4 4 : ™ a ae ee * oe a ie, Bes 
2 ‘ Ae toa , e ’ 7 ge Tags j E 7 S> j te : ie 
A sh yiphis 4 2 & y ; , Pr 
es Dae j tye Me Ke ye: 4 if 4 ¢ e . 3 
,.. o aie | 
es it me ow wu a ee : ) 
ae j ; ; = is ca ip oa 4 ‘a - # > Net. > j —— 
ot - a EE, Ly % Re) 2 asi 2 j , 
=H an bi e eis. Sigs * a ee 
Tes - oe be Be. eee. ae sins oe R j 
_ By a : 1 oh $ by; Bh st CE WY, . ey ee 
——_ , es) ft, WITH BEE 4 am # P . 
ey a aT tit, he she Sy. ee vA ” ’ d 
Pi, 4 aes |! i ee 77" Se ~ : ’ 
> « = ee ili; WGA E Fits. SSRN ate sa Siege oe 2 
/>_ RC REn ELE SSS. ee | 
; i i eee BE } > Ss S te cites 
| ee ‘ba Z th: + + Ay PST ee. Py. i ‘- ed iis a 
ed .F ae iy \ Hite H SEARS eae = ait ; 
, ae LAT Wis ice heart th | # Hiei ~~ S SSS i SS Paid , - ; “4 
; ; : _ ‘(ean te eS: ~ e Oe F to a a Pe a ; 
ae th Pe - B a: * 2 \Sauess i it on ae SN if phi Nig: ‘a ne 4 oe 
is i y ga” “< nA z ati) 7 i "he : WS sf < Wee 2 sa am 4 ee . * * in $ 
” or eg”. x. =z HMM apie TARAS Ge lig Met: —- eee bi e. 3 
: a it A ow AS ae ath, i} ie a “N NX — é B. “§ a = 4 F 
~~ oes ‘ ie eo '.. a - “<<, ‘. = 3 fl ime q ‘ii m4 a pie 
iy ie ae ‘Tae SSS = .. 
. OT IES DER GR SSS TK gl agit 
yr tine se 2 a ane + f (i ae 5 NASA hee ee i 
“a . : A ae Af ee 2 - . a rh. ~ : a ve, 2 cal ai he 
ate A a peg A + ik oe a KN iM — F , ME i Bi: oh ee Pi 
aS, » “- Ppp eeeeaa Atl eee & ome SS Sah —_ te . Ae : ical 
CS So) “Me AES SASS — } — a ie 
; ao ae ee ey Pe Le — ee a 
Gute Z sa PE ke a Se, > SE Sas | ne Ss] , 
2 +. Se eee Ss: a a at Z —s ? $SSENSS  Se 43 ae eee : 
: j Bet ~ Riis. 4 2” ter SENS pet — * i, ee - 
TAOS & b,* 3” ee 6% Van Ss f gate ~) Bc * 5 # ¥i> 
Avle, Se a pe AS Rae omaed e i 0 hin oo gee 4 : 
i mis 3 eh e5 be Shen “4 i} c ah, “\ 4, 7 Twit : ; . . % apts %. : 
. Sa Se Me he ee | ARAB ae il. 
' > Se ~, vit: bee on i m4 + Mets of ; 3 = 
. | Rte BERS CURR On TO | Fg SS A> 
; * = x y : way OU re fe ee 7 me “ a 
.< : WAN ANN CRUSE EE RRRERTE: | qa o> ; : 
~ CCAUAS RAE ais ~ Sa | 
eas CAA H iS fs come da « , a : 
TOOLS ee i eatehh ee, eee ; Pree: ; 
Pw . . _ ; . at . 
lide es ae — i AN } Hi} % tl fife y Le - a. : 
pm ge -“ z.: = ey 3) i MiMi ats . Tee » * ie ; 
' ™ : it ; + - ; } a ry ote r =" - ey aad ih. 
; ; eit = y a : M mt tt SH , a Z ‘ P ; “~~, & 
: Es - i: a : - ain 4 ah tt ‘“ boys be A rk 7 : i sii a " ; ; 
ol nee, Boat} ):\)' \ AS LY Aan xo x ' , a 
oy Se J So ae L aOF G: “y +4 ee Mal: 4 ¥ , a 4 gi 
je “bg ; | Saas as Mi, uF SAN bunt Nae ES ‘ ” ig all , | r 
a= = - re fe « > . Mp y 3 Fists i 9 a3 ARS bye his Eick Me é : y a Pe ‘% 
AS z ' f “= fini} ust An sy NEMA ee ae & ‘ bh 
(_ +a 7 . ithe Bt ete WAGES ne 4 Ca: a 
oa: i aa = ; ear “on ‘ j ‘ + Vy Tyre i 7 “wef ea na Ste : ' . 
¢ a ws . pr he t +e 8} ttt as Oe ee : i? ee 
ae og Me . Mat Steak a ef a: eli eo = eas aia 
oe 2 > Sy AA x ate g idee 4d : = a: a & ees 2 i 
— os ?*BY ee Soe Ip ae! 
. a, ae HHA Td ce a ee 
ee fa i Ooo see 4 SE. ih. <a a Vee 
Oe eas ‘ ty Bhs | bi Seblacet Why ye i SIM em ms 
: ee. ae TELE ah deta tetsu ist Ge ies tt 
a>) | fee 4 j 4 e RMU GE Vt he Batre ccs —— ae ‘bes 
i. ) 2 oe é hist, . aE ath 8S ag. _ Vee wis 
Pee Met . 3 ¥ ‘ the > MS Bs a we : ae 29 San ‘, een ee fe D 
ie Marsa > ~_ z i H Tebeki Ae Var ee a — > es a. bi aa a ae i 
mm f°) ( ¢ ts @ Dea in Bl cee ee ag Sn. oe ere Ls 
fe ao. i : Fam atl; > yi Ltt a at et - | a hy ea . - ae ea G 
a ’ . >? RAR Wns Ah Oe a ee *% he 4 ia 
ae 4 y \ ee HR io i Be ae. i , sie Bee 
RS: ra . a | 4 @ AX * mee x ~~ Ay iS iS a i, ai Ss 6 i ee a os i ce ag x ff Hi aa 
fm ‘ s »\h CME gage oe Ba ale ; ee ee 
Ds _ , ASO Bae ». er. : =F, Ep sea Si ere = iss ; = 4 a 
ce 7 ye AR STAC ees ome he Pa P | ee 5 
J am = / x \% ee » a a i og a me ee a a oa a 
eg % : Pare yer Se hee é pene be i 2 ae 
Das dks ee Sa Me || at or — 
¢ NE a S tla 4 Ah Wa a cht “Fee =~ ots a 3 i aie} i ne > 
See ; +k} 3 Pat “ ee : - ott) Cea oa | ae 
he a, AY* ys) WA, ‘ = ie ed ua hy Pht te ee. a “gat 
to Vo ASAE a. oa a 7 ae ee <' ea ee 
ba eee! : — : 4 wy * A Aah 4 23 = ‘call ‘ i. — Se oa ee eis hi Ka a is ' . eA 
4 
DT 


She does her shopping 
at her newsagent 


ee ee a eS ra) ne 


She knows that the essence of shopping is CHOOSING 
—and she wouldn’t dream of choosing without first consu|''n 


Vanity Fair. Fashions, accessories, cosmetics, fabrics — there 
no better place to advertise them than in the pages of 


Vanily Fair 


BRITAIN’S LARGEST SELLING 
FASHION MAGAZINE 


a “Publishers odie GOOD HOUSEKEEPING - HARPER'S sina a 
VANITY FAIR - HOUSE BEAUTIFUL - SHE - THE cc : 
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New developments boost 
poster stamp medium 


Poster stamps represent an advertising medium with interesting 
possibilities and it is now being seriously considered for many 
kinds of campaign. 


important developments 
have taken place in the field 
of advertising poster stamps. 
As a result their value to the 
advertiser has reased. 
Poster stam ave recently 
been given a “new jook” in this 
country along nes followed 
in Denmark, now have a 
universal appe ill advertisers 


URING the past half-year | Pas 
x 


whether large ill. Also, the 
price of a pos’ mp has been ‘ 
| considerably : d. For in- ce 
| stance, the snr dvertiser can a 
have 20,000 = ylour stamps I 
printed for und 10s. Before oi 
it would have + £60. On the pis modest sized electrically- oy 


ge advertiser 
four-colour 


How fo get your share of the other hand, | powered machine moistens 


SOLD—this means t! ales and distribution must be 
backed by consistent anc aggressive advertising in those 
business publications which your customers read. In 
America business publication advertising automatically 
means McGraw-Hill. 

McGraw-Hill is the leading publisher in the United 
States of business and icchnical journals—34 in all— 
covering practically every field of industrial endeavour. 
And every journal is by far the leading one in its field— 
with many tens of thousands of subscribers who BUY 
through its pages. But McGraw-Hill’s service does not 
end there. It also offers vital information—such as the 
market potential for your product . . . how to go about 
establishing your sales and distribution organisation and 
so on. 


So why not have one of the London McGraw-Hill men 
show how you can gear your sales programme to today’s 
opportunities ? He has access to a wealth of specific 
and helpful data on your product market. His job is 
to make it freely available to you. Write or phone today. 
No obligation, of course. If you would like additional 
evidence on the long term outlook for business write for 
a free copy of “ The American Economy . . . Prospects 
for Growth.” 


McGRAW-HILL 


use of their 
designs, they 


age, IS apparent 
bright and attrac). 


are bound to be ed at, and 
they can be used wide range 
of easily identifi products or 


services. 
For example, a large stationery 
manufacturer with a number of 


tisement in the albums of poster 
stamp collections is of value for 
certain classes of advertising. 
To help this form of distribu- 
tion a poster stamp collectors’ 
club has been formed which 
after six months has a member- 


@ Continued on page 26 


can have 5 stamps for application to letters 
f poster stamps ed for £350 vanll vcele. éic. ; 
BOOMING U.S. MARKET | bs: simp ed for 39) ee errr 
| American Industry is now at the highest point of = £6? products, which are impractical 
production in histor ‘ is still climbing. Not only is Suppliee — ..iy cut to advertise separately, produces 
this expanding marke \.2ger in size. Its consumption In addition cost reduc- a bye Bye oly oir 
| and capital equipme: ylacement rate is, per capita, tion poster sta sd no longer supplied free to stationery re- ‘ 
far greater too. be supplied perforated tailers to be used on invoices, 1 
Dien tnmotioa , sheet or ban vith rubber letters, etc. Ss 
Even a ~ — 4 market could represent a bands—which for high Quite apart from the advertis- ; 
substantial business ye wastage and t handling. ing value of the poster stamp, 
So if your product is being sold, or can be sold, to Lie J =. — ay og ths age — = 
~e sria@ce ? ! . . 4) ar atattiead * 
American business ina . \uustry, your prospects have special facilities use on the collecting of poster stamps could 
never been brighter thon they are now—IF you go about shop counter or © tice desk. equal that of postage stamps be- 
it the right way. The value of a 1, colourful mae vow Romy less expensive and 
; *s ‘ oster stamp stu to a letter produced by more organisations. 
' For in America goods are not so much bought as = in the fh op, a pack- he value of a permanent adver- 


The poster stamp collecting habit has grown to large proportions in 

the United States and a similar trend is developing in this country. 

Repeat factor of this method of advertising lies in the fact that the 
stamps are kept for a long time and are frequently examined. 


PUBLISHING COMPANY LTD. 


93 Farringdon Street, London, E.C.4. 
Telephone: CENtral 091! 
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“THE MOMENT OF TRUTH... 


7.15 P.M.—THURSDAY, SEPTEMBER 22ND. At this moment we shall all be pioneers moving [— 
forward into an unmapped territory — full of challenge, rich in opportunity. Now is a good 
tume to pause. To scan the new horizon. Now is a ‘moment of truth’. 
One thing is certain and the rest surmise. This new world of television cannot function as 
a mere dependency of old-world advertising. It needs fresh minds; enthusiasm ; a sense of | 

COUNTY LABORATORIES LTD 
vocation. It demands a new generation of advertising thinkers who are able to think and J.$. PRY & SONS LTD 
feel in terms of sight, sound and motion. These plain truths explain what IMMEDIA does HUDSON & KNIGHT LTD 
and how it came into being. IMMEDIA is an entirely new company built round the entirely —_ resol mye wena 
new techniques of ‘live-action selling’ and ‘animated persuasion’. manénams &en 


MILES LABORATORIES LTD 


Television clients 


BERLEI (U.E LTD 


CADBURY BROS LTD 


IMMEDI A LIMITED | WATIONAL BENZOLE CO LTD 
MEMBER OF THE LPE GROUP GODFREY FHILLIPS LTD 


ADVERTISING FOR TELEVISION, CINEMA AND RADIO 
ss St. Martin’s Lana, London, WC2 . Covent Garden 1711 
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EUMIC BeChations a 
an 
l C ders’ ; 
stamorous rusaders i 7 
HE theme of the Crusader the company's publicity man- 
Insurance Company's ager, J. K. Leslie, and made by 
entry in this year’s Borough of the wearers. The banners and 
Reigate and Redhill carnival Y8% Gecorations were made by 
“Safet h , “ the display section of the publi- 
was Satety on the road. city department, and the Belisha 
The entry consisted of 10 lady beacon globes were loaned by 
members of the head office s'afl, Franco Traffic Signs Ltd. Ap* 
dressed in attractive “Crusacer : 


costumes. They marched | 
cession, carrying banners be 

the slogan, “A crusade for saj 
on the road’—the banner poles 
represented Belisha beacons. Iw 


American press 
see the bottles 


All set to move 
in the “Safety 
Redhill and Reiz 


” 


This year's Crusader Insurance Co., Ltd., entry 
the road’ carnival organised by the Borough of 

did not compete for a prize—for the reason 
the company presented the award. 


“Crusaders” distributed severe as — , . 

thousand copies of the com FTER studying British com- ADVERTISING BY STAMPS-—continued 
pany’s road safety book mercial television, 67 Ameri- - 

litle schoolboys can journalists recently returned ship of approximately 50,000. members of the club and 
processional route to the United States. Membership > and every casual collectors 


Supply of booklets 
“Crusad 


Following the 


While over here they also 
watched the production of a new 
British film, “The Adventures of 
Robin Hood,” which is to be 


four months a 
mail to every 
For an advert 
stamp to each 


° 


n is sent by 
led member. 
send a poster 
+r with space 


@They are collected in an 
album for future reference 
where they may well influence 
the buyers of to-morrow 


came the company’s van, shown on both American and in the printe tter of the @ The advertisement can be 
decorated for the occa British commercial television poster stamp n, costs as in full colour 

used as a supply base f{< ¢ screens. Their programme also little as £30 Distribution can be arranged 
safety first booklets. The entry included a visit to the 150-year- Distributing :dvertisement through manufacturers of model 


did not compete for an award be- 


old City of London cellars of 
cause the prize for the “Adve 


Sandemans’, the port and sherry 


in this method 
tages, including 


nany advan-_ railway stations on which they 


are used as miniature posters. 


tising” category, consisting of a shippers. Among other aspects @The p tamps and Poster stamps represent a 
silver cup, was presented | of the firm’s business, they were their message often dis- useful medium for advertisers, 
Crusader Insurance Co., Ltd shown the traditional method of cussed by the ¢ family and it is one which certainly 


The costumes were designed b bottling fine wines by hand. @ They are svapped among. _ deserves careful study 


Good Mailing Lists 
—like Rome— 
are not built in a day 


S NCE i926 we have been learning the 
intrica s of list building, of 
the names 


Hospitals, Nurses, } But these 
In the 29 years of our 


n called upon to produce 


wives and so on. 


producing are only parts of « avs. 


ol makers ot sealing wax, growers ot existence we have 


cabbages, lers for kings, or the more down- _ lists of infinite var 


of the butcher, baker and candlestick 


to-earth Jist 


maker A list of the + people is so essential to the 

success of your | t Mail Advertising that we 

We have earned, deservedly we believe, a invite you to con the wisdom of ‘consulting 

reputation for the excellence of our medical lists, a firm which has s t a storehouse of experience 


notably Doctors, Specialists, Dentists, Chemists, in the compiling of lists, 


In short, consult:— 


THE ADDRESSING COMPANY LIMITED 
ONE OF THE DIRECT MAIL GROUP OF COMPANIES 


94 TOOLEY STREET - LONDON : S-E-1 
Telephone: HOP 0913 (3 


lines) 


BUILDERS OF GOOD MAILING LISTS 
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30th International Cycle and Motc: Cycle Show, London 


SPECIAL SHOW NUMBERS 


SEPTEMBER 23, 
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Exhibition World 


D®! S the government By OUR EXHIBITIONS CORRESPONDENT 


realise, l NOT c 
important part tha I 0 


are playing in the fight r 


“2, 
increased exp 


SerTemBer 23, 1955 


The export drive is getting a lot 


of help from our exhibitions 


Forthcoming Events 
(to October 31) 


Oct. 1-6, International Bakers 
and Confectioners’ Exhibition, 
Olympia; Oct. 3-7, National 
Fabric Fair, Royal Albert Hall, 
London; Oct. 3-7, Shoe and 
Leather Fair, Olympia ; Oct. 3-7, 
Fashion in Footwear, 1955, 
Washington Hotel, London; 
Oct. 5-15, Torquay Ideal Home 
and Trade Exhibition ; Oct. 5-22, 
Modern Homes Exhibition, 
Kelvin Hall, Glasgow ; Oct. 10- 
14, London Nursing Exhibition, 
Seymour Hall, London; Oct 
11-13, Engineering Industries 
Association (London Regional 
Display), New Horticultural! 
Hall; Oct. 12-22, Rotherham 
Ideal Home Exhibition, Town 
Hall, Rotherham; Oct. 12-22, 
Fuel Efficiency Exhibition, City 
Hall, Manchester; Oct. 19-29, 
International Motor Exhibition, 
Earls Court; Oct. 20-22, Cloth- 
ing Trades Exhibition, Old Horti- 
cultural Hall; Oct. 25-28, Dairy 
Show, Olympia; Oct. 25-28, 
National Honey Show, Olympia ; 
Oct. 26-28, National Housing and 
Town Planning Council Exhibi- 
tion and Conference, Corn Ex- 
change, Brighton ; Oct. 31-Nov 
5, Business Efficiency Exhibition, 
King’s Hall, Belfast 
men can be expected to want to 
see will be the most representative 
international collection of con- 
fectionery ever shown 

From Britain there will be the 
traditional displays of bread and 

@ Continued on page 32 
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T} 4 4 1 
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} 1? 
of 619 4 | r 
ni 1 exy 
nd ait 
5 
fa 
I 
the | 
- ; 
must be 
will be 
monn I . 
geet ; 
udg r 
ndica 
Will De 4 
FP oa 7 This bus with the Brooke Bond advertisement ing across 
information © Europe to the British Trade Fair at Cope nhage n Ww will act as 
s do a very good , , the firm's stand at which tea-making will } trated. 
ing the attenti 
abroad to the + This gives an example of the Maternal and d Health 
tions taking | i excellent work that the exhibition Centre 
country, it is the sterling sublicists are doing to help The net profit the exhibi- 
of the publicity and ; Britain's exports. tion iS to go to re and last 
tising § departments f , ear £8,430 was uted. The 
shows that is mainly j ! toma of the ex tion provides 
sible for the large nui for 212 stands 
buyers who m 9 i j Hurry for space * : . * 
expensive journeys | ihe: THE GOURME have a 
country for the purpose of I sear from the Stationers’ wonderful time i4th Inter- 
attending the exhibitions Association that within two weeks national Bake Confec- 
For instance, the pub! d of the announcement of arrange- _tioners’ Exhibit ) is taking 
partment of | h Industries j nents for the second annual place at Oly ober 1-6 
Ltd. have already sec ut Stationery Trade Fair to be held Amid a compl bition of 
90,000 letters to buy . ove at Blackpool, February 6-10, the latest equ d ingredi- 
the world. This will be wed 1956, more than 60 firms had ents that all prog e trades- 
later by a second letter wi' booked space 
rsonal invit on card fi _ The decision to hold this im- 
— Goodale, chairman of the portant trade event at Blackpool ; 
company at the same time as the Gifts and ‘; Gas 
Fancy Goods Fair (which will in- ¢ 


Giving the details clude also pottery and glass) has 
met with approval from all sec- 
tions of the trade. The necessity 
for specialised trade exhibitions 


to get together has been urged for “¢e” aren Wwe 


Nearing the time of the tw 
fairs that are taking place next 
year a further letter will be j 
enclosing a folder giving all de 


‘ 


‘ ‘ : some time and the association @WO“SA af th 
tails of them and the special facili feels that its decision will help Eneineerine 
ties provided for overseas visitors buvers and exhibitors alike Marine and Weld 
All these letters are written in the ‘ ng Exhibit 


various languages of the countries 
concerned ° model of a singel: 
Over 1,000 advertisements are Improving food $000 Ap. gas tur 
being placed in newspapers and bine unit which 
journals abroad und =: 90,000 A Better Foop Exuierrion is”~ shortly to rep 
posters of varying sizes will be to be held in Melbourne, January § the existing ; 
displayed all over the world. In 25-February 4, 1956. It willbethe unit on board t/ 
addition to other publicity second of an annual series andis Shell tanker 
material there will be 30,000 organised by a Council consisting “Auris.” } 
showcards in 10 different langu- of representatives of the Food model was on the 
ages, 500,000 folders in nine Technology Association of Vic- stand occupied b 
languages, and 34 million poster toria and the Businessmen’s Com- British Thomson- 
stamps for the use of exhibitors. mittee of the Queen Elizabeth Houston Co., Lid 


Olympia, by ti 


turbine model 
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7 THREE 
7 - EXHIBITION 
~ NUMBERS 
of supreme importance to the Buil’ 


NOVEMBER 10 


Architects, builders and contractors will 
turn in large numbers to this Advance 
Guide to the London Building Exhibition 
(Nov. 16-30), giving them all the infor- 
mation they need to tour the Show. An 
advertisement in its pages can bring buyers 
direct to your stand .. . encourage enquiries 
if you are not exhibiting 

PRESS DATE, Oct. 27 (black), Oct. 20 (colour). 


Thousands of buyers will only see Olympia throw: 


NOVEMBER 17 


This Exhibition Report is also invs 
its stand-by-stand guide to exhibit 
products and services enabling | 
every type of building material and 
to plan a systematic inspection 

the maximum time at stands wher: 
mean business. Another widely r 

life issue. 


PRESS DATE, Nov. 3 (black), Oct. 27 (coo 
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Allied Industries 


NOVEMBER 21 


exhibition as lasge as this, no tour of 

ction can be 100°, complete. This 

special issue, containing a compre- 

¢ review of the Show, will fill in the 
*—do much to sell YOUR products 

nnouncement in the pages of these 

special numbers will pay handsome 
iends 


5S DATE, Nov. 10 (black), Nov. 3 (colour). 


. these Show \umbers 


Book your space \OW 


DORSET HOUSE, STAMFORD STREET, LONDON. 
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BRITISH CHEMICAL ENGINEERING 
will be read by those responsible for the 
production, design and particularly the 
purchase of chemicals and chemical plant 
and equipment. 


The new journal will review all aspects of 


chemical engineering and production, in- 


cluding the manufacture and processing of 


chemicals and their ever-widening applica- 
tion to industry. 


The mission of the journal will be to 


ADVERTISPR'S WEEKLY 3? 


SepremMBper 23, 1955 


\ powcral and vigorous new technical journal covering engi 


and expanding Chemical a 


promote the prestige and sales of British 
chemica! plant and equipment ; to provide 
a forum for new technological advances and 
assist their commercial development in the 
U.K. and overseas ; to assess impartially 
and comprehensively the value of new pro- 
cesses and developments ; to demonstrate 
the advantages of British chemical engin- 
eering plant and chemicals and the scope of 
their application in the user industries, and 
to assist in the search for new markets for 
them at home and abroad. 


Further particulars, rates and dummy upon application 


THE NATIONAL TRADE PRESS LIMITED: DRUR 
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NTP Publication { 


'd 
: 
.- 
Pr, 
i . 
J. 
7 


engineering and technological developments within the vast 


on 


ral and Process Industries 


BRITISH CHEMICAL ENGINEERING chemicals an cal plant. It will also 
‘ will be published monthly, printed on good explain to a wid iying audience the uses 

quality paper. It is anticipated that there to which chemicals and equipment can be 

will never be less than 48 editorial pages put, and indicate and encourage the growth 

per issue, and the print order will be in of new uses in the process industries all 
P excess of 10,000 copies. From the first over the world. 


issue it will be read by the class of reader 
who can get most value from its advertise- 
ment and editorial pages. There will be no 
waste circulation. 


BRITISH CHEMICAL ENGINEERING 
will be the representative journal of the 
entire chemical industry, and the means of 
expression for its views and the dissemination 
It will act as a channel of information of of up-to-date news concerning every aspect 
technical developments to producers of of its activities throughout the world. 


tion to Heywood & Co. Ltd. a subsidiary company of 


RY HOUSE: RUSSELL STREET ~- LONDON: WC2 
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West Herts & 
WATFORD 
OBSERVER 


Net sale Jan.-June ‘55 
41,686 COPIES WEEKLY 


NOTICE TO ALL 
ADVERTISERS AND AGENTS 


OF INTENDED CHANGE OF 


ADVERTISING RATES 


Starting with our edition of 
FRIDAY, 4th NOVEMBER 


next the price for displayed 
advertisements will be 


18’- per single column inch | 


; s regretted that, owing t 
| temporary shortage of staff, we | 
} have not been able to circularise 
ic ents but thi 


individually 
it : s of being done now. | 
CK, Ltd. 


terts 


C. H. PEACO 


Repre itative 


21,883 
Weekly 
Yes, that’s the latest 
record figure! 
© 
Guaranteed by far 
the largest net 
sale circulation 


|. @ . 


mencen @° ous 
ever? eveteu 
| © tome ow 
Se r ’ rat ] 
National Newsagent, 
| Bookseller & Stationer 
| 149, FLEET STREET, E.C4 
| Tel: CITy 2604 (5 lines) 
7 reors es nu 4 Pu ‘ 


WE WANT 
AN 
AGENT 


with any clients whose products 
or services appeal to the water 
engineer, sewage engineer, or 
municipal engineer to let us have 
the opportunity of proving that 
“THE WATER & SANITARY 
ENGINEER” 
is unbeatable as a first rate 
medium. Contact the Advertise 


ment Manager at 32 Finsbury 
Square, E.C.2, or phone 
MONarch 154]. 


‘A glass bun” 


and a Bath 


of milk please’ 


Many good things to eat originate 
in Bath Bath Bath 
Bath Buns sufficiently 


popular to have quaint jokes made 


Olivers, 
Chaps, 
about them —and to form the 
basis of many healthy industries 
in the Bath area—industries which 
the 


steady prosperity of the city and 


are partly responsible for 


its adjoining counties. 


This prosperous pocket of popu- 
ation should not be neglected in 


any national campaign. 


it is easily tapped through the 
Bath Chronicle which, for 10s. per 
c.i. gives you positive “blanket 
overage of the whole area. It’s 
e only evening paper printed in 
merset, and sells 14 copies for 
very house in the city, with an 
<tensive circulation in the county 


ireas of Somerset and Wiltshire 


You can’t cover the West 


properly without the 


\f Wath 
ang WILT ‘ 
| selt 


al 


Established 1760 


*&™ ONLY evening pape printed 

n Somerset. Get deta rom 

S. H. Robert 14 F Street, London 

EC 4 drnold Ell Cromford House 
Street, Manchester, 4, or Head 


33 Westgate Street, 


Bakers’ exhibition will 


SepremBer 23, 1955 


feature a special bakery 


~ 


= ™ 


Te 


4 view of th 


Olympia 


1e Engines rine 
On 


le ised 


and 


by the publishers of “Syren 


AND SHIPPING LTD 


& Shipping 


Welding Exhibition recently held at 
»vers of the journals were displayed in 


n 
I ort 


hole-type windows. 


confectionery in 162 
competition cla Jemonstra- 
tions of bread and cake 
decoration are given by 
students, opera id appren- 
tices in their ow ng bakery 


which has been 


and equipped 


The British Bak 


theatre will 


making and cake 


v designed 
exhibition 
1onstration 
yw bread 
ition. 


How 


the expositi 


should be a 


ROM the Packeag ag Asso- 

ciation of ( 1 I have 
received an imp; e folder 
which details al! informa- 
tion that could ! inted on 
the 4th Canad National 
Packaging Exp: : to be 
held in Toront sovember 
8-10. 

A brightly designed black 
and yellow cover contains 
concise news stories and 
digests of the speeches that 
will be given at the aference 


being held in connection with 
the exhibits. 


licity officers of exhibitions in 
this country. 


to ¢o it 


on as well as of 
This material 
model for the pub- 


AMATEURS AS well as profes 
na photographers will be 
ed for at the large exhibit 
it Kodak Ltd. w have at the 
British Trade Fair + held in 
( enhagen, September 29 to 
Orc 1 l¢ ] idition, a 
will illustra ¢ many 
t applications photo- 

i n mode justry 

* * * 

THe BritisH footwear manu 
acturers are certainly going to 
town at the § d Leather 
Fa to be held Olympia 


October 3-7 
As well as 


showing shell-pink 


shoes for men as I mentioned last 


television st 


oes ior 


women are being shown for the 


Overseas Events 
(to October 24) 


nery 


Oct. 1-5, Stati and Office 
Equipment Exhibition, Chicago ; 


Oct. 1-9, Food Packing and 
Packaging Display, Cologne, 
Oct. 1-16, Furniture Exhibition 
Brussels ; Oct. 1-16, International 
Food and Home _ Exhibition 
Brussels ; Oct. 6-16, International 
Motor Cycle and Sports 
Exhibition Paris; Oct. 8-13, 
International Book Fair, Frank 
furt ; Oct 8-18, Plastics 
Ex n Dusseldorf Oct 
13-24 Internatior Business 
Machines and Office Equipment 
Exh n, Paris Oct. 24-27, 
National Shoe Fair, Chicago 

Oct. 24-28 National Business 
Show, New York 

first time. They are high-heeled 


court articles in black suede and 
the front is decorated with glitter 


braid and pearl trimmings 
but why TV? 
* * * 
AN IDEA that might well be 


copied in this country are the gift 
shows that are held in the summer 
and autumn of each year in Los 
Angeles and San Francisco. At! 
the Los Angeles event last 
January there were 6,624 buyers 
and some 480 exhibitors; at 
San Francisco there were 
approximately 280 exhibitors and 
3.743 buvers 
> * * 

THis YEAR'S Motor Show at 
Earls Court, October 19-29, will 
feature the products of 534 
exhibitors. Of 1! S56 will be 
in the car section (apart from 
those on the bodywork stands) 
where a number of surprise new 
models will make their appear- 
ance. In the me and in 
many cases right up to the time 
of the show itself—their identities 
and details remain secret 


tne 


event 


these 
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.. the fac’s 


A:. independent survey reveals that there a n thirty- 
four-and-a-half people who understand ( f these, 
twenty havea slight impression that it is 5) non the 
American pattern. Fourteen did not ever | mmercial 
Television would start on September 22nd. 1 process of 
deduction, leaves Crane Publicity’s Televisi d we keep 
telling ourselves that he’s nobody's fool. | lay, while 
leaning against a client, he informed us t! ndeed be 
modest if we did not declare that the one-min ed by Crane 
will be just about the best to be seenon Ind: evision. 5o 
just for that we tied his necktie for him. 

We should like to take this opportunity 0! eryone con 
nected with Commercial TV the greatest of grea rtune in the 
months to come. We mean it, too. 


CRANE PUBLICITY LIMITED 
ADAM HOUSE, FITZROY SQUARE, W.1 EUS 8061 
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Handicrafts. Hobbies and Models 


‘Do-it-yourself’ movement 


is still in its infancy 


Despite the already great popularity of hobbies that can be pursued ai 
home, there is sound re son to believe that bigger developments lie in the 
future. Related exhibitions draw increasing crowds and circulation of the 
rele ant press continues to go up. 


port LAR cartoonists facturers, tool makers such 


as 
now depicting ways and Black and Decker, Bridges 
“oA gfe ; Coronet Tools, and numerous Enlareine f 
neans by which the relu i tlarging { 
einai id doing-it-hir equipment makers are now dir- 
cr in avoic oing-it-nu 


graphs at n 
ecting their press advertising to 


iS @ Sure INnGic the home user. Many national 


t Photograpt y Amateur Photographer 
c 1 growth of ailie : inu- 
» had important ng einen toni agen national Ha s, Home-_ with the movement by supplying 
n industr in ming regular feature articles on ‘"@!ts and I Exhibition equipment and materials for the 
al dvertisis the subject. The periodical press held annual! ndon has home user—sometimes on hire 
, saat which has for many years ™o0re than dot size in two In the case of decorating it 1s 
y catered for the handicrafts and Yrs and last rew an at- rarely a question of employing a 
xe Of a hous homecrafts field enjoy increasing ‘dance of | This year professional or doing it your- 
muscl circulations The well-estab- 2¢ Earls Cour September self—it is nearly always the 
Tort lished, large circulation women’s 22 to Octobe endance is choice of doing it yourself or 
int se periodicals and magazines have %84!M expected ease. The not having it done at all. The 
Me top < rapidly increased their “Do-it- handicraft co n run in Crown Wallpapers retail sales 
\ ; ; yourself” content. The advertis connection w exhibition organisation were one of the first 
D Hera ; wed 1 ing revenue from the movement 4! tracts thou of entries to realise this when they demon 
BU | he popula is already considerable and wil] {om all over Despite strated, two years ago at the In 
1 Ww indertaking $ |} certainly increase the competitior ‘vision and ternational Handicrafts Exhibi- 
One glance at t! . 4 mechanical! ent ent handi- tion, wall papering by young 
’ stimate for a job Materials and equipment work teachers ghout the _ girls from their own offices 
netin proved an insta arr ee ree : country report igly large Compared with the United 
for backache and vertig att Sag fae attendances at day and States (where most households 
The first and most importa: self” is of particular importance evening classes have their own workshops, 
reason for the increase in “Do Che materials and equipment de F usually built over the garage). 
it-yourself” is definitely fina: signed for the handyman can be The painter: decorators the do-it-yourself movement 
tal, demonstrated to show the correct and other un ve viewed in this country is still in its in- 
Manufacturers have use and purpose the growth “ movement fancy. A sturdy infant certainly, 
pated the movement by making Amateurs, particularly those ~’ - cy te e They =6aae growing fant. Tor mammsc 
innumerable tools and te trying their hand for the first real se, howeve hey can- turers who have enterprise and 
to reduce the drudgery of house time at decorating or any handi- °° keep back le. In a_ vision there is also a_ highly 
hold jobs. A demonstrator, w craft activity, need instruction ae Sees a buider atenngeee os geen market = 
a lifetime's experience, once tol¢ from experts. This fact has been “"° S°COFator wpromised many countries 
me that no completely f 


responsible for numerous exhi- 
gadget had ever been invented bitions throughout the country ; _- 
This may be so, but it is certainly indeed, most of the big stores PSEC journa S are rea 
true that there are now on the now stage small “Do-it-yourself” 
market remarkably efficient too's shows from time to time. It is e e 
for paint cleaning, rust removing. increasingly commap to find at ti l 
paper stripping and all constru agricultural and _ horticultural wi i a specta care 
tional work in and about the shows a tent devoted solely to 
home handicraft work. , This media s 
urvcey establishes that circulations of journals serv 

Wall paper and paint manu Of these exhibitions, the Inter ing 


the indoor hobbies. handicrafts and model field continue to grow. 
NEWCOMER to the field of 91,291, 
To demonstrate s of “Do yourself” vision one of 62,902. Each of 
how simple = journals is Practical House- est poner Digg — = 
9 ; : 
ek sichoty pS Pha holder which began earlier this 


and Practical Tele- 


* * . 

pany had young month with a print order of For the man in the street who 
girls from their well over 150,000 copies does woodwork at home as a 
own offices carry- 


One of the “Practical” group hobby there is the Woodworker 
ing out operations five in all) published by George Readers cover all classes—miners, 
at an International Newnes Lid. each is edited by mk managers, clergymen, rail 
Handicrafts Exhibi F. J. Camm, one of the most W4¥men, etc. It ts also taken by 
tion. Paint manu experienced technical journalists 4" handicraft masters. The 
facturers have also in the country The group ‘°OPe of the magazine is almost 
taken advantage Of includes Practical Wireless, with Wholly woodwork in its many 
demonstration an audited net sale for January ranches, though subjects which 
methods to adver ito June, 1955. of 99.19] copies re closely related are also in 
rise ~ merchan- monthly Practical Mechanics ‘!uded , staining, polishing, paint 
ise 


for the same period has a figure @ Continued on page 346 
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Now you can 
“DIRECT MAIL 7) 1f 3H SDW” 
a new, up-to-date direct mail 
catalogue by th: est addressing 


) 
house in the business. , 


There’s an important difference between “ DIRECT MAIL. 1 !}}0OUGH SDW” and all 
other direct mail catalogues already in your drawer. Ours is th them all. It’s the one 
you can most safely refer to when planning direct mail camp one you shouldn’t be 
without. In case you want to work out test campaign tactics or : the national and local 
coverage of a particular campaign, you'll find its up-to-date mailing !:>( section invaluable. And 
if you’re not a regular user of direct mail, this booklet will giv: ir and concise picture 
of the ways in which we can assist you in this forceful branch of ising. 


Send for “DIRECT MAIL THROUGH SD\ 


Phone, write or simply send us your letterhead 


—_~ 


-* SMITH, DALBY-WELCH LTD 


POSTAL ADVERTISING CONTRACTORS 
Established 1868 


HALF MOON COURT « LONDON .« E © TELEPHON! MON. 9671 s LINES 
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Handicrafts, Hobbies and Models —cominues 


ing, upholstery, and decoration 
are examples 

The Woodworker's net sale for 
the last January-June per 
119,190. The overseas net sale ts 
10,329 per issue 

The 


keeping and 


y different kind: 


EVER Y 


The Finest Med 


@ Engineering 

@ Mechanics 

@ Electrical Machinery. 
@ Engines. 

@ Cars 

@ Aircraft. 

@ Bridge Building. 


Over 50,000 copi 


Rates and Data from :— 


MODEL ENGINEER, 
19-20 Noel Street, London, W.! 
Tel.: GER 8811 


garden aviaries and birdrooms 
is now by far the most popular 
small livestock hobby in Britain 
to-day. The circulation figures of 
the weekly Cage Birds, published 
by Associated Iliffe Press is a 
striking testimony to the spread 
of the hobby. A year ago 80,000 
copies were sold weekly. To-day 
the figure is in excess of 90,000 
In its 60th year of publication, 
the print order for Hobbies 
Weekly keeps at a steady 75,000 
and with a big “drive” in pro- 
gress, aimed at school leavess, 
circulation is expected to leap 
ahead. Readership (almost 100 
per cent male) is_ primarily 
among the average working class 
among those who are always 
on the look-out to do a job 
themselves. Modellers and 
hobbyists also form a big pro- 
portion of its readership. 


Comprehensive magazine 


The circulation of Model Rail- 
way News at the beginning of last 
year was about 25,000. It is now 
in the region of 30,000. Since it 
was founded in 1925 by Percival 
Marshall, the policy of presenting 
a comprehensive magazine 
designed specifically for those 
interested in railway modelling, 
whether expert or beginner, has 
never changed The magazine 
has steadily grown in number of 
pages. 

With a sale now approaching 
50,000 copies a week, the Model 


im for Contacting People Interested in 


@ Ships. 

@ Workshop Practice. 

@ Marine Engineering. 

@ Radio Control of 
Model Ships. 

@ Railways. 

@ Model Railways. 


es sold every week. 


Model 
agineer 


THURSODA Y 


A greater va 
of exhibits 


ever before wer 


be seen at 
recently 
Model 
Exhibit 
organised by 
Pe re ival Mar 
journal “M 
Engineer 
cently the joi 
redesigne 
extend the int 
of the readers 
are to be fou 
more than 
countries 


was 


Engineer has 
during the p 
Founded | 
tion of the r 
structor 18 


copies—last 
23,500 and 24 
* 


For women 
of their home 
Gardens with 
for the first h 
180,789 copie 

A specialise 
with domestic 
Housecraft ha 


AN OLD FRIEND 
WiTH A NEW OUTLOOK 


MODEL ENGINEER has been entirely 
modelled ' 


MODEL ENGINEER has been recognised for 
over 50 years as the finest medium for contacting 
those people who are connected with 
engineering and allied interests. 


MODEL ENGINEER is read by the expert and 
the novice, in fact all those men and boys who use 
their hands to produce good craftsmanship in the 
workshop and the home. 


Engir 


ed circulation 
ear 
7, the circula- 


Radio Con- 
ibout 29,000 
was between 


* 
nake a hobby 


e is Homes and 


dited net sale 
this year of 
ynth. 

irnal dealing 
ce education. 
irculation of 


to cater for everyone interested in 
mechanical or scientific subjects. 


D rages of NEW FEATURES 
—NEW IDEAS in a NEW STYLE 


SerpreMBer 23, 1955 


some 7,500. The readers 
bers of the 
Teachers of Domestic Subjects 


mem- 
Association of 


are in very good positions to 
influence others as regards appli- 
ances and articles for the home 


Sales of Amateur Gardening 
have been increasing for many 
years and for the months January 
to June of this year the weekly 


figure is given as 234,162 
comparing with 222,565 for the 
same period last year. The 


smaller Gardening Illustrated, a 
@ Continued on page 37 
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HANDI- 
CRAFTS, 
HOBBIES 

AND 

MODELS — 


continued 


The journal 
“ Dance News’ 
sponsored a “Red- 
head of 1955” con- 
test (the first such 
event ever held it 
is claimed) at Lon- 
don's Locarno 
Ballroom this sum- 
mer. “Dance 
News” began as a 
small four page 
paper—but it is 
now a weekly 
carrying 12 pages. 


monthly with a sale of approxi- 
mately 19,000, is directed to a 
select gardening public having the 
means and time to maintain a 
large garden or estate 

Secretaries of allotment associa- 
tions get copies of the Allotment 
and Home Garden Journal and 
the circulation is constant at 
about 12,500. The readership is 
estimated to be some 20,000. 

For 35 years Ideal Home has 
covered every aspect of the mak- 
ing and maintenance of the home 
and the garden. For the first 
half of this year the circulation 
has been recorded at 264,250, and 
the publishers describe the 
readership as “Home lovers in 
prosperous circumstances.” The 
advance in circulation during the 
past year can be gauged from the 
fact that the figure for January 
to June of last year was 205,968 

Although the subject matter 
may be out of doors and far away 
from the home, basically, photo- 
graphy is an indoor occupation 
for those who develop the results 
themselves. The Amateur Photo- 
grapher is a journal for every 
body with a camera (including 
photographic dealers and profes- 
sionals), and is read by all income 
groups. With a weekly circula- 
tion in excess of 85,000 its reader- 
ship figure is estimated to be 
much greater—many copies 
being passed from hand to hand 
in photographic clubs, societies, 
libraries, etc 

Fish keeping as a hobby has 
never been so popular as now 
the number of enthusiasts having 
increased tremendously since the 
war A journal catering for 
readers in this field is the bi- 
monthly Water Life & Aquaria 
World. 

There are more than 450 
aquarist clubs in Great Britain, 
with an average of 50 members 
in each. Because Water Life is 
read by practically all of them 
the journal's actual readership, 
including public libraries and 
schools, is in the region of 30,000. 

The reader of Popular Handi- 
cratts & Practical Homecrafts has 
been described as “100 per cent 
do-it-yourself” and, indeed, the 
journal has been in the forefront 
of the movement ever since the 


war the International Handi 
crafts Exhibition now being held 
at Earls Court is organised by it 
For the occasion of this third 
exhibition the journal has pub- 
lished its first 100-page issue 

No particular income group or 
class reads Model Aircraft—all 
walks of life are attracted to the 
hobby and it is reckoned that 
the enthusiasts number more than 
100,000. There are certainly more 
than 1,000 model shops. During 
the past four years this monthly 
journal has steadily increased its 
circulation 

Catering for the ever-growing 
dancing public Dance News has 
correspondingly grown in circu 
lation from last year’s 42,000 to 
a present 62,000. What was once 
a specialist paper has now 
become a national weekly. The 
publishers say there is scope 
for expansion 

The journal Dancing Times 
(with a circulation of 12,412 
copies a month) goes mostly to 
keen students and teachers of all 
kinds of dancing and the more 
serious-minded ballet goers 

The readership of Amateur 
Stage is reckoned to be about six 
times the circulation figure of 
8,000—a slight increase over 1954 


It costs much less than ¢é1 
per page per 1000 copies sold 
to advertise in 


The RADIO 
Constructor 


Circulation now 


30,000 


(over 25% increase since 
a year ago) 

Published Ist month, Is. 6d. 
Copy date 5th month preceding. 
Rate cards and specimen copies 

on application to 
F. A. BALDWIN, Advtg. Mgr. 
DATA PUBLICATIONS LTD. 


57 Maida Vale, London, W.9 
Tel. : CUNningham 6141 (2 lines) 
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»king around’, and never 
to find a Hobbies Weekly ”’. 


k keeper is on a hopeless quest, 

at the print order is in excess 

Hobbies Weekly is never 

ip heap. Its readers know too 

copies are handed on and on 

p of a quarter of a million 
estimated. 

appreciate that this readership is 


ated Not much use, perhaps, 
garine via Hobbies Weekly. But 


interest the handyman, hobbyist, 
e craftsman in any way is a 


sition. If you have anything to 
appeal to people who prefer to 
ves,'’ then 


You are on a good thing with 


HOB SLES Waa bY 


say there is no space available 


ext january, when the rate will be 


£40 page, pro rata 


All enquiries to 


Advt. Dept., Temple House, Tallis St. London, E.C.4. 
Tel.: Fleet Street 1533 
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[! IS alway if g 


experience 
company that | 
trouble to put ov 
display piece | 
friends And the A 
Division of G 


Litd., certainly did . 


their new A¢ park 
play seller 
This compa 
that the enters 
any commodity 
of the necessity to ke 
before the eves 
By so doimg he 
reminder, public: is 


itt ee | 


Flower show } 


This is one of the attra tive 


ieces 
of point of sale material issu 

by Ballito Hosiery Mills Ltd. Th: 
coiours of the roses talcl ‘ 
colour bands of the STOCKINGS 


G.S. Rovds Ltd... are the 


agents 


Packaging and Point of 
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Sale Display 


and creates the desire to pur 
chase 

In most motor trade establish- 
ments this is a difficult problem 
in view of the range and sizes of 
his goods, added to the usual lack 
of display and sales space 

One answer is to have a small 
representative stock, dressed in 
compact container with a des- 
criptive sales message right at the 
“point of sale.” Such is the new 
AC spark plug display seller 
which has recently been made 
available to the motor trade 

This simple metal unit takes up 
little space on a counter or shelf, 
yet holds an adequate quantity of 
AC plugs for making an imme- 
diate sale. In bright colouring it 
provides an attractive display 
item, and it comes to the home 
market retailer entirely free of 
any charge from the manufac 
turers with an order for 150 AC 
spark plugs 


Use of mail 


Having got hold of this sales 
aid the AC-Delco people decided 
that the last thing they would do 
would be to keep quiet about it 
Let Alan R. Keen, publicity man 
ager to the company, now take up 
the story 

“We thought that the situa 
tion called for a mailing piece 

to be sent out to some 20,000 

garages and traders. This took 

the form of a leaflet with one 
of the pages mainly devoted to 
an order form for the display 
sellers 

“The response to this direct 
mail campaign has been very 
satisfying and has achieved our 
object in placing an attractive 
display seller right at the point 
of sale in a form which, while 
colourful, also has the advan- 
tage of taking up little space in 
the always crowded garages, 
and, of course, makes available 
an immediate stock of plugs for 
sale 

The company then decided to 
make a special feature of the 


A sales aid 
that ealled 


for spotlights 


By OUR PACKAGING COR! &=PONDENT 


a7 ay coe 


The new AC-Delco sales aid for 
crowded garages 


seller at or heir regular 
Glasgow con held for the » a 
benefit of wttish trade I ack of cards 
Continues Mr 
We bri product on 


to the scene 
very attract 


the aid ofa 
ng lady) ata 


dramatic p the proceed 
ings and n i the effect 
by the use ights.” 
Presenting campaign 


In addition 
sented the sale 
force ata sales 
which the wi 
presented, and 


Delco  pre- 
o their sales 
ence, during 
mpaign was 
presentatives 


had an opport to view the 
unit and the in advance 
Advertising ir ort of this 
scheme has tak nlace in the This biscuit tin for “Destiny 
regular trade ils such as hiscuits manufactured by Carr & 
Garage and M tgent, Motor Co., Lid. was designed by 
Industry, etc.. e¢ company J. Edward Sander. Playing cards 


are also using 
Transport Equ 
for the same p 


form the main decoration and the 
colours are vivid 


jarage and 
magazine 


Wide ranging display 


This display 
fures some of ¢ 
packs to be used 
Py Colegate-Palm 
olive Ltd., for 
Christmas trade. I 
eacn case str 
emphasis has beer 
placed f 
brand name thu 
that m 
matter how 
crowded tne 
counters ana 
windows may be 
the products will 
stand out 


upon he 


ensuring 
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Slumbe,jan SHOWROOM INSTALLATIONS 


(REGD.) 


Designed—produced and installed by lriestleys—* Masters of Display.” 


This attractive setting for Slumber- 


nherign® : 
land was “ individually tailored ~ ; sake - PILL 
for the store of Messrs. Padfields of 


Barnstaple, and is one of many 


OIVANS 


similar displays produced and fitted 
by us this year, throughout the 
British Isles. 


Sales are soaring for Slumberland. 


Whatever the size or quantity of 2 > an a sy 
your point of sale advertising you my? 
ve ‘. 
will be well advised to come to i |, i, } . of ( lou esler 
don ae -_ on ee 
Priestleys — the people with 35 COMMERCIAL ROAD k. TELEPHONE: 22281-4 
years of experience in producing 9 BUCKINGHAM STREF 1 * TELEPHONE: TRA 4277-8 
a om VICTORIA BUILDINGS, 32 DE 4 HESTER 3. TELEPHONE: BLA 385! 
displays that SELL. 70 CAROLINE STREET. BIRM! EPHONE: CEN 1941 & AT CARDIFI 


( ay yy 


ENLARGEMENTS TV Advertisers ! 


You'll need I 
re 
, rou li need a follow-up 
nercial will only plant a seed, which 
bear fruit MUST be followed up 
y—on the hoarding, in the tube, on 
and most important of all at che Point 
, y » '~ ? 

REEN PRINTING is the MOST COM 
faa i economical and fastest process for 
: fuction of long or short runs of posters 

E is or sales aids 
If you wa 

Poster, YOUR Showcard or YOUR 

to be the one that registers - 


YOU MUST USE SILK SCREEN PROCESS 
For bigger and better enlargements 


for photographic prints in quantity Regina Studies 


CALL IN (SIGNS & DISPLAYS) LTO 


SPECIALISTS IN QUALITY SILK SCREEN PRINTING 


CA R | TOG be A paky TO NATIONAL ADVERTISERS AND THEIR AGENTS 


We think we know your requirements—We are equipped 
e equipment, technical ‘know how” 


WATERLOO 6544 wns re called vo produan © 
66 WALDECK ROAD, LONDON w. 4 


44-50 LANCASTER STREET, LONDON, S.E.1 CHISWICK 3359, 1789 & 6718 
3 The Parsonage, Manchester. Blackfriars 4052 ‘ yy, 
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Commercial Films 


i New puppet character goes 


ee on film for television 


‘4 J 
NEW v ec . = ae 
N * olga won 4 By « SPECIAL CORRESPONDENT 
\ ahi may soon be achieving the 
. same popularity with the 
A younger viewers as their old 


r 


favourites, Muffin and Sooty 


S(AaeR An Englishman, Elwyn Am 

TRAFFIC JAM bag j brose, who recently returned to 

saul this country afer a long spell in 

: "i Canada, where he worked with 

several leading advertising 

agencies in Toronto and Mon- 

treal on commercial television 

productions, joined Film Sur- 
. veys Ltd., some months ago 

He wanted to work on 

puppetry, a film medium he was 

familiar with in Canada; so 

managing director of the com 

pany, Dr. Brian Stamford, de 

cided to start a _ subsidiary 

company, Parilon Films, so that 

: Elwyn’s ideas could be put into 

STANLEY SCHOF 0 | aston 

PRODUCTIONS First one completed 


1) 6-/-8 Old The result was the planning of 
\N a series of 15 15-minute puppet 
films, featuring the new and P : 
ee rather 0 able character—Rusty A scene from m “Project 074° made by the Shell Film Unit 
ees = 1OVaD) re ! L 4 > , - 
lufty. The first of the new series or the Roya Shell — to show how atomic science aids 
mee : mary’ vil re rch 
has been completed and will ON FESEGTER 
. shortly be submitted to the BBC ; . 
« | Ys Cate 3 for showing during Children’s 9'"8 film as a d of selling color, the film was to have been 
| } = < a Hour on television, Dr. Brian ‘Pace to prospe xhibitors is a three-reeler. So much interest- 
- i le Stamford tells me causing severa exhibition ing material was obtained, how- 
SN : Another subsidiary of Film ©8@nisers to | ‘riously of ever, that it is likely to run to 
ai ‘ . fantine the “ : ye 
Surveys Ltd.’s—Berkeley Films adopting the sa cy four reels 


has been working busily on the By means of ecord it ts 


i i * * * 
A BONUS OF production of commercial tele- possible to sell s by show- 


r vision films. The first of a series ing the extent exhibition, || As aa practical —— to all 
7 259 i of three one-minute technical which is simp wssible by ll genoa a! of instructional 
’ i | films for Remington Rand other means | ur execu- air programmes, Look and 
COPIES WEEKLY \ clemeis somes bes Seen com. Gives of Be it Rgeeter sage lg poo etn om 
| pleted and the others are nearing = in this country m record a oo oe catalogue ow 

|} completion. Several other com of the previous vent. The ‘em the tana 
— | mercial television spots and one visual evidence xtent and With the help of this book it is 
minuters for other sponsors are scope impressed vy British possible to plan complete book- 
The latest Certified Net é ; being planned firms and a numb bookings ing schedules of fully authorita- 
figure of the Home Counties | * * * were obtained tive 16 mm. films, and at costs so 
Newspapers Group (exclud Sates Director of Presbury’s, * * « small as to be not only within the 

ing the 3 weeks news 


Steve Wheeler, has sent me a 
copy of a very useful cinema 


scope of the most modest financial 


. ' } ner 
= stoppage), shows an inc allotment, but even astonishing 


RECENTLY BACK a trip that 


of over 7,000 copies wee 


| 
} 
k 
j the deaam at ‘ . re 
P } is the dream of a vakers are, ‘ . . : 
. on the corresponding per } map, which his company has Jack Howells (sc ur deco 12° educationalists and club 
-— of , . . < secretaries—who normally pay 
last year, and with a | produced, tor). Richard Calla © (produc eae a 2 hy 
sale today of This map, which indicates the 1:,, manager). a eat Giem- ire charges in the neigt bourhood 
| geographical location of cinemas ginning (cameran € British abn? gag for such programme 
14214 | wre steerisine Gi ard time ims Lid They have been ona, NEN 
ets can be shown Mrougnou \-weel r he ) , 
’ inited Kinado Sie inves “OO Se | e world Very reasonable fees 
United Kingdom, will be invalu ee im de ; 
making a hin e maiden 
COPIES WEEKLY be rtising ag d ns 
able to advertising agents an voyage of the “Sout! Cross : 
r th lients “ es 5: All the 1,000 and more films 
Vy | er cient the new Shaw Say ated om Gencstead i. ett 
. By means of the use of three isted an escribde in c cala 
7 PAPER | i colours it plainly shows at a he unit landed st of the logue are obtainable by respon- 
. \ ‘lance the number of indepen major ports of ca the West sible organisers. of instructional 
peo mere powers edvertising force in tent und c — t cinemas ~ all Indies. Australia. New Zealand, programmes cither free or at 
s, Herts an ks than ever before c S a wore) : ae ‘ Afr ; ear « ; - 
the counties of England, Ireland, and South A re nea ly merely nominal fees 
A 4 / TRADE Scotland and Wales. It certainly missed the boat w cy landed The author of this guide and 
INCH - RATE proves how essential the use of af the en — “" Panama catalogue, Charles A. Pratt, has 
Represente London by independent cinemas are in order Canes Ae —~ r going done an excellent job and the 
nted in Lon throuch it » On saat 
WILL KITCHEN, Jnr. LTD to obtain satisfactory national and hrougnh | : ne : a publication is very good value for 
, . th it at the other en 7 4 
regional coverage " = = as the the 7s. 6d. it costs 
13! Fleet Sereet, E.C.4. Central 1960 * * * casting-off process was about to 
Head Office LUTON Phone 5050 " >» wl . 
Advertisement Moneger ( w vilde : act that several con uke place * Reviews of the latest films 
e HE Ff 
tinental fairs and exhibitions are Originally shot in Eastman- are on pages 42-43. 
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the open door for 
Process Plant 


thi 


ftampacerORs OF 
wSTITUTLION OF 
AL ENGINEER > 


for high quality engineering products 
f this specialised journal offers you low 
yee to key men of Britain's chemical 
lustries 
yn which, as an official publication of 


xf Chemical Engineers exceeds 4,200, 


ite of over 5°, per annum. Such is 


this publication, that, after April 
¢ published every alternate month, 
terly, as at present 
cf 
breakdown from Norman T Shepherd 
TION OF CHEMICAL ENGINEERS 
TREET, LONDON, S.W.1. 
InIreland... 
the Top of the Market read 
4, , gi 7 fq) 
; THE IRISH TIMES T 5 
‘ j Hit ' 3: 
—the Top of the Mornings . : , 
ga Loadoo Office: 59, Ples St, B.C4 
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WELLINGTON JOURNAL & 


-SHREWSBU RY NEWS 
NET SALES SO.215 WEEKLY (ABC) 


London Representative 


DAVID L. CLACKSON, 80 FLEET STREET, E.C.4 (Fleet St. 2626) 


= d 
FIFE ASSOCIATED NEWSPAPERS 


THE THE 
DUNFERMLINE 42,946 FIFE FREE 
7 PRESS 3.0. WEEKLY PRESS 


ONE BLOCK, ONE ACCOUNT, ONE RATE, ONE ORDER 


35 KIRKWYND, KIRKCALDY 
LONDON =2WIN GREENWOOD LTD. 
231-2 STRAND, W.C.2 CITY 5906 


AGENT 


Mechanieal World 


AND ENCINEEWINC RECORD 


Undoubtedly one of the best media 
for reaching the buyers of technical 
products; this widely- -read engineering 
ished monthly, Is an 
essentia for every technical advertiser. 


Send for free specimen copy 
and rate card. 


EMMOTT & CO. LTD., 3! KING “STREET WEST, MANCHESTER 3 
LONDON OFFICE: 50 TEMPLE CHAMBERS, TEMPLE AVENUE, E.C.4 


journal, pi 


Mw 14 


The 


*PARMERS’ JOURNAL” 


(Official om: of Ulster Farmers’ 


= 
MUL-TYPO 


Union) 
ULSTER’S 
PRINTING COMPANY LIMITED leading farming pub- 
lication for effective 
(Incorporating the Postal Advertising coverage of the farm- 
Company) ing community of 
Ulster 
y. = — menmsen OF THE i? 
lari-typing Specteli avorr e@uRsaU 
Ribbon « Lithoegrephy * Letterpress OF CINCULATIONS 27 , 9 49 
143 WEW BOND STREET + LONDON W.1 10 as ny ges Mest 24997 
‘é MAYFAIR 1828 London Office : 
69 Fleet Street, £.C.4. Tel. Camtrel 5453 
me CLOW UPS - 
“CLASSIFIEDS " 


PULL in 


PE 
Advertiser's Weekly 4 U T 0 plain 


Phose yours to CHANCERY 8844 P of ANY LYD.. 
fw iow 84. London. WI). Ealing 269! 
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Review of New Productions 


A UK film that should do 


well at the festival 


RITISH 
should re 

the Monte Car! 
honour if “Sh 
To Opera” is 
the British ent: 

For apart 
laboured title 
Eastmancolor f 
example of 
cartoon enter 
with taste and 

From the 
view, there is 
every line w 
memorable 
pilchard and a 
a W. M. Lari 
association Ww 
ducers Guild 

Far more st) 
Riley product: 


advertising films 


home from 


» Festival with 
ippam’s Guide 


v criterion of 


roughly 
ment 


“Our Daily Dict.” 


classroom setti 
earnest scho 
assiduously ab 
and egg yolks 
virtues of Hovis 
message is deliver 
piece 


* 


THe FIRM of 
two good reason 
“The Seamew,” 


documentary. Fir 
posing Belfast fac 


from the usual 
visits. Secondly 


designed, built and 
Royal Navy withir 


cy 


this year. 
n its rather 
3 two-minute 
Ss an excellent 
good 
executed 
ur. 
rs point of 
ical plug in 
1 particularly 
between a 
This was 
production in 


ato 


the Film Pro- 


s the R. H 
r Hovis Ltd., 
This has a 
h a bunch of 
learning 
cerm wheat 

the special 
course, the 

! in the tail 


7 


Ltd. had 
sponsoring 
30-minute 
y, their im- 
is remote 
of factory 
Seamew was 
“sted for the 
17 months. 


Plain man’s guide 


Spectacular feats terms of 
pure aircraft construction time do 
not in themselves necessarily 
make spectacular films, and in 
this honest and plain man’s 
guide to aircraft construction, the 
sense of special urgency and 
effort is, frankly ing. We 
are taken through the factory, 
department by department, with 
the minimum of fuss and tech- 
nical explanation owing to 
the absence of filmic highlights 
it is hard to escape the feeling 
that we have seen this kind of 
factory—and this kind of film— 


several times before 
Production was by Westminster 


Films Ltd 
* * 
For ITS musica! 


“We Found a Valley” 
and will surely get 


cinema circuit 


The basic story is 
of British Petroleur 
refinery in 
waste-land of Little Aden 
an 18-month project 
10,000 men 


an oil 


labour of 
nationalities 


* 


score alone 
deserves, 
a berth on a 


the decision 
Co. to build 
the Arabian 
It was 
utilising the 
of many 


The purpose of the 


film is to convey an impression of 


By PAUL NUGAT 


Tender scene from “ 


The Emperor 


of China’—the cartoon film 
made by Empire Film Produc 
tions to advertise Lanry, the 
bleach manufactured by the 


Allan & Harry Brown organisa- 
tion 


the conditions under which this 
engineering feat was performed. 

Such a project can only be 
given partial film coverage with- 
out a resident film unit and in 
the end, it is not easy to make 
the edited film hang together. 
Pictorially, this 33-minute 
Ferraniacolouf film from Green- 
park Productions Ltd. is a series 
of very well composed shots, 
relying for its surprises and con- 
trasts upon sharp and contrasted 
“cuts.” 

* * * 

TAKING aS they do a very broad 
view of their public relations role, 
the Unilever organisation's cine- 
magazines cast a very wide net in 
selecting contents. 

The sixth one, recently issued, 
contains an item on 
Royal Agricultural Show and 
an item on traffic movement and 
organisation at Port Sunlight. 


Glimpse of activities 


The former is a slight affair, 
affording no more than a glimpse 
of some of the activities and 
wares that the British farmer and 
his suppliers have on display. The 
latter attempts to show the 
delicate co-ordination of ships. 
lorries, and railway trucks, in the 
constant movement of raw 
materials and finished product 
into and out of Port Sunlight. 

A breakdown on a conveyor 
belt is used to demonstrate the 
need for quick improvisation. 

The seventh, also now issued, is 
unreservedly successful The 
first item (“On Trial") shows how 


@ Continued on page 43 
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A film that tells the 


story of a market test 


ADVERTISER'S WEEKLY 


The penguin is 
very active in the 
film made by 
Screenspace Litd., 
to promote sales 
of Macdonalds of 
Glasrzow’s 
“Penguin” biscuits 


a special department known as 
Research Marketing Services 
carries out tests on washing pro- 
ducts and equipment for the 
benefit of manufacturers and 
consumers. The last-named act as 
suppliers of really dirty laundry 
at no cost to the senders. 

A brisk film tinted with 
humour. 

The last item (“The Farm 
Under Water"), takes the 
audience to Helsford, Cornwall, 
where MacFisheries run their 


* * * ic ‘ » ¢ 

oyster farm. The cultivation of a ilieciaaatl Man: promises made about 
the oyster seen above and below FE se hs nee R Pn Bh 
water is fascinating and a first- a oS ee a ry . 
rate commentary mn out this "se should reap a rich harvest the n rV filmed ( ommercials 
little film gem from “Tough on Two Wheels,” a 

yg be ; aS Central Office of Information 

Productio f both ine - 
- che omg ie pe ~ ear by Sponsored film for the Board of hel tion began. 
Ed torial Films Ltd Trade, Commonwealth Relations 

pe ‘ . Office and Foreign Office S ij ; ad - ti ng aera 
NOTHING IS more impressive to SEVET: ading adverusing agen- 


farmers than proof that chemical 


The contrast between a sprayed 
and unsprayed field is cloquent 
proof of the chemical's effective 
ness Film Surveys Ltd. pro 
duced this film 


Working the computer 


Now that “Automation” is on 
everybody's lips, this film com- 
pany can look to a broadening of 
their reputation with the sales 
demonstration film “Pegasus 
Computer.” made for Ferrant: 
Ltd This is a_ 10-minute 
Kodachrome film which intro- 
duces all the working parts of 
the computer without attempting 
to explain the complications of 
us working 

* + 2 

A sTRONG Canadian-accented 
commentary introduces the de- 
sign, development and launching 
of Priestman Bros. Ltd.'s latest 
earth-moving machine in “Tiger 
Five.” 

As a promotional film, it is as 
powerful in its impact as the 
machine itself. Seen in action 
under test, this unit displays 
amazing versatility, ranging from 


A 


J 


trenching, grading a new road, 
dredging and getting limestone 
from a quarry without first hav- 
ing to loosen the rock by blast- 
ing 

Accompanied by all the essen- 
tial technical data on design and 
performance, invited overseas 
audiences are certain to react 
positively to this film, which is 
a Harold Goodwin Production 
with a running time of 14 
minutes 


Thrills and spills 


Pe fertilisers can live u to the ana j alow whee _ 

a deine of " their ~<a The In the belief that motor cyclists cies Us take no chances but 
Nitrate Corporation of Chile ‘the — cans are og = P 
have sponsored a_ six-minute ™a€acnhine performance, the fim nT, ‘ »< ‘ ‘ 
colour flim titled “Weed Control follows some of the most gruel to . professional es 
in Beet” to show the virtues of ing trials in the motor cycling ’ 7 : 
spraying a strong solution of calendar—from army endurance firml\ ed film organisation 

- sodium nitrate on to young beet trials to rough riding around a . 


closed circuit of heath and hill 
Here is 134 minutes of continuous 
action, thrills, and spills, very 
well photographed and edited by 
Film Partnership Ltd. 

. * * 


IN THE public mind nylon is so 
universally associated with the 
sheerness of stockings that the 
British Nvlon Spinners Ltd. have 
sponsored “Nylon Goes to Work” 
to snow some of the great num 
ber of industrial uses to which 
nylon has been put. 


Durability of product 


Eight minutes is an inadequate 
time in which to cover more than 
a very limited range of this 
material's prowess ; but it suffices 
to give an audience some good 
illustrations of the strength, 
elasticity, shrink-proofness, and 
durability of nylon 

The stuff is seen at work in 
fire hosing, proofed clothing, tow 
ropes, a mesh for cider making, 
and so on, in a slickly edited 
Harold Goodwin Production in 
association with the Film Pro- 
ducers Guild 


Asso... ice British-Pathe 
har .) 2ted and delivered 
146 oo TV Commercials 


Associ tish-Pathe. The result 


deliver) ie and a high standard 


of qual: \dvertisers with agencies 


who us he were in good hands. 


ASSOCIATED BRITISH - PATHE LTD. 


... with its own studios, equipment, 


technicians and laboratories. 


Pathe House, | 33, Oxford St., London, W.1 


Telephone : Gerrard 4314 
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Member of the Audit 
Bureau of Circulations 


Ye 


/ THE 
PAINT 
MEDIUM 


qa, 


The right paint mediun 


fundamental import 
whether it 
material or a 
The Paint, Oj) and 


Journal is the only jor 


concerns 


its field which has the 
of an ABC 
its circulation 


certificate 
figur« 
copy has a proved 

four readers. It's just 
all executives in the 


regard it as ftheir | 


Advertising rates from th 
Colour Journal, #3) 
ondon, E.C.4. Telephone 


editorial 
publicity 


You are 
for information 


The 
Citizen 


trade jour; 


of Bulawayo. The 
brightest and most 
modern paper in the 
Rhodesias and 
Nyasaland 
Sole Agents 
GEORGE YOUNG, 


GERrard 0737 


invited to ask 
about 


4 


‘ 


Overseas Publicity & 
Service Agency Ltd.. 
29 Oxford Street, W.1. 


PLASTOIC 
BINDING 
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5-media campaign to 


lift LS wine sales 


Spectacular «!): 


Advisory B 
\ ORE 
- advertis 
will be spe 


Advisory 
“National W 
takes place ir 
from October 
Three pov 
media telev 
and nationa 
been selected 
focus consun 
“ Week” and 
wines mov 
breaking pac 
momentum 
wineries anc 
behalf of the 
wine whole 
veloping the 
campaigns t 
Advisory B« 
Versat) 
Based on 1! 
wines spark 
ways—in your 
table,” the 
aimed princi; 
homemakers 
will stress the 
fornia wines 
and entertain 
straining the 


Display mate 
the WAB w 


theme to hel; 
maximum sales 


individual _ st 
promotions 


Several rn 


1955 


Serremper 23, 


rts will be made in October by the American Wine 
ud to boost the wine drinking habit. 


Television is 


to play its part in the campaign. 


$500,000 on 
id promotion 

the Wine 
d during 


Week” which 


United States 
7 

advertising 

newspapers 
sazines—have 
the board to 
ention on the 
ep California 


a record- 
litional sales 
ome from 


bottlers on 
is, and from 
vho are de 
hard hitting 
th the Wine 
gramme 


of wine 


California 

meals two 
ig, on your 
ive will be 
t America’s 
sement copy 
lity of Cah 
iding dining 
sure without 


budget 
veloped by 
a similar 


lers obtain 
trom their 
plays and 


television 


chosen as the 1955 


Joanne Cope 


The lady 
“Vintage Queen,” 
land, will make many appearances 
at civic events and on television 


during “National Wine Week.” 

She will also feature in thousands 

of pictures in newspapers, maga 
zines and display posters 


favourite store, select a bottle or 
a case of fine California wines 
and to pick up handy wine recipe 
leaflets provided by the board 
Heavy newspaper advertising in 
43 cities will feature special 
“Wine Week” sales messages, as 
well as colourful advertisements 
in seven national consumer maga 


si 


viewers in 19 arkets wil] Zines—Life, Look, McCalls 
be invited to nto thei @ Continued on e 45 

by D. K. Winslow now at pag 

y , ~~. 

ry” e . . >. 
. 7 
are The African continent in wool 
publi ex itive wt Tl 4 ee 
t hee c the : 
por Prompt service on 
ells si and ¢ ria R - 
how to reach the editorial Plastoic Binding 
urns of the trade and tex now offered by 
= new hat 

est © public W. P. GRIFFITH & SONS LTD 
fiting both the put 154 Clerkenwell Road, _ 

! firm which London, E.C.1 S 
Wf the new ' The . 7363 | 
i eeentines bik thee Telephone: Terminus ) s 
frms—many of them small f 


TRADE ENQUIRIES WELCOMED 
wh are not profe 


the game will find that thes | i 


will help them to “tell the w 
whenever they have something 
interesting to say 8 6 net 
pitman | 

HARROW | 

| 

a. t <—.)C * BILLPOSTING 
Sir Isaac Pitman & Sons Ltd., COMPANY A large scale map Africa arranged in wool dominated the window 
Parker St., Kingeway, London, W.C.2 | of Garlicks Lid., East London, South Africa. It gained first prize in 
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= _eaee the Knitting wool ca 
37 SPRING STREET W.2. 


egory of the fourth annual wool window display 
contest 
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British Ma says that 
Record sales expected 22/0 <0 
appearance tability of the 
stand, and minions were 
° ° d 4 expressed egards design 
from big wine drive 2250: a 
the most exhibr- 
Esquire, Gourmet, Sunset and the ber and December comprise the ton. 
New Yorker. Total circulation biggest wine-selling period of the According | rt by 
of these magazines includes 35.5 year. “In 1954," he has stated, 4& promi ct » mm 
per cent of American families “nearly 30 per cent of the Australia i the 
A full-page, four-colour adver- 141,783,000 gallons of wine sold layout was could 
tisement in the October 17 issue in the US moved into consumer be desired 1 the 
of Life will be followed by eye- hands between October 1 and stand wa real 
catching half pages on Novem- the New Year. With sales run- tradesma The 
ber 14 and December 12. Each ning even higher this year than whole sh rably 
of the other six magazines will last, this campaign provides per- commente the 
carry the California wine indus- haps the greatest wine selling trade. W rous 
try’s sales message in October, opportunity ever offered the phone ca iilers 
November and December issues. trade. Certainly the enthusiastic a the 
. response of producers, whole- Wwholesaicrs heir 
Assortment of aids me and a. lers to our pre- appreciat and 
In addition to its extensive ad- iminary plans assures one of the also the g do 
vertising campaign, the WAB has ™0St profitable sales drives in for all. 
developed a wide assortment of  'dustry history 
display and selling aids especially Best | 
designed for the autumn sales T - + 
push. These are available free to L K ‘ | “The si pets 
the thousands of wine dealers 4 carpe for Austra vod 
throughout the country who are The _— very 
lanning “Wine Week” store dis- successfu ion 
haps one promotions. Heading SLICCeESS is that the | lis 
the list are a four-colour poster, play was by | 
14 by 19 inches, which stresses THE stand organised by the The exhib { by 
the meal-time enjoyment of Federation of British over 100,000 sod 
California wines, a colourful Carpet Manufacturers at the seneral pub (a 
eight-pennant stringer and a . . : catalogue lis te 
photo blow-up of Joanne Cope- Sydney Guild Furniture Mart and copies 
land the 1955 “Vintage Queen.” 4nd Exhibition has, by all care joy 
In announcing plans for this T¢Ports, repeated the same puted from | 
campaign, Edmund A. Rossi, Success achieved at the Ideal Publicity ‘ 
WAB manager, has pointed out Home Show held earlier in the papers and " 
to ApverRTISER’'S Weexty that year at Melbourne half page the 
the months of October, Novem- The Australian Association of FBCM to 


This is the journal which affords more effective 


)verage 
of Furniture and Furnishing buyers than any cation 
It is the one trade paper which is read by every retailer 
of house furnishings in the country. Its readers buy equently 
sell, every type of home furnishing from Axminster Ru; ‘ed-beds 


For that reason, every Sales Campaign designed « to the 
Furniture and Furnishings retailer should begin 
Wortp. The most successful of them do so already 


VISHING 


Published by Trade Chronic 
180 Fleet St., London, E.CA4 


urnishing World 


ADVERTISER'S WEEKLY 


advertise its exhibit “British car- 
pets for Australian homes.” 

Neville Ward was again 
responsible for the design of the 
stand. 


Wool drive 
competition 


HE opening of the coming 
season's home-sewing contest 
in the United States was marked 
by the recent “Make-it-yourself 
with-wool Week” in the western 
states. In this competition girls 
between the ages of 14 and 22 
will be taking part during the 
winter 
The enterprise was given sup 
port by 15 state governors who 
issued official proclamations 
In Idaho, governor Robert ¥ 
Smylie said “Wool has long 
been an important and integra 
part of the economy of this grea 
state, and the use of wool contr 
butes substantially to tha 
economy.” Calling fort wide 
spread support for “Make-it-your 
seif-with-wool Week,” he praised 
the contest for its work in spread 
ing knowledge of sewing and of 


the qualities of woo! The pu 
pose of the competition was 
encourage the development of 
home sewing among the nat 


future home makers 
The contest is arranged 
wool-growers’ organisations and 


the Woo! Bureau, Inc 


Leading Weekly Journal of the Furniture & Furnishing Trades 


les Ltd. 


> Tel: CHAncery 8844 
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THIS WAS A CARLTON PHOTOGRAPH 


MAGAZINE ADVERTISEMENT IN COLOUR 
AGENCY Stuart Advertising Agency, Ltd 
ART DIRECTION: Donald Gardner 
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THE GRAPHIC ARTS 


—a weekly news survey 


CONDUCTED 


BY ROGER DARCY 


DEVELOPMENT OF LETTER 


FORMS 


TRACED 


Oscar Ogg is one of the world’s greatest calligraphers, and it is 
therefore most interesting to learn that his Alphabet Source Book* is 


now available in this country 


cations Inc. of New York 

Mr. Ogg'’s Alphabet Source 
Book, which comes from Dover 
Publications, is a new impression 
and has not previously been 
available here 

It is not just a book for stu 
dents of the letter, or for 
scholars. Anybody who knows 
Mr. Ogg’s remarkable lettering 
work will realise that the book 
can be of great value to working 
advertising men 

This collection of hand-lettered 
source alphabets, representing all 
important styles of lettering, is 
valuable to the artist as a speci- 
men copy book 

But it is also a treasury of his- 
torical material on the develop- 


ment of letter forms. Illustrated 
sections show the relationship 
between letter styles, decorative 


initials, pictures, and typography 
as reflected in advertisements, 
book title pages and other 
aspects of the graphic arts. 


Magnificent examples 


Alphabet plates show many 
distinctive letter forms, and, 
since the book is published in a 
large format, these are magnifi- 
cent examples of lettering which 
will undoubtedly rouse the envy 
of many craftsmen of the pen 
in this country. 

The big point about this book, 
coming from such an authority 
as Mr. Ogg, is that it is a 
thoroughly sound and scholarly 
source book, on which the artists 
can rely 

Mr Ogg has not only pre- 
sented various important styles 
of letters for copying and study- 
ing but has also indicated a 
reason for the existence of, and 
a sound method for arriving at, 
those styles 


He hopes that some of the bad 
lettering now used in advertising 
can be improved if professional 
lettering artists are given an op 
portunity to become familiar 
with the elements of sound, 
t ul letter forms 
; t urce Book, by Ovxcar 
atcons iInc., New 
country hv 


Durban exhibition 

The recently-formed Society of 
Industrial Artists of South Africa 
held its first exhibition of adver 
Durban recently 


tismmg art in 


The Mayflower Publis 
have recently taken over the sole distribution rights f 


ne Co., Ltd, 
Dover Publi 


New laminating 
process 


A new method of laminating 
photographs called the Morane 


Super Adhesive quality heat 
sealing plastic skin 1s now being 
marketed This utilises a low 


pressure principle and cheap ap 
paratuses such as dry mounting 
presses which -are available at 
approximately £18 upwards. 

The unit cost for the film is 
approximately from 3d. a square 
foot upwards—a great reduction 
on other methods. Fuller details 
can be obtained from the Adhe- 
sive Dry Mounting Co., Ltd., 26 
Stamford Street, London, S.E.1_ 


Less for Britain 


In the first eight months of this 
year Canadian newsprint produc 
tlon was just over four million 
tons, a little more than 34 per 
cent higher than during the cor 
responding period last year. 

During August this year ship- 
ments to Britain were about 16 
per cent lower than in the same 
month last year 


IPEX forecast 


The British Federation of 
Master Printers forecast of an 
IPEX in London in 1959 “won't 
be far off the mark.” says the 


latest issue of the Printing Trades 
Alliance’s Alliance Record—but 
“a lot can happen in four years,” 
warns the PTA 


Repro typesetting 


Photo-set, of 9 Emerson 
Street, Southwark, London, 
S.E.1, have issued a preliminary 


type specimen book which shows 
the largest, the smallest and some 
intermediate point sizes for their 
repro typesetting service on film, 
glass or bromide 


TAM booklet 


Roles and Parker Ltd. have 
produced a booklet for the Att 
wood/TAM organisation dealing 
with television audience measure- 
ment. Clearly printed, the book- 
let utilises unorthodox but com 
pelling layouts 


This new / 
been insta A 
News € 
Eastern 
ciated new 


type ma 


A&A Grey f 


he unit 7 a 
the floor a 

Iwo printing 5 
and editior 5 
running ag r 


cylinder of 
all have as 
turner 
diameter and 
can be a 
of ¢ 
Cylinders ar 
diameter, ur “! 
plates and 

The new mac 
a maximum 
50,000 copie 
of the three 


Typefounders 


bars 


Stara 


A number 
popular, type ! The 
Blake Ltd., of ‘ n 
on Times Ri . 
founders’ type 

The foundry 
available to pric 
610n of The 7 rt 

Times Roma 
in tough four : 
from 72 point t 
in the italic from : 8 


Unions discuss 
world pay rate 


Representatives nting 
unions from 19 « f dis 
cussing a basic mir te for 
world printing workers at the 
conference of th tional 
Graphical Federat heing 
held in Lucerne, Sw! j 

The Federation t world 
organisation of {| ting trade 
unions. The Brit gation 
which is one of the bigec v 
prises the general s 5 f 
six unions as well veral 
secretary and assist neral 
secretary of the Printing and 
Kindred Trades Federat 

The conference ends to-day 
(Friday) The last conference 
was in Bournemouth in 1952 and 
the Lucerne conference w dis 
cuss the activities f tt IGI 
since 
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Fastern Even 
, 


iverage size of the 
ing News 
The 


frequenti) 


recently has been 24 


pages Eastern Daily Press 
. 

runs 12 pages, full size 

and the 

Norwich 


mostly \¢ 


eight weeklies in the 
Mercury 
pages, full 
Circulation of the evening 
over 68,000 and 


series are 

Site 

paper is 

that of its Satur 
day football edition is similar 
The daily is running about $5,000 
and the weekly series over 75,000 

Electrical 


equipment for the new 
press was supplied by Meech 
Electric Drives Ltd ({ufomatc 


controls and selectors are in an 
switchboard 
system includes 
Safe-F ree buttons at each reel 
printing and 
control desk, signal lights to indi 
cate whether the circuits are free 
or locked and also audible warn 


unit folder 


ings 
Detectors stop the motors in event 
ot a web break and there are sheet 


holders at each unit 


issue specimens 
oO} popular faces 


ive sent out specimens of existing, but 
old-established firm of Stephenson 
mm, have 


issued a four-page leaflet 
ailable from Stephenson Blake as 


point More sizes of the italic 
are in production. Four and 
three-quarter point and 6 point 
will be available shortly 
Linotype and Machinery Ltd 
have issued an _ excellently 
printed broadsheet, in black and 
red, on their book faces The 
broadsheet shows, when opencsd 


up. specimen settings in Basker 
ville, Bodoni Book, Caledonia 
Caslon Old Face, Electra, 
Estienne, Garamond, Georgian 
Granjon, Janson, Pilgrim, Plan 
tin, Scotch No. 2, and Times 


Roman 

Linotype say that these 14 have 
been chosen from the extensive 
Linotype range, and cach has its 
proper place in the field of book 
production If there are any 
queries customers are urged to 
get in touch with the firm's typo 
graphical staff 

Stevens, Shanks & Sons, Ltd., 
Southwark Street, London, $.E.! 
have issued a specimen bookict 
of typefaces available in hard 
Monotype, cast by typefounders 
They state that the type metal 
used by them is guaranteed to 
give five times the life of types 
cast by orthodox methods. The 
booklet covers a wide range of 
typefaces, and there are 
individual leaflets available 


also 


3 a eeeeeenes “7 
: | _ 2 == 
z -s a ~i% ~ 3 a se 
wg a. — ss ea 3 
F ” ie at —— "Te 
> >. ae 
’ oe - ee ~ ~ = a E . - 
"| : => ; 4 a a 
: eS Let me OC | 
i —_—_—_———— sss : © ~~ . Aad oe > vngt . = 2 
at eae et ied cs i — y - oa 5 oe 
paths at | 
re al Se i ewe i ‘ re f 
ee — aa - a 
2 : $ , s ie 4° . 7 
¥ = ee - ¥ e 
C—O ; 
| i 
chior an ne 
reel stands é a 
iy Ce , il 
, i 
; ee 
; 4 
- ae E 
: a 
Yo - 
% B 
. a 
a . 
; ¥ 
Pa 
e° ai “4s Neal Street Lond 7m, w fina aa Ps : 
ing. a a 
“Sy 
- - 
va 


ADVERTISER'S WEEKLY 


NEW 
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FACTORY TOUR 
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Off to Brazil 


A 14-WEEKS’ world tour is the 
current assignment of 
editor of Ingot magazine 

His journey is taking him to Brazil, 
Uruguay, Argentina Peru, the 
United States, Canada, Honolulu, 
New Zealand, Australia and South 
Africa, and his principal interest will 
be in the overseas activities of the 
RTSC steel and tinplate manufactur 
ing group, for whose 45,000 em- 
ployees Ingot is produced 

It was only last May that 
Thomas flew to Louisville, 
tucky, to receive the highest 
of the International Council 
dustrial Editors, sponsors of a 
world-wide competition which 
attracted over 800 entries—most of 
them from the United States 


* * * 
ONE of the headaches 


Mr 
Ken 
award 
of in 


many 


which the advent of commercial 
TV is inflicting on agencies is the 
business of “progressing a cam 
paign in this medium along with 
the other media. At Foote, Cone 
ind Belding. this integration is the 
work of the control department 
whose manager, Roy Church, to 
gether with Mrs. Prudence Sykes, 
a TV account executive, explained 
some of its facets to me the other 
day 

It is the job of Mr. Church's 
department to watch the flow of 
presentauon SCTIPts treatment 


a gioup of nine 
influential newspapers 
AB.C.Weekly Net Sales 


21.728 


TDARCES 7, 


— 


—— ——— 


Associated Kent Newspapers Ltd. 
LONDON: E.W. PLAYER LTD., 30,FLEET ST.EC4. 


scripts, sho pts, the sending 
of film rs. pre-produc 
tion scripts fact, about the 
only period 4 C it is not 
imnvoived is d tual production 
I particu ked the method 
n nas ev seeing al a 
glance wh booked on all 
programmes tart for each 
acoount K Gillette-Toni 
] forth—has a 
which part 

ig with a China 

graph penc where the pro 
gramme is ¢ me, basic time 
st time or shopping 


Birmingham or 


* * - 
Back 


after getting 
married is 


legge, now Mrs 


Peter L. Ay operates a PR 
consultancy Clarges Street 
office, and ; ticles for trade 
ind house 

She want own in future 
he tells m irried name 
so exit Sal nd enter Sally 
Avers. 

Her hus! major in the 
Royal Artil 

* . . 


This picture n the show 
wd tha ‘ . h Raymar 
r pe 7 he Value for 

V 

Wuen « Value for 

Moncy was t je at Batley 

Yorkshir and stars 

of the Rank tion visited 

the factory Industries 

Lid., the carpet One of the 

staff, Miss Barbera Copley, who 

works in the tment, was 
chos by tl ; being an 

deal York She was 
used for pt stills and 

OK part ir scenes, and 

2 reward w ted to the 
premitre of ti London last 
month and | ne of her 
oung life n sorts of 

t sing f S trip re 

d ict in he 

] j [ press 
At r h the Rank 
Rg n h fertaken 

P 4 

nad with a ft 

John Gregson c g 
rp heiped t M 
When ti rn 


urea. the show 


t irea’s Raymar s 
carpets are also being displayed in 
the fovers of some of the 


cinemas 
screening the film 


1955 


SerreMBer 23, 


Business ?—it's a pleasure to John 
Yates. 
American journey 


to study pets 


P’eT- KEEPING is a serious matter 
to John Yates, Manchester publicity 
man, zoologist, and also editor of 
a publication catering for the pet 
trade, and writer on animal life 

His constant aim is to create a 
greater interest in pet-keeping; his 
ambition—to have his own minia 
ture zoo. Hoping to further both 
objectives, he will sail for America 
on Saturday, October 8, to visit the 
International Pet Fair to be held in 
Chicago 

A Fellow of the Zoological 
Society, he hopes to learn much 
about pet-keeping in America and 
at the same time tell America all 
tbout the increasing interest in pet 
keeping in this country He will 
take to Chicago a number of goods 
manufactured in this country for 
the pet trade, with a view to interest 
ing American wholesalers in im 
porting them. He has also written 
booklet for distribution to 
traders at the Fair, which attracts 
visitors from all over the world 


a small 


* * * 


QDNE of those all-too-rare courte- 
sies that help to sweeten commercial 
life has come to me in the form 
of a letter from K. F. Crayford, 
general nager of Vincent 
Engineers (Stevenage) Ltd who 
have decided to give up manufac- 
turing their famous motorcycles 
It 1s a tribute to P. E. Honniball 
ing director of City & Gen 
ng Lid.), “who, during 
association has 
given careful and progressive 
thought to the furtherance of the 
sale of Vincent motorcycles in 
particular, and to the British indus- 
try in general,”’ says Mr. Crayford 


CONTACT 


WEEK'S WISECRACK 


“Our visualiser’s on sick 
leave—says he can’t see 
spots before his eyes.” 
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The World’s Top Film Magazine 


1/3 MONTHLY 
NET SALES (ABC) 


JANUARY —JUNE 1955 


250,012 


£155 per page 


—ONLY 12/5d PER PAGE PER THOUSAND! 


A. H. McISAAC - ADVERTISMENT DIRECTOR 
ARGUS PRESS LTD: 8/i0 TEMPLE AVENUE~- LONDON EC4: FLE 3514 
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Chol Ehuvkening §=We Hear 


W. & A. Gilbey Ltd. have ap- 
pointed Campbell-Johnson Ltd. to 
act as their public relations con- 
sultants. 


_— Special issues of The Smaliholder, 
To Zo month ly reviewing plants, cloches, green 
~ houses, heating appliances, mechani 

cal cultivators, fertilisers, etc. will 

next year appear on the four Fridays in Octo 


ber. Advertisement rate is £100 a 


* * * 
After only two page and pro rata Vi e 
terly, Organisation and Methods . * + j ber ay ‘ Lady Alexander 
to f ‘ nal A 12-page Sport & Country pro Se visite anterDury iast week to 
January rs Tt [ motion brochure featuring an open, with the Mayor, Ald. T. E. 
r pele ; \ oles imaginary “Mr. Farmwell gives Carling, the Homecrafts National 
=a st d details of the acreaees farmed by Handweaving Exhibition in the 
. . = a Slater Art Gallery. The exhibition 
P. D. V. Hach » the journal's readers, their livestock ; Fyne nae. sig — 
this week D if t and mechanisation. The brochure closes to-morrow (Saturday). 
ssuc was I t is illustrated with photographs of * * * 
more than d f farmhouses, land, and equipment Advertisements for the new jour 
for the 5 * * * ‘ nal Sportswoman are to be handled 
nent rat The Architect & Building News ™ by Wagstaff Advertising, 46-48 Chase 
* * ° : are to publish exhibition numbers “ Side, Southgate, London, N.14. 
Over the past y tt “a net on November 10, 17 and 24. These «6 * « « 
ales of Modern Wo: hs will cover the Building Exhibition ; 
creased by 629 Col . ' in the form of an exhibition guide, The October / Good House- The 44th International Bakers’ & 
i 2 ever for tt t report and review keeping is 1 t issue ever Confectioners’ Exhibition opens at 
I imt ! 5 * * * 288 pages ins a television noon on Saturday, October 1, at 
id . n Special Show numbers of Motor competition ages of knitting Olympia. It closes on October 6 
specie: | - Ba rte Pre re Cycling are to be published on = 
ne ge alg ge cha hag November 10 and 17, in conjunc- * * Pulling power 
ebeurglies tion with the 30th International 
Cycle and Motor Cycle Show The = thir n of Simple Arbroath Town Council spent 
* * * * * Repairs has lished in asso- — on advertising this year and 
tr , ‘ it Speed ‘ iation wit e Light Car by had a record number of summer 
»i hireee © The regular issues of Autosport Templ Pre . visitors. It is estimated that the 
dated Friday, October 21 and 28 empie Fre it 2s. net cy 
bl ! Boll — . ay . spent about £500,000 in the town. 
Wong will be published one day in * te * * ‘* elie ait 
. advance. Both will be Motor Show The November a Sh 
food , Ip numbers with four-colour covers, Following nt special Heli Stee 4 Disol issue of op- 
= “ . the first covering new cars and copter nun ‘he Aeroplane, ete an isplay is to carry a 
oh . ' Continental cars available in this the publish le Press Ltd., oo” of the 1955 Building Exhi- 
4 . country, and a full report on the have now i in booklet a =o Olympia during that 
nn . We , k Paris Salon The second number form some iterial it con- month. * * * 
The ¢ oa - will contain a preview and further tained Tt booklet ts 
be wnt f reports on Earls Court published U titl of The A folder containing the latest 
~e y deroplane Helicopter ‘veadership figures for Tit-Bits is 
MS Issu ge * * * Developmer d being despatched to advertisers and 
add ve d Picture Post is this week devoting agents throughout the country. 
provincial n ’ 15 pages to “What will independent » « 
mercial TV television be like? Record issue ng ° ° 
Dayton Press Ltd. have been a 
: — mms _The Octot of Homes and appointed as representatives for The 
mm Ss >. 4 44 sy, + Gardens is | est ever pub Boy, Poultry Field, and the South ‘ 
ap ie me al AP | own lished The 1s 236 pages African Mining & Industrial Maga- 
= a Cry plus a 16f ‘kiet in full zine of South Africa, the Rhodesian 
~~ colour _whict th floor cover- Mining Journal, and African Roads 
r ings. There idvertisements, and Transport. They have ceased to 
the most ever by the maga represent the Liberal News. - 
f zine; of thes re im colour, 
- . also a record f ir advertising ; * * * a 
y George Newnes , pect the total Tyler & Co., Ltd., wine merchants r 
advertisement ys for 1955 with 80 branches, have run a special x 
to break the an: cord for the large-space feature in the Exeter 
magazine Express and Echo in connection with 
‘ a new branch they have just opened 
as * . * J 
in Exeter. Their agents are T. 
The first O xe of Vanity Browne Ltd. 
Fair, publishe ~y (Thurs- * * * a 
), Contains a f : 
’ ad oe  s te on The Publishing & Distributing 
' : oe , he Co., Ltd., have been appointed sole ate 
" * + * representatives in the UK for secur- Me 
The Autumn G s number of ing subscriptions and advertisements 
, Country Life, pu d yesterday for the Business Digest of India. 
™ te (Thursday) h over in full 
-and still the vine ey, | colour. The t 96 pages. Northcliffe sales 
; | OF which a ments, wit 
ber ancien selds i , es 
ee a / five in full color R. H. Penney, advertisement i" 
' TH: P director, Northcliffe Newspapers, ae 
Thirty years next month since I ' ° - ° has issued a promotion sheet’ which 
4 t : ( The “Daily Mail” Review of the reprodu *s the certificates of the 
yecame an advertisement-maker s ; oduce certifics 
; A ‘ ; ad . \ — — ~ 1 by Cour average net sales, for the first half 
Lat and copywriter. And never wrote send tt : ng on te of this year, of each of the 16 news- 
: ; spondent of th Ny r. Will De “rs > ‘a 
? the pen more sales-persuasively 7 published on O Loo. Soe Bx 
. a ; ? s 5 oe , cide with the of lay of the * * 
oe filled with the vintage ink of Motos Gham ot | Court. Meies Following the Radio Luxem- 
oy twenty-six vears’ experience in aN Is. 6d bourg programme for J. Lyons & 
. . . a . * * * Co., Ltd.'s Mint Chocs and Green 
¢ sixteen Agencies and four as a Py The October is fH — line Mints every Monday night 
freelance. tifel contains «i ad half of from 8.30 to 9 p.m., people who are 
¥ an autumn co mn run in phoned between 9 and 9.30 p.m. 
f &, association with Marley Tiles by Lyons and : “Mint Chocs 
\) / ' ‘ j * * * can receive a £5 prize 
. UW > A 
< ! aa Angling Times, this week bs ° P as io a 
' . . ‘i 7 » 4 end, contains a doubk page spread Changes of address earl 
, 211 PICCADILLY LONDON W.1 y of pictures of this year's National Dean Ltd. (Manchester office) to 
, is a Z ‘ 
ve. ’é } Championship of the National National House, 36 St. Ann Street, 
: ’ - >», C) . #2 L* Federation of Anglers Angling Manchester, 2; Dayton Press Led. 
te » ws pe 6 f=, 2S 5 my Times had an exhibition caravan at to Dayton House, 18 Barter Street 


the contest headquarters ‘ High Holborn, London, W.C.1 
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HK Space buyers 


please note: 
‘ORGANISATION and METHODS: 


changes to monthly publicztion as from 


JANUARY 1956 


Our 11,000 readers want it this way 


managing directors of 


all member firms of the Federation | ndustries, and the chief 


officers of all local authorities and | inagement committees 


representing the strongest trade and | 


purchasing group in this 


country. Basic page rate £50. 


‘ORGANISATION and METHODS. 


THE MAGAZINE FOR MANAGEMENT AND PRODUCTION EXECUTIVES 


3, Clement's Inn, London, W.C.2. 
Telephone : HOLborn 6817. 
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Strongest 
“PULL” 


Longest 
LIFE 


LOWEST RATE PEF ” 


R | | | I} ; 1 f 
“es % 
j F+W 
7 oe hl ee 
sat * J 
e 
‘ 
akes 
‘ 
« € 
4 enquiry 
ve reque 
, s ret . 
Enquiry Cards are s £ 
received regarding + 
mentioned in the APRi! e. 
Proof of the constant ce 


to * Building Materiai ‘ 


“BUILDING 
MATERIALS” 


Building Materials > 
monthly trade journa : t n 
thrown away ¢t ept n 

the Libraries of our Re s for 


constant reference year alter year 


% An advertisement in *' Building 
Materials is thus a permanent 
eminder to the industry 


“BUILDING 
MATERIALS” 


STRATFORD HOUSE 
9, EDEN STREET, 


N.W.1. 
Telephone: EUSton 59/1! 


National and provincial launch 
for new Hoover products 


Large-scale national and provin- 
cial advertising is to introduce a 
new version of Hoover Lid.’s stan 
dard model vacuum cleaner. To be 
known as the Hoover standard 
model No. 638, the new cleaner wil 
be introduced, together with 
entirely re-designed Hoover Dust 
ette, during National Hoover Week 
from Saturday to Saturday, October 
1 to 8 

Advertising for both new pro 
ducts will be in national daily and 
Sunday papers and the provincial 
press. Spaces to be used will be 
half-pages and other large sf 
in the national press and half-pages 
and Il-in. triples in the provincial 
press. Agents are Erwin Wasey & 
Co. Ltd, 


Press and TV 
for Ingersoll 


Ingersoll watches are to receive a 
combined press and TV boost dur 
mg the pre-Christmas period. Large 
spaces are being taken inthe 
national press, including a half-page 
in the Daily Express, and watches 
produced by the company are to bh 
presented during the programme 
“Shopping with Elizabeth Allan 
who is scheduled to describe and 
show some six different Ingersoll 
watches. Ingersoll agents are S. T. 


Garland Advertising Ltd. 


Editorial type ads 
feature Penguin 


In addition to norma] advertising 
for Penquin biscuits, large spaces 
are being taken in the national press 
for advertisements which carry 
editorial-style copy 

First advertisement in this series 
appeared in the Daily Express last 
week when a half-page was taken 
The advertisement was headed 
“Special TV issue of Penguin Post,” 
and featured cartoons, drawings and 
news 

Agents Colman, Prentis & Varley 
Led. say there will be further adver- 
tisements in this series and they will 
be large spaces, including half-pages 
and 13 in. by § col. insertions 


Q-Tips launching 


Q-Tips, cotton-wool swabs from 
America, are to be launched on the 
British market with a page in the 
Daily Sketch next Tuesday. Other 
spaces will be taken in the Daily 
Mirror, Woman's Own, Woman's 
Companion W oman and the 
medical and trade press. Agents are 
Greenlys Ltd. 


Kwinana agents 


Agents for the Kwinana Cor 
struction Group are Taylor Adver 
tising Ltd. who also handle the 
advertising of D. & C. and William 
Press Ltd.. one of the companies !' 
the Group They do not handlc 
the accounts of the remaining two 
companies in the Group, Costain 
John Brown Lid and Kinnear 


| Moodie Ltd 


| Mobilgas jingle 


starts {o-morrow 

A “House | k Built” jingle 
“ < used kly TV series 
for Mbobilga g to-morrow 
(Saturday). 7 he same theme 
as the one c paces in the 
national dail jon evenings 
Sundays an vincial press 


Agents are M \ Fergusson Ltd. 
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RGD appoint 
Roles & Parker 


The Radio Gramophone Co., 
Ltd. have appointed Roles & 
Parker Ltd. to handle their 
advertising. At the moment 
RGD are conducting one of 
their largest advertising cam- 
paigns in national dailies and 
Sundays, general interest maga- 
zines, “ Radio Times,” and the 
trade press. 


‘Star’ spot 


A one-minute commercial for 
The Star is scheduled for 10.20 p.m 
next Tuesday. Spots for both The 
Star and the News Chronicle wer 
prepared by Clifford Bloxham & 
Partners Ltd. 


CURRE™T ADVERTISING AT A GLANCE 


Accounts 


JOHN HE HCOAT & CO, 
LTD.; RE i} OF MAYFAIR, 
coats and PEERLESS & 


co. un anufacturers 

EASYTRI \ 1TD. manufac 
turers 0 ad all-wool 
worsted ¢ JONES SEW 
ING MA‘ co.. LTD 

RAIMES 4 LTD.; ZEBS 
LABORA ILORIES LTD; 


SMITH, EARILEY LTD. tex 


tile many : JAMES 
BAKER & LTD.; G. H. 
PALMER <&) P OF COM- 
PANIES LT! I. PLASTICS 


LTD.; JOHN HARDSON & 


co. LTD | LOWBROOK 
LTD. and ‘KKER SHOES 
LTD., for « rtising Ltd 
Fk. FOGARTY .« CO. LTD., 
makers of §S nd Ariel pil- 


sows no S 
ng Service | 

ALEXANDER ( —- LTD. 
wholesale nutacturers 
and AMALG A" ATED PAINTS 
LTD., for Macaulay Ad 
vertising Lt r 

DDD. CO. LTD PEARSONS 
ANTISEPTIC © 0. LTD. for 
Alfr 


arland Adver- 


ed Per Lid from 
January | 
RADIO GRAMOPHONE CO. 
LTD., for R rker Ltd 
CLAYTON 


BROTHERS, for 
Grant Advertis d 


Campaigns 


JAMES A. JOBLING & co. 
LTD. maker Pyrex, using 
Sundays, Lond venings and 
women's magaz for autumn 
campaign (‘S Advertising 
Lid.) 


DUNLOP RUBBER CO. LTD. 
launching aut mpaign for 


rubber house glov n national 
dailies, Londor Ss, women’s 
magazines nd Je press 
(Charles F. Hig L td.) 
Corea ees Lb rD., launching 
ing cCampats full colour 
page s in Woman nd } oguwe and 
oth : ” , n's Weekly 
and t rade Dudley Turne: 
& Vincent Ltd 
RUDKIN LAULUNDON €& CO. 
TI using } it. Housewife 
Every Homes & 
ens, W urnal and 


ade press. (Gee Adv tising Ltd.) 
SELLOTAPE, us yur pages in 
John Bul Picture Post, Every- 
body's, and other spaces wm 


women’s magazines and trade 
press. (Gordon & Gotch Adver 
tising Ltd.) 

KEEN ROBINSON & CO. LTD. 
using Radio Times and trade press 
for baby foods. (Everetts Adver 
tising I td.) 

Q-TIPS, cotton wool swabs, using 
national dailies, women’s maga 
zines, medical and trade press 
(Greenlys Ltd.) 

COTY LTD., using commercial TV 
Daily Mail and trade press. (S. H 
Benson Ltd.) 

VACUUM OIL CO. using com 
mercial TV national dailies 
London evenings, Sundays and 
provincial press for Mobilgas 
(Masius & Fergusson Ltd.) 

WARM-GLOW CO.. LTD... using 
Daily Express, Daily Mail, Dail, 
Telegraph News Chronicle The 
Times, Sunday Chronicle, Sunday 
Dispatch, Illustrated, Picture Post 
Punch, and the trade press 
(Hannaford & Goodman Ltd.) 

KENWOOD LABORATORIES 
LTD., using commercial TV 
nalional dailies, London evenings 
Punch, Reader's Digest and pro 
vincial press for Serocalcin 
(Marketing Consultants Ltd.) 

ROOTES GROUP, using national 
dailies, Sundays, gencral interest 
and women’s magazines and trad 
press. (Basil Butler Co., Ltd.) 

INGERSOLL LTD.,, using commer 
cial TV, national dailies and Sun 
days. (S. T. Garland Advertising 
Ltd.) 

TRUMAN, HANBURY, BUXTON 
& CO... LTD. using commercial 
TV and the London evenings 
(Charles Barker & Sons, Ltd.) 

HOOVER LTD., using half-pages 
und = «large spaces in national 
daihes and Sundays and provin 
cial press for two new products 
(Erwin Wasey & Co., Ltd.) 

“THE STAR,” using commercial 
TV. (Clifford Bloxham & Part 
ners Ltd.) 

I. & R. MORLEY LTD., using 
Daily Express, Daily Mail, News 
Chronicle, Daily Herald. Dail; 
Telegraph, John Bull and track 
press for autumn campaign. (F. ¢ 
Pritchard, Wood & Partners Ltd.) 


WILLIAM MACDONALD & 
SONS LTD., using national dailies 
for Penguin buiscuits (Colman, 


Prentis & Varley I td ) 
NORWICH UNION INSURANCE 
SOCIETIES, using full-pages in 
colour n selected magazines 
during 1956 (Willsmore & 
Tibbenham (Norwich) Ltd.) 
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ADVERTISER'S WEEKLY 


about 
choosing Christmas presents. 
The December HEIRESS tackles this 
annual heart-break in a comprehensive. 
illustrated Shopping Guide designed 
to assist—and encourage—the 
younger woman to select her gifts. 
Few groups spend more 
generously than teen-age girls. and 


HEIRESS is the only magazine which 


caters exclusively for them. 


Ng ‘ — ‘ | 
PUR Pee Ss 
s 4 i 4s \ 


Advertisement Manager: George H. Phipps 
LUTTERWORTH PERIODICALS 
4 Bouverie Street, London, E.C.4. Phone: Fleet Street 1732 
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C-C JOURNAL 
FOR DOCTORS 


w medical journal, M rn 
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Villemot's poster for the Sixth Inter- 
national Congress of Advertising 
Clubs, which is to be held in Paris 
on Monday to Wednesday, Octo 
ber 3 to § 

André Cuisinier, who together with 
Claude Dupuy and Jean Laurance 
is organising the event, rep 
that up to the present 
like 100 applications have come in 
from countries all over the world 

Among British participants will be 
Alan Betis and Miss Sylvia Wein- 
berg. Switzerland, Italy, Spain 
Holland and Belgium will be well 
represented; and many members 
of French provincial advertising 
clubs will also be attending 

Each country is invited to 
a contribution on the 
theme 


orts 


omething 


submit 

general 

The mission of advertis- 
ing clubs on the national level and 
the role they can play—through 
the International Federation of 
Advertising Clubs—on the inter- 
national leve 

The International Congress of Sales 


Executives, which was to have 
been held concurrently with the 
International Congress of Adver- 
tising Clubs, has now been post- 
poned, and will probably take 


place in February 1956. 


MORE NEWS ABOUT PEOPLE 


. . d H. F. A. Nalson, senior group 
William Clark, account executive with Dixons 
‘ Westend Advertising Agency Lid 
hid tT. Fife Clark as has been appointed a director. He 
! s joined the agency in 1954, and has 
M . . “ been in control of an important 
' 4 UV group of the agency's accounts 
ms, : d * * * 
a ‘ | 
- ‘ : b Two new appointments have been 
5 « made by the National Association 
a ‘ , , ns of British and Irish Millers. Len 
aie M Burke, who joins as advertising 
* * * officer. was formerly an account 
Roy Burges hao 1 appointed executive with Erwin Wascey & Co 
publicity manager of Bir| Ltd Ltd.. where he started in advertis 
Erdington. B I ing in 1944. Peter Dark, assistant 


SILK SCREEN ARTS L 


@7 SHIRLEY ROAD. CROYOOR 


a4o0oo0orscomee 


ShEST GRADE 
CLEAN © Snare 
Att  @antw 


Bi4a?-s 


SPEEDY SERVICE 
S EXPRESS £ 
eLiviey 


press officer with the Gas Council 
for the past two years and formerly 
with Newspaper World, has been 
appointed press officer They join 
Cc. L. Copeland, director of public 
relations to the Association 

* * * 

H. G. Goodwin, jnr., has beer 
appointed advertisement manager of 
Health and Strength and its asso 
journals He w 


ciated continue 
as advertisement manager of th 
monthly Prediction. This follows 
the death of his father, Harry G. 


Goodwin. 
* * * 

G. D. Young, managing director 
of Overseas Publicity & Servic 
Agency, Ltd.. has now returned to 
the office after a holiday in Canada 


London 
TV contest for 


Crawford Cup 


s of com- 
mer TV Publicity Club of 
I | hav inced details of 

t ‘ n the new 
med R 


in of 


in in 
cor ctio I for this 
j Cr p Members 
ry , sk 1 an idea for 
i I nent pro 
“ be run on the 
heme of g London to 
( npet able to base 
r ideas f the following 
h ural, commer- 
gal entertainment 
1y co of these sub- 
The con | be open to 
idvertis n the country 
The winn 1 cash award 
of £10 in the Crawford 
Cup 
idvertising-i'-oss 
. s . 
‘Best siudeat’ prize 
Miss M 1 member of 
the staff Advertising, 
Dublit h warded = the 
Conlon M Medal of the 
Advertising-P ib The Medal 
is presented y to the best 
student in t sing and pub 
licity cou Dublin High 
School of ¢ 
Albert P n of the 
club, formally d the award 
Thirty Club 
New officers 
Officers of rty Club of 
London the annual 
general 1 President 
G oO Nick ce-president 
Gianvill B wary secre- 
tary Andrew ™M honorary 
tre t R.A. B committee 
\ Pembert vv Needham 
Hubert Ougt Loyds, E. M. I 
ixton Jot - Gordon 
Boggon. Br M be, Norman 
Moor 
> 
Advertising 
. 
Diary 
Tuesday, September 27 
N al t NERS Is 
ADVERTISIN Speaker 
Ss I “ Grrosv 
H Park | . 12.15 p.m 
Manager 
House, B { Manage 
ot, Hill S “ 6.30 p.m 
REGEN ADVER ‘ us lecture 
i. a A Cock Campaign 
Pp 
Wednesday, September 28 
A s NG ASSO ~ huncheor 
Speaker. Sir M Thomas. Dor 
ter H p. p.m 
Thursday, September 29 
‘ ay Sunningdale 
Friday, September 
y ~ NEW SPAPERM ONFERENCE 
pens, Brig 
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Golf 
Autumn meeting 


of IPA Circle 


The autumn mecting of the Inst 
Advertising 
held last week at 


ioners in 


Golf Circle was 


Coombe Hill Golf Club, Kingston 
Hill and was attended by 3] 
nembers. 

Ihe “L. O. Johnson” Challenge 


Trophy and memento for the best 
net score of a medal round under 
handicap, open only to IPA mem 
bers, was won by Kenneth B 
Edwards (Willing’s Press Service) 
who returned a score of 71. and 
automatically captain of 
the Golf circle for the ensuing year 

The first prize for the best ne 
for a medal round under 
handicap, open to all, was won by 
(Cavendish Publi- 
who returned score of 73 
The second prize was, in fact, won 
by W. G. Barney (E. W. Barney 
in view of the fact that 
donor of the prize he 
asked this to be presented to the 
next lowest scorer, who was H 
Oelrichs (Oelrichs Advertising Ltd.) 
with a score of 76. Mr. Barney was 
presented with a runner-up prize of 
a silver spoon. 

The “Lionel Jackson” Perpetua 
Trophy and memento for the best 
net aggregate score for the spring 
and autumn meetings was won by 
Maurice Samuel (Cavendish Pub 
licity), who returned 79 in the spring 
meeting, making a total of 152 
Kenneth B. H. Edwards (Willing’s 
Press Service) was runner-up with a 
total of 154 

The hidden hole prize was won 
O. Nash (Dudley Turner & 
Vincent) 

The afternoon greensomes against 
bogey under handicap was won by 
W G Barney and P. D Whit 
(White and Carter), and the runners- 
up w G >» Brewer and 
Walker (Alfred Pemberton) 

The prize giving was followed by 


becomes 


4 pres ition of an engraved silver 
salve ell (G. Street & 
Co., I tiring secretary of 
he ¢ 


Hole in one 


Some 50 people attended the 
annual golf meeting between adver 
tisers, agents and the press at Chest- 
field (Whitstable) last week. Reg 
Richardson (Sporting Record) pro- 
vided the finale with a 17S-yard hole 
in one 
winners were 
Morning Round Ist, Dennis 

) (prize presented by 
Press Exchang 
2nd, C. W. Hibbitt (70) (prize pre- 
sented by the Irish Times). Scratch 
yrize, George Spencer (84) (prize 
presented by Bill Chappell). Ove: 
20 Handicap, E. H. Roberts (prize 
presented by H. Clark) 


Gordon Mill 
Teddy Hull) 
wd Cup (for 


Roberts and Bill Hibbitt), Bill 
Russell and Jack Ashwell 
Hidden holes prize (presented by 


Phil Lee) Ray Nash 

Afternoon Greensomes First 
priz (Hulton & Geo. Jacksor 
Putter), Jack Blanch and Eddie 


~d hy 
and 


; second prize (pre 
Eddie Wills), Grahan 
F. Smith 

Organisers 
and Bill Hibbitt 
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ADVERTISER'S 


CLASSIFIED ADVERTISEMENTS 


WEI 


KLY 


RATES : APPOINTMENTS VACANT, 3s. 64. per lime, 4% r display panel inch. 
FIRST-CLASS APPOINTMENTS WANTED, 3s. per line, 35s. per display panel inch. All — 
j classifications, 4s. per line, 45s. per display panel inch. Minimum, 3 limes. Box No. 
charge, one line plus Is. covering postage, etc. Series ates on application : all 
BOOK-KEEPER advertisements ander seven insertions MUST BE PREPAID. \ddress Advertiser s 
Weekly.”’ 180 Fleet Street, London, E.C.4 CHAac 8844 (Ex. 25). 
rodent sabaggns APPOINTMENTS VACANT 
ACCOUNTANT | Siteations Vacant : ** The engagement of persons answering these advertisements mast 
| be made through a Local Office of the Mimistry of Labour or « Scheduled Employment 
A Young man is re 4 by y Agency if the applicant is a man aged 18-64 inclusive or a wow aged 18-59 inclusive 
xpanding yn Adve A y unless be or she, or the employment, is excepted from (he provisions of the 
» take , 3s Notification of Vacancies Order 195! 
cot amepartenss of Ag : 
systems 
eventually er, e i N 
cost se € | 
saan. t ng sy will be . 
wit Ls d. 2 >< 
portunity for ak : require a 
ma ew " e 


ALE-Rot 


SHORTH 


ser's Weekly eet Si 


m PARI.TIME i 


ND \REGST 


ANT? CYVPISI 


s 
B 


required 
Agency 1} 
only by a 
experience in 
also 


who 


Th 


Statistics 


fee 


, TYPOGRAPHER 


with at least 3 years agency cx perience 
tC4 
— write {0 THE ART DIRECTO! 
MALE S. H. BENSON LTD KINGSWAY HALI AY W.C.2 
ning 
ng 3 
-™ | _ 

- CLERK required for the advertisement REPRESENT \1t!\t juired by Silk 
ral department of technical publishing Screen Pri t London area 
at | house Westminster district must be ¢ Write in confi- 

o | Saturdays Reply SFS stating age ence, sta xperience, con- 
4 salary and experience rection if rms required to 

| Box 1900 Ad. Weekly 180 Pleet St EC4 Managing 
Box 1925 A 80 Fleet St EC4 
ADVERTISING AGENCY (West End eee 
| requires male or fernale ( rical 
Assistant for Screen Advertising 7 

| Department Typing an advantage COPYW RITER 

{ | but not essentia £6 per week or : . ; 
sw | according to qualifications ) 30-5. ¥ oy “= es 

" se 2011 ts nd i in 
No Satur lays Phone HYD ali cee The sealleank ail 
_ ea. 3 work in a large creative 
= studio 
Opportunity an experienced 


PACE 
JYER 


well-known London 


‘is position can be filled 


man with several years’ 


buying and planning, and 
media 


ls at home with 


e successful applicant will 


be given a good salary and congenial 


working cone 


details of age 


litions. Apply giving full 


’, experience, etc., to 


Box 1966 


Advertiser's Weekly 180 Fleet St EC4 


RE-TOUCHER 


and also ar e execute 
finished drawing roduction 

Good salaries onditions 
pension scheme ‘Yrite giving age 
experience and ary required to 
Creative Director, Rooster Pub- 


licity Led., Walton House, Peter- 


borough. 

A YOUNG EXPFRIENCED CAN- 
VASSER wante f Weekly News- 
paper Series. § E and Salary 
and commiss i scope for 
right man to car plus. Write 
details of age. ox; e. etc., to 


Box 1867 Ad. Wee Fleet St BC4 


BIRMINGHAM 


A steadily expa g advertising 


agency that pr tself upon 
the standard of it rk requires 
a really first all-round 


finished artist 
creative ability A 
progressive app 


ferably with 
permanent, 
ntment in 


pleasant surroundings for one 
capable of producing work of the 
highest standard black and 
white or colour lary up to 


£1,250 per annun 
Write or telephone 
Managing Director, 
Beardmore Advertising Ltd., 


125 Soho Hill, Birmingham, !9 
Tel: NORthern 3431, 


Sepiemper 23, 1955S 


GENERAL 
ARTIST 


(either sex) with modern ideas required 
by publishers of high class technical 


Must be able to d« 
and be 


phot 


good finished work 
prepared to help with simple 

retouching. Kn f type 

essentia 

lay woek 


wledge 


excellent 
4 


working con 
a brar new building 
j Manager stating age 
experience and salary required 


Box 1940 
Advertiser's Weekly 180 Fleet St €¢4 


PUBLICITY OFFICER required by 
progressive Engineering Company 20 
miles west of London, having the 
following qualifications - sound educa- 


tional background preference to 
University training, knowledge engi 
neering industr technical writer 


type 


familiar with faces, capable of 
producing layouts in conjunction with 
publicity agents Age up to 35 
Write, giving full details of experience 


and sajary required, in confidence, 
Box S. 602, Willings, 362 Grays Inr 
Road, W.C.1 

BOOK AND MAGAZINE PUB 
LISHERS requir sung Assistant ir 
productior fen Some experience an 
tsset Writ 


71, Reynells, 44 
Chancery I 2 


willing’s 
want 
visualisers 


If you are a creative adver- 


ising man with agency 


experience, have a_ real 


flair for presenting selling 


ideas in up-to-the-minute 


layout design, there is a 


splendid opportunity here 


for you. Only men who 


can justify a minimum four 


figure salary 


need apply 


Write giving details of 


experience to 


STAFF DIRECTOR 


Willing’s Press Service Ltd 
‘S56 Grays Inn Road, Loedon, W.C.1 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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mar 


SepTeMBerR 23, 1955 


want an experienced 


DISPLAY 
ASSISTANT 


able to produce 


working drawings 


Write about yourself to the 


ART DIRECTOR 


S. H. BENSON LTD., 


KINGSWAY HALL, LONDON, W.C.2 


APPOINTMENTS VACANT. = 


$7 


to take over 
RESEARCH 


turers ol 


DEPARTMENT 
alised light 
repultauo 
key appormtment are 
standing ability and 
about £3,000 p.a 
Good pension scheme 
be fully convers 


spec 


world 


remuneratior 
travel 
Urge, 


at home and overseas 


coupled with 
and planning are essential 


strictest confidence, 


London, S.W.1. 
any Company or 


want their 


applications submit 


PUBLICIST 


and develop SALES PROMOTION 


required by 


engineering produ 
and selling organisation \ 


invited from Sales or P 
experience 


Age 35 


Outstandin,y 
Car provided 


ted 


ant with all aspects of market 
flair 
tative and drive 


and ability 


conditione 
Applications, w! 
should be made in the fir 
Whitehead & Partners, Management Consultani,. 
Applicants should mention 
group of Companies to wh 


DESIGNER rey 


with jer mienor decors 
\ I c bu 
0 f prepar 
t persp jrawings, fu : 
Je b roug 
i mye W rite giv 
' 4 aper and 
Box Ad Week 180 Fie St C4 
REQUIRED URGENTLY 
RETOUCHING ARTIST 
An o of cerning 0 higher salary 
“ d like ww work in more poacet 
sur dings 
Then please me and see 


SMH Advertising Services Led 


2 Doughty Street, London, W.C.! 
CHAncery 3902 


ADVERTISING AGENCY in the West 
End req oung lad 


ures Fi Shorthand 
Ivp tf ping ft et 
: I work Five-da 
week sw Canteen 

Ww rR uc expenence and 
slary required, to 

Box 1956 Ad. Weekly 180 Fieet St EC4 


NEW ZEALAND 
AGENCY 


REQUIRES 
VISUALISER 


A leading New Zealand agency 
nvites applications from agency 
experienced men for a position 
of visualiser 

Applicants must be competent 
to do good creative thinking 
and produce good lays. 

This position offers particular 

pportunity for a younger 
creative man on the way up in 
his profession and anxious to 
improve his status quickly 

Excellent salary commensurate 
with capacity 

Congenial working conditions 
Fare paid 

Applications should state age 
and experrence and be addressed 
to:— 

Advancement "’ 
Box |944 
Advertiser's Weekly 


180 Fleet Street 
EC4 


EDITORIAL ASSISTANT (man of 
wom re red f PR Dept { 
‘ k I Put ic Some 
‘ j py-writing 
add P k ad 
x Ay " Exce 
pr p ry fu upplica 
“ te ation d exper 
Box &* I t-Smith Advtg 
64 I Pay Lond FE ¢ 


GENERAL 
ARTIST 


Applicant with first-rate general 
experience for firm of Publicity 
Consultants, S.VWV.! area, special- 
ising in engineering publicity. 
Retouching and ability to pro- 
duce technical drawings desir- 
able. Salary according to ability. 


Box 1881 
Advertiser's Weekly 180 Fleet St €C4 


eee DIRECTOR 


c mpet Secretary-Assistant 
Apply The Dire tor if Belgra v« 
Square Swi Telephone BEI 
gravia 3601 

AGENT or REPRESENTATIVE re 

red a introduce first-class 
work k reen displa studios 
Deta 
Box 1954 Ad Week 180 Fleet St BC4 


JUNIOR 
ADVERTISING 
ASSISTANT 


The Advertising Department of 
the company which manufac- 
tures the world-famous Gossard 
Line of Beauty is seeking a 
bright and enthusiastic girl to 
type and file and assist generally 
in the work of this busy depart- 
ment 


Please write or telephone to 
The Advertising Manager, 
Gossard Ltd., 


168 Regent Street, London, 
w.t. 


Telephone: REGent 1362 


CREATIVE Dts! 


finite 
flair for higi ia 
nes ‘ ARTIST experienced in typography 
interesting f[ ass syvout and design, required tor the 
salary j and Promotion Department of The Conde 
bonus schen ne Na Publications Write giving full 
Mr. W. Hai j par slar t Production Manager 
21 Wade Lane eeds Vogue, 37 Golden Square, W.1 
23652 
ARTIST required for general all-round 
LADY ADVERT) ret work. Good lettering and slick rough 
SENTATIVE ssentia Write, giving full particu 
and comn ars f experience qualifications, age 
ar bs and salary required 
Lar Ww Box 1953 Ad. Weekly 180 Pleet St PC 4 
FIRST . CLASS rt ist REPRESENTATIVE required A per 
wanted manent post exists im thw rapidly 
h expanding company of Display Arie 
G p und) «=6=Photographers engaged 
er a servicing oft Advertising aecn 
Box 19 \ ic4 Ring Chancery 8477, for appomtment 


We 
Capacit 
importa 

The 


creation 


The 


trons 


TOP 


FOR 


Saltistactor 


good countr 


and will be gla 
im Strict ce 
W rite 
and cape 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


AND MARKET 


We preter 


ably space im the 
trial Press 


mportant to us 
with mtelli gence, 
the )ob Our 
orderly mind, a 
recording systems 


deal with detail to its logical conciusion 
H This job offers a good deal of scope tor 
such ability and ff you think you can 


handle i let us ha 


to 


Advertiser's Week 


Intelligence 
Wanted ! 


We wont on wmtelligent person 


mn our Spa 


someone 
experience in buying space and preter 


Whilst the 


pervence w desirable, i« 


ability to assimilate the requ 
person 


which will be treated with confidence 


e Department 


who has had 


Technical and tr 


type of ex 


ss much more 


to employ someone 
personality and the 
rements of 


must have an 


good knowledge of 
and the capacity to 


ve the fullest details 


ly 180 Fleet St €C4 


CREATIVE 
WANTED 
NEW .ZEALA 


for a really good creative man with 
to determine sound advertising for 


Zealand 

ant must be able 
encrally produce and 
ghest standard 


signs in New 


This job for a top man. Agency ex 
perience are cardinal requirements, but in 
addition t nust have personality and address 
and fit of the organisation 

Salary a good four figure sum in line with 
ability. | | to New Zealand 

Thi n the forefront in New Zealand 
for 63 yea ( f working are generous--5 day 
week -bor <rannuation privileges—a business 
operated pr nterests of those who staff it 

New 7: miry with good climate and excellent 
1 rtunity } particularly ideal, with a social system 
{ week al. pharmaceutical and dental services, tree 
educa et 

Here for a good man to emigrate to a 


bh 
Gen ger 


in England for a 


nf ¢ Stating age, marital status, qualifica- 


j. LOTT LTD., 
Piccadilly House, 


33, Regent Street, London, $.W.1. 


MAN 


the matter with suitable applicants 


to produce 
oversee the 


short period 


n, 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY Sg SepTeMBER 23, 1955 


CLASSIFIED ADVERTISEMENTS 


MC Situations Vacant : “* The engagement of persons answering these advertisements must LAYOUT 


be made through a Local Office of the Ministry of Labour or « Scheduled Employment 

Agency if the applicant is » man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 

unless he or she, or the employment, is exceoted from the provisions of the MAN 
Notification of Vacancies Order 1952." 


require a 


LAYOUT MAN REQUIRED 


GENERAL ARTIST oF OREO IRWIN eres ea crepe: 


HAVE IMPORTANT VACANCIES FOR Copywriters’ briefs and on 


Bot! adaptations. This opportunity 


re : | RETOUCHERS riage trols wap mee eget 


well-esteemed London Mail 


Order House. The team 


per with colour experience with which you will work 


know of this vacancy. Please 


Write or VM , ; Bd. } | | write giving particulars of 
MAXWELL CLARKE iTD Congenial conditions, interesting work on | age, experience, salary re- 
34 HIGH HOLBORN wel national accounts, top wages, bon ind quired, etc., to 

: superannuation schemes. Write or telephone Box 1945 
CO 


for appointment to: 
PP us ‘ Advertiser's Weekly 180 Fleet St EC4 


cea annener enemas Art Director, 
4 oun WAN t 
WE NEED y STUDIO IRWIN LIMITED ASSISTANT COPY AND MAKE-UP 
" CLERK, male or female, required for 
; : ndustria urnal publisher Exper 
118, Chancery Lane, London, W < ence preferred but < “ 
Telephone—Chancery 414} ear or int " x. 
rur rs mr 
Cham} AY Lor 
\ EC 4 
ote . ; GENERAL ARTIST with creative ability PUBLIC RELATIONS CONSULTANTS 
tara Rast required for Agency Studio Write wish ¢ e ry w . i 
1 — experience and salary required shorthand good 
_ to arder & Stevens Ltd 72 Fieet gence and r i and GE RAL 
PRODUCTiON Street EC4, or ‘phone FLEet sccurate i " Apply NE 
Street 1422 Box 1972 A \“ 80 Fleet St EC4 


_ 
ze re = PRODUCTION MANAGER ASSISTANT RETOUCHING 


ialihcantelends PRODUCTION ASSISTANT PUBLICITY MANAGER | | ARTISTS 


for rest : ty t rr The Public = 
ply AND heavy engineer: ra required at STUDIO BRIGGS. 


Ideal working conditions. 5 day 


ca a-wele ARTIST pntacigm prev ~rcnng soma | | | week 


know Wanted yo = = ie : = — Write or phone for appointment 
Interviews Saturday Morning educat pos eld and salary Art Director, 22 Chenies St., 
. ‘ - m required ¢t - 
W rite y anag Stasuined eece Bex 1989 Tottenham Court Rd., W.C.!. 
Box 1947 25 West Street, Harrow thy o Museum 8434 
eta Advertiser's Weekly 180 Fleet St €C4 
Advertisers Woekly | Fle 5: £04 
EEE — ARTIST — young male versatile —re CLERK ASSISTANT f Accounts SPACE REPRESENTATIVE = required 
YOUNG LADY quired by Publicity Department sect iP Londor for London Weekly Motoring Maga- 
leading electrica engineers and advertisi N Saturdays zine Must have proved ability and 
H \ lomestic appliance company A bilit th week pa Pen preferably with car and some contact 
Draw i to do layouts and finished drawings sion scher N \ { trolle with Motor Dealers, new and second 
‘ Applications to Employment Manager bus tern J I r Viaduct hand Good salary and commission 
Pt ' Johnson & Phillips Ltd Victoria Railway S$ Secretary for Automart Publications Ltd., 18, Com- 
Ex. 232 Way, Chariton, London. S.E.7 apr m CEN 6481 mercial Road, London, E.1 


PRITCHARD WOOD The makers of WANTED 
ELASTOPLAST & NIVEA CREME 


want a jt: FIRST-CLASS 
TRAFFIC FIRST CLASS COPYWRITER ASSISTANT TO PACKAGING OFFICER GENERAL 


The main part of this job will be the 
writing of booklets, leaflets and sales 


MAN letters for nationally advertised brand 
selling through chemist 


mpleted 


"spemin ARTIST 


ed products ige 
and grocer outlets pre ec gh - . : 
who is fully experienced in In addition, there will also be the ae — ust be versatile and 
. - writing of some semi-technical | - oe capable of roducin high 
mechanical production on ture to appeal to doctors and ct ~ eager p Pp g hig 
large national accounts. 5 day Several years’ all-round copywriting class still life. 
experience, plus proven ability to r te 
week. Canteen. Please write write “down-to-earth” copy are ( Write, phone or call 


essential qualifications 


fully giving age and salary 
required to H.C. CAFFIN 


Wadham Artists, 
Wardrobe Court, 


ADVERTISING ASSISTANT 


This job will probably suit a man 24-27 


PUBLICITY DIRE ® 
who has already had good traiming in | a Vv " 
F.C. PRITCHARD WOOD an Agency or large Advertising De- Smith & Nephew Ltd 46a, Quee ictoria St., 
& PARTNERS LTO partment and who now seeks a more Bessemer Roed London, E.C.4. 
responsible position. Experience of 
25, SAVILE ROW, W.!. overseas advertising an advantage Welwyn Garden City, Herts Telephone: CITY 1144/5 


‘Phone your classifieds to CHA 8844 (Ex 25) 


a a 
APPOINTMENTS VACANT Bd APPOINTMENTS VACANT . 
| ss APPOINTMENTS VACANT —t*” 
“WMH % 
| =: |) Suu uae a names | 4 
4 eee fuli detail f experience and alary “ ; 
: J ee Ty 


se 
“i 


SepTeMBeR 23, 


APPOINTMENTS VACANT 


1985 


LAYOUT 
MAN 


required in Advertising Department 
of Domestic Appliance Manufacturers 

Should be capable 
finished layouts and 


in Vict 


‘ 


ria district 
juick visuals 
typography 
isements 


for leaflets 
and 
Staff canteer 


press adver- 
literature 
n scheme. Write 
f experience, age and 
required to Box No. ES.19 
co Osborne-Peacock Co. Led., 26a, 
Albemarle Street, London, W.1. 


technical 
pens: 
giving details 


salary 


CREATIVE LAYOUT ARTIST required 


who has the ability so think of original 


ideas for advertisements, leaflets and 
catalogues, and work them up to 
nished rough stage This position 
$ an excelient opportunity «t 


tive and dr 


WEST END STUDIO 


REQUIRES 
REPRESENTATIVE 
with contacts. 5-day week 
Box 1989 


Advertiser's Weekly 180 Fleet St EC4 


TECHNICAL PUBLICATIONS DEPT. 
of large engineering company requires 
man for compilation of spare parts 
lists. Some experience of similar work 
essential. Must be able to read draw- 
ings and follow drawing office proce- 
dure. Art work not required. Experi- 
ence of C.l. engines and electrical 

nt an advantage. 5-day week 
present position, expersence 


when available, salary required, to :-— 
Personne! Manager, C.A.V. Limited, 
Warple Way, Acton. W 3 


LETTERING 


RETOUCHING 
ARTISTS req 2 


AND 
sired by Studio in W.C 2 


sctaiis t 
Box 1975 Ad. Weekly 180 Fleet St EC4 


GENERAL 
ARTIST 


A rapidly 


expanding adver- 
tising agency would like to hear 
from general artists who are 
attracted by the prospect of 
working on important National 
Generous 


accounts salary 


sharing and pension 
the job 
attractive financially 


the 


schemes make un- 
usually 
Write for interview to 


Art Director, 
ARTHUR S. DIXON LTD., 
229, High Holborn, W.C.1. 


59 


CLASSIFIED ADVERTISEMENTS 


WANTED 


for 


Can you produce quick, slick ghs 
reasonable presentation st 


expanding 
LONDON 
AGENCY 


Can you work in close 
copy/ideas men in present 
an original crisp twist? 


Have you agency expericr 
a minimum four figure sa 
your ability warrants it? 


Do you want to work wit! 
in London on an 
accounts? 


inter 


Write with experience to 


Box 1942 
Advertiser's Weekly 180 ! 


ADVERTISEMENT REPRESENTA. FIRST-CLASS (Lf! 
TIVE required for at al ~montt required 
1 ~=Must have proved sales Accour I 
re and agenc contacts Salary hour week \ 
commis mn and cxpense ust be and ® t 
ex-Servic Write Nat al Ser 
Box | 3} Ad. Weekly 180 Fleet St BC4 HOL 1676 f 
FIRST CLASS MEDIUM L 
ee ARTIS 
capabie ' 
SPACE SELLER a ¥- 
urgent! 
with contact to > —— ° 
rs necessa 
National Advertisers scheme 
Box 1946 Box 1985 
Advertiser's Weekly 180 Fleet St EC4 Advertiser's Wee 2 
bal REPRESENTA- INTERNATION AI 
’ <-> il Gh Gab of tak TARIAT. 
showca : : ypes display } . 
materia rite . 
Box 1984 Ad. Weekly 180 Fleet St EC4 oe i 
A PUBLICITY MANAGER is required me & 
by urge firm of printing machinery exper 
facturers Applicant should 
upply t pos : g exper ce and Interna Ww 
alar required, t Appointment und «6H 
The Secretary Linotype House i Swi M 
Jot Street, London, W.C.1 rPr 


WANTED 


VISUALISER—LAYOUT MAN 
for South Africa 


If you are creative and can visualise as wel! a: 
translate ideas into good selling campaigns — |! 
you have a real flair for up-to-the-minute lay 

design combined with sound selling sense —1f 
you've had advertising agency experience 
there’s a first-class job for you with a progres- 
sive agency in Cape Town that is handling 
business for some internationally famou 
clients. Salary between £1,500 and £1,800 per 
annum, depending on ability. Write in the 
first instance, stating age and experience, to 


Box 1871 
Advertiser's Weekly 180 Fleet Street EC4 


‘ 


VISUALISER / LAYOUT MAN 


Kt 


ADVERTISER'S WEEKLY 


VERSATILE ARTIST 


capable scraperboard, etc 


Lettering artist required ; 
good salaries 


Also would like to see the 
work of free lance artists 
figure, still life, etc 
ARTPLAN LTD., 
48 Brook Street, W.1. 
Tel.: MAY 2251. 
ENGINEERING COMPANY 
Junior Assistant for Te  P 
: Dep t t { 
Sor 


MECHANICAL 


PRODUCTION 
ASSISTANT 


(27-0) TO GROUP MANAGER 


wanted for one particular substantia 


and nationally important ac nt 
volving meticulous prod tor and 
attention to detail Leading dustria 
advertising = agency LPA Pleas 
atmosphere prospects pensro 
scheme Write with history and 
present salary to 

Box 1963 


Advertiser's Weekly 180 Fleet St C4 


LINOTYPE & MACHINERY LIMITE! 
require a layout man for work 


w ich variet { 


COMMERCIAL 
TIVE, First ' , 
cs ed man with ¢ ! nt Hi 
carning and ful sore Wr 


Box 1971 Ad. Weekly 180 Fleet St 


ART REPRESENTA 


4 


HEDLEY, BYRNE & CO 
140 PARK LANE W.! 


LTO 


Invite applications 
coming 


CREATIVE 
LAYOUT MEN 


agency trained—who would 
to take up a newly created 
appointment within their Studio 
They offer the right man a good 
salary, excellent prospects and a 
wide and interesting variety of 


from up-and 


like 


accounts to give thought to. They 
expect in return fresh, workable 
ideas, ably translated into slick 


presentable roughs. Write, stating 
age, details of experience and 
present salary, please, to 

THE ART DIRECTOR 

or ‘phone MAY fair 5026 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Po Pp : 
Knowledge of « and = electrical 
Write giving full details of experience reproducti ar and «ope x : 
etc., of ‘phone for an sppomtment PC cessar S~day week. State ag ‘ 
. with the Creative Manager Smee's preset posite per ‘ when 
; Advertising Ltd 3-5 Duke Street vailat slary required Per ‘ 
Manchester Square wi Tel Manager, CAV Limited, Warple 
WELbeck 0774 e* St EC4 Wa Acton, W.3 
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ADVERTISER'S WEEKLY 


A YOUNG MAN 


under 25 

who lully appreciates the waive of 5 
yrect Mail and Sale s 
equired mmedately by * ea £ 
A Mato any T e 

as vast as the mark ess 
7) > a pe 2 
eating re : e 
An enq £ 
strative ab “ a ‘ a 
jualificatvons tria F ence 
would be use i 
cant w & ‘ age 
with @ rapidly eps £ 
Company Requests : n 
form 3 $ be addresse Adver- 
tising Manager, Honeywe!! Brown 
Led., |, Wadeworth Kos Perivale, 

| Middlesex 
= =a 


LAYOUT ARTIST 


enture t ble 
; 3 ‘ , v . . a 
| “"y week ~ ine 

{, stating ere : ¥ to 
H.R. M., lla Queen Anne Gate, 


ondon, $.W | 


_ 
ACCOUNT EXECUTIVE 


Scott-Turner 
& Associates Limited 


Require 
a 
PRODUCTION 
MANAGER 


capable of taking f 


harge 
of a busy departme Traf 
fic experience would be 


considered an advantage 


Applications in writing, 


Stating age, experience and 
salary required, should be 
addressed, marked Con- 
fidential’, to The Managing 
Director 


17/18 DOVER STREET 
LONDON, W.1. 


Telephone : HYDe park 048! 
(10 lines) 


i 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacant * The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or » Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59% inclusive 

enless he or she, of the employment, is cxcepted from the provisions of the 
Notification of Vacancies Order 195! 


SENIOR SALES REPRESENTATIVE 


REQUIRED IMMEDIATEL * 
by 


TELEVISUALS LTD 
for the 
MIDLANDS AREA 
@ Preferably resident in Birmingham 
@ Must be experienced in top level age 
@ Film publicity experience an adva: 
Send full details (in strict confidence) 


tiation 


Managing Director, 


TELEVISUALS LTD 
12/16, Woods Mews, Park La 
STUDIO LORAYNE Ltd. CAREE® FOP SPACE SALESMAN 


Specialise 
require Here ev 
,ERSHIP 


Experienced Artist for paste up . wome 

and general art department. omenee 5 gg 

23 Golden Square, London, W.! 
Gerrard 7934 


4 
BO Fleet St EC4 


Advertise 
RETOUCHING ARTISTS = required EXCELLEN! /PPORTUNITITY for 
capable of « high standard of Colour g rey : break into 
and Monochrome Also Lettering adver x i fitorials and 
Artists Ideal working conditions x ra r i Adver 
Non-contributory Pension Scheme R I {f Internat 
Please call or ‘phone: Howard Glover pany week Pensior 


(Commercial Artists) Ltd 27-29 
Furnival Street, EC 4 CHAoacery : i 
4302 Box 1951 A 


REPRESENTATIVE 


REQUIRED BY 
LEADING SCREEN 
PROCESS PRINTERS 


He must have good knowledge 
of the process and experience in teresting and 
dealing with Advertising Agencies varied work tant 
Remuneration on salary and com accounts. Tog 
Write in first 


' ‘ f exper 


Fleet St EC4 


GENERAL 
& LETTERING 
ARTISTS 


urgently required to 
modern, we 


work in 
t Studios 

Experience esse d 
national 


and conditions 


mission basis offered to the rig ants. Apply 
instance to —_ 

Box 1943 Box 1966 : 
Advertiser's Weekly 180 Fleet St EC4 Advertiser's Weekly 190 Fleet St EC4 


GENERAL ARTIST ALSO A LAY 
TEEN & TWENTY requires thoroughly OUT MAN v m-sized 
expernenced proved - results pace “ 
salesman, definite scope Ring Peter - sil ¢ 
Craig-Raymond at CROvydon 9377-8 Box 1981 A w ; p 4s : 


, 


Srpiemerr 23, 


m APPOINTMENTS VACANT 


1954 


Work in the 
Thanet Air 


An opportunity in the Advertising 
Department of Vye & Son Lid... the 
Kentish Grocer Ramsgate Young 
man with personality and education 
Art training, lettermmg and a flair for 
publicity retat ood selling and 
display He will need a versatile 
approach to the work, which include 
the practical production of posters 
showcards and all types sales 
promotion material for SO branches 
Excellent prospects und = working 
conditions 
MARKET RESEARCH. \ large West 
End Advertising Ag v wok { 
H ws Gradua ma 
t Orr and St n its 
Market R , D> ’ App 
ants .. previo 
pra 4 r t J. wil 
J ape j T 
mer s 4 j " Th 
i ‘ ' ¢ and per 
« and tle 
Pt App 
‘ { 
Box | A Week l Fle St be 


EXPERIENCED ALL-ROUND 
ARTIST 


preferably able to tackle the 
lot, from slick layout pre 
sentation to a high standard 
of finished 


work; mostly 
press and print jobs. No 
beginners, please. Write con 
fidentially, stating age, wage, 


experience, to Art Director 


HESLOCK LTD. 


Incorporated Practitioners in 
Advertising, 


5 ST. PAULS ST. LEEDS 1 


Assistant Advertisement Manager 


sng estiess energy and 
determinat Oo progress re red « 
take charge advertisements establishe 
ech ) journa F particulars 


Box 1990 
Advertiser's Weekly 180 Fleet St EC4 


OUR SPACE SALESMEN EARN 
25% COMMISSION 


Graham Scott (Publishers) 
122, Wardour Street, W.! 
Phone: GERrard 2437 


Led 


EXPERIENCED 
PRODUCTION MAN 


to work on Nat 
tised and interest 
Previous Agency 
essential. Write 
ment giving full 
age, c¢xpericnce 
required to the 


Productior 


PUBLICITY 
ASSISTANT 


Thomas French & Sons Limited, the 
makers of Rulecte Brand and 

Fleur-de-Lis Brand products, re 
quire a young lady in their Publicity 
Department, who has had a few years 
experience in an Advertising Depart 
ment or an Agency. She must have a 
knowledge of Design, Print, Photo 
graphy Accounts Exhibitions and 
Display, and wil! handle deta! work on 


illy adver- 

g accounts 
experience 1s 
for appoint- 
particulars of 
and salary 


Manager, 


these and other items. Applications Masius & Fe: gusson Lid., 
hould be sent to the Publicity 40 Berkeley Square, London, 
Manager, Chester Road, Man- WI 

chester 15 


PRODUCTION ASSISTANT 


We require a keen young man with 
sound agency experience and a sense of 
responsibility to work 
tion department as 
number of 


im our produc- 
assistant on «6 
interesting national and 
accounts Opportunity to 
progress under good working 
conditions Five day Please 
write stating age, experience and salary 
required to: J. J. Sansford, Lovell 
& Rupert Curtis Led.. 30 Bouverie 
Street, London, E.C.4. (Telephone 
FL Eet Se. 4326.) 


technical 
make 


week 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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St PTEMBER 1955 


APPOINTMENTS VA ANT 


AN 


EXPANDING 


es the se 


INDUSTRY 


vices Of an active and 


PUBLIC RELATIONS SPEAKER 
AND LIAISON OFFICER 


The position 


s well pa 
Applicants would be required to trave 
hroughout Great Britain, to lecture to 
Ds guilds and associations and 
£ ontact with principals ‘ 
nagement or industry) and fact 
“ are ff . Preliminary traming 
would be give 
Box 1988 
Advertis 


s Weekly 180 Fleet St EC4 


TYPOGRAPHER LAYOUT 


ARTIST 
Pr ter 


WANTED 
FIRST-CLASS ART EDITOR 


and modern magazine make-up. Scate 


previous experience and salary required 
All communications will be treated 
with utmost confidence Write 


Box |868 
Advertiser's Weekly '80 Fleer Sct EC4 


DESIGNER reg t . 
! rm 


EXPERIENCED 


SPACE REPRESENTATIVES 


Bou | 
Ad Weekly 180 Fleet Se 


ASSISTANT 


| ADVERTISEMENT REPRESENTATIVE 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS WANTED BBBUSINESS OPPORTUNITIES 


DIRECTOR 


years’ experience 
advertising desires position in ore 
gressive agency The r ~ 
edge of pr t gene 
t of age ‘ 


Box 1987 
Advertiser's Weekly 180 Fleet St EC4 


YOUNG LADY. 


s 


i 
Adver 4 


Box Ad. Weekly 180 f 
= PICKED’ 


avaiiabie 


Sr Ec a4 


Cacasraasas 
he Wigmore Agency 


Wigmore St W.1. HUNter 99 
‘PUBLICIST JOURNALIST 


Box 1967 
Advertiser's Weekly 180 Fleet St EC4 
ADVERTISING MARKETING rN 
PCUTIVE k ! 
A ve r P P 
Ty px I P 
Is f I) M Cor 
Bow t+Ad W ! St tc 
= MANAGER Exhibitior 
miractor des inge Fully ex 
seaion ed ‘ rganiser 
Box 1865 ad Weekly 18 Pieet St EC4 


Ai 25 ide DAY 


osition will be 
well-kr n youns 
Man ger with all 
the a plu 
=a 1948 
Advertiser's Weekly 180 Fleet St EC4 


SL CCESSFLI 
RE PRESENTATIVE 


ADVERTISEMENT 


Week 180 1 1S ft 


DESIGNER DRAUGHTSMAN uw 


Box * Ad. Week 80 Fleet St ECA 


BUSINESS OPPORTUNITIES 


SPEEDY PRINT SERVICE 


for all Advertising and Sales |terature 
Top Quality Black-end-White and 
Colour photo litho 


GOTHIC PRESS LIMITED 
Euston 5845 42 Osnaburgh Street 


(Opposite Gt. Portiond St. Station) 


For Ist-class 


RETOUCHING 


(done to suit the 


camera) 


also 


good all-round studio service 


particularly fine scraper 
equired for group of Specialist get in touch with 
ations London Publishing 

Stout Gaiede’ ahen Cheadle MASTER ART LTD. 

f a 12 Orange Street, W.C.2. 
Box 1986 Whitehall 2979. | 

Advertiser's Weekly 180 Fleet St EC4 | 
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ADVERTISING 


PLAY 


Bor 
PROCESS 


A 


HOLS! 


PRINTING 


“ 


STAFF 


Permanent & Temporary 
Clerical Staff 


A_FFED MARKS BUR: 
8 & 9 Frith Street 


AU, 


7.8 


prs 


be 


agency 


PARTNER 


with or witt 
wel 
established 


Advertisers 


Box 1882 
Weekly 180 Fleet 
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ADVERTISING 


tag 
Rox 1% 
STUDIO 


LETTERING 


ARTISI 


AGENT 


pital, w 


si &c4 


WANTED Pr 
tore 0 pag 
Stee = of 
Bor »>Ad W k 

20,000 WOMEN WAITING, 
seems (0 those who entrus 
m ng collating ec kag 
handwork of any jes 
Meser 7) ae Newmar 
Battersea Park Road 
sea 7274 

MACHINING © 
Miehie Caps 


si4 
TO ADVERTISING 
Manag 


B A Ww 
TOP QUALITY 
SPRVICT 
r kK 
PRINTERS 
T> 
Kee 


L’PRESS 


AGENTS 


mw Ee 
PRINT 
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ADVERTISER'S WEEKLY 


® FREE LANCE SERVICES 


GREETING CARD 
ARTISTS AND DESIGNERS 


Greeting card manufacturers 
wish to contact artists able 
to design attractive cards 

Christmas, Birthday and 
Special Occasion—suitable for 
gencral market Novelty of 
design and/or fold of card 
particularly interesting. Roughs 
or artwork should be sent for 

consideration to 


A. MASON & CO. LTD. 
207 ST. JAMES'S ROAD 


CROYDON SURREY 
FULRNITE bers 

8 5 A Ww ; } ! 
EAPERT LETTERING snd wrapper 

board work speedily executed 

Row 1644 Ad Week 1a0 F eS Pca 
FREELANCE LETTERING ARTIST 

secks new “w ! yperate 

wit reative artist Good work 

assur 

Rox > Ad. Week 180 Fleet St te 
OFFICE FACTLITIES AVAILABLE 

» fire os h6CLe Mar with 

grap at at aishing 

e tree ha Mus 

to give a gue eed pror 

time re f 

nr on aff fed 

Boe “8 Ad Week 180 Pileer Se I ‘ 


FREELANCE OR 
CONTEMPLATING ? 


Ring GROsvenor 1938 


for Mr. Moore 


PXNPERIENCED ARTIST 
f i 
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WANTED I i 


N 
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i Ad Wee i I 
BLILDING OR ARCHITECTIURAT 
ACCOUNTS af 
bb \ \\ x ' ! 
PREPLANCE STORY BOARD ARTIST 


{ nr l 
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STOP PRESS 


FIRST COMMERCIAL 
DRAWN FROM HAT 


First TV commercial last (Thurs- 


day) evening—for Gibbs’ SR tooth- 
LO = -was selected by draw from 
at. 


Early resumption of local nego- 
tiations expected at Watford on 
e dispute between Odhams and mem- 

bers of Society of Lithographic 
nion Artists which led to slow-down and 
; cuts in paging of “Iilustrated,” 
“Picturegoer™ and “John Bull.” 


“News Chronicle” is to apply for 
an extra ration of newsprint. F. P. 
Bishop, general manager of the 
Newsprint Supply Co. said on 
Wednesday that the request would 
be submitted to the Newsprint 
Rationing Committee for their 
recommendations to the Board of 
Trade. 


E. J. Robertson, chairman of 


Beaverbrook Newspapers, who has 
been ill in hospital for some weeks, 
has now been moved to his home 


and is understood to be making 
satisfactory progress. 


A Newspaper Society spokesman 
stated on Wednesday that provin- 
cial papers were not contemplating 
raising their prices “at present.” 


Chemists and retailers in London 
TY area are being direct mailed by 
Macleans Lid. announcing that 
commercial TV is to be used, start- 
ing mext week, for the Macleans’ 
range. 


From Sunday, October 2, adver 
tisement rates of “The Sun-Herald” 
(Australia) will be increased by 
10 per cent as result of rising costs. 


October “Vogue” will be of 282 
pages, the biggest issue ever, and 
will carry 204 pages of advertising, 
another record. 


British Travel and Holiday Asso 
ciation will offer a “Come to 
Britain” trophy to be awarded at 
the end of the 1956 tourist season, 
Sir Arthur Morse, chairman, said 
on Wednesday. “Travel Oscar” will 
go to firm, organisation, local 
authority, or individual «who intro- 
duces best new tourist service 
facility or amenity during year. 


Four 15second and four ™- 
second commercial TV spots, pro- 
duced at Rotherhithe Studios for 
Dolan Davis Whitcombe and 
Stewart on behalf of the British 
Trawlers’ Federation, were screened 
by DDWS on Tuesday. The 15- 
second spots all used the slogan 
“Buy Fish To-morrow.” 

J. W. Hobson (see page 3) has 
resigned from the board of 
William Macdonald ne Sons 
(Biscuits) Ltd. 


180 Fleet Street Lond EC 4 (Phone Chancery 8844 
s Press Lid., Portugal St.. Kingsway, London, W C2 
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